TECHNOLOGY DEFT. 


* * 


Vol. XXVI, No. 3277 


Sparks 


State of the nation’s economy: 
Up 
Sree.—Production last week was 
scheduled at 98.5 percent of in- 
dustry capacity, up 1.8 percent from 
previous week. That level would 
turn out 1,969,000 tons, up 35,900 

tons. 

WHo esaLe Prices—The first full 
week of price controls saw prices 
climbing upward. Bureau of La- 
bor Statistics’ index reached a 
new high of 182.2 percent of 1926 
average on Feb. 6, a gain of 0.7 
percent over Jan. 30 and an in- 
crease of 16 percent over May 24- 
June 24 period. 

ConsuMerR Crepvit— Amount was 
boosted to a record $20,000,000,000 
at end of 1950, $3,000,000,000 above 
end of 1949. 

Consumer INcome— Amount to- 
taled a record $223,200,000,000 in 
1950, $17,000,000,000 above 1949 and 
$13,000,000,000 more than previous 
record set in 1948. 

INDUSTRIAL OuTputT— Mines and 
factories produced 14 percent more 
merchandise and minerals last year 
than in 1949. Federal Reserve 
Board’s index for 1950 averaged 200 
(1935-39 equals 100). 


* * 


Down 

Business Activiry —New York 
_ Times’ index for week ended Feb. 3 
dropped to 170.9 from 180.2 in pre- 
ceding week. Figure for like 1950 
week was 150.4. 

Ram Freight—Loadings in week 
ended Feb. 3 totaled 651,124 cars, 
17 percent fewer than in preced- 
ing week. 

Brruminous — Production fell off 
almost 2,000,000 tons in week ended 
Feb. 3 because of rail strike. Out- 
put was estimated at 9,525,000 tons. 


* 


McKay Disputes DiSalle 
On Autos’ Essentiality 


WASHINGTON. — A letter 
from NADA President R. D. Mc- 
Kay to Price Stabilizer Michael 
DiSalle takes the latter to task 
for his recent remarks that he 
“can’t get too excited about au- 
tomobiles” and that he doesn’t 
think “many people are driving 
1932 cars right now.” 

McKay’s letter noted that “in 
1949 some 1,738,000 Americans 
were driving cars that were 17 
years old or more.” In addition, 
McKay added, in the same year 
“67.1 percent of the cars on the 
highway were prewars.” He con- 
cluded by expressing the hope 
that DiSalle’s agency “will be 
among all other government 
agencies which will take man’s 
dependence on adequate trans- 
portation into account as our 
national defense and _ future 
economy are planned.” 
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Final Standings ee 


if 
i 


1950 Car and Truck Registrations ® 


Cars 
Make 
Chev. 
Ford 
Plym, 
Buick 
Pontiac 
Olds, 
Mercury 
Dodge 
Stude. 
Nash 
Chrysler 
Hudson 
DeSoto 
Cadillac 
Kaiser 
Packard 
Lincoln 
Willys 
Henry J 
Frazer 


1949 Pos. 
1,031,466— 1 
806,766— 2 
527,915— 3 
372,425— 4 
$21,03838— 5 
269,351— 7 
186,629— 9 
273,530— 6 
199,460— 8 
135,328—11 
130,516—12 
137,907—10 
103,311—13 
80,880—15 
57,995—16 
97,771—14 
37,691—17 
28,576—18 


15,827—19 
Crosley 10,175—20 
Austin 3,642—22 
1,869 Ang.-Pref. 5,087—21 
11,390 Misc, 5,061— 
Total All Makes 
6,326,438 4,838,342 


1950 Pos. 
1—1,420,399 
2—1,166,118 
3— 547,367 
4— 535,807 
5— 440,528 

372,519 
318,217 
300,104 
268,229 
175,722 
151,300 
134,219 
115,023 
101,825 
85,832 
73,155 
34,318 
33,926 
14,339 
11,884 
6,896 
5,452 


Trucks 


Make 
Chev. 
Ford 
Dodge 
Inter’l. 
GMC 
Stude. 
Willys 
White 
Mack 
Diam, T 
Divco 
Reo 
Brockway 
Autocar 
Federal 
Pontiac 
Kenworth 
Crosley 
Sterling 


1949 Pos. 
$45,519— 1 
202,179— 2 
116,956— 3 

91,164— 4 
80,407— 5 
55,099— 6 
$2,765— 7 
8,318— 8 
6,862— 9 
5,172—10 
3,577 —12 
4,003—11 
1,626—14 
1,655—13 
1,225—15 

V15—17 

396—18 

871—16 

229—20 

337—19 

2,826— 


1950 Pos. 
1—414,496 
2—315,912 
3— 99,716 
4— 97,818 
5— 97,200 
6— 45,881 
i— 24,640 
8— 12,050 
9— 9,908 
10— 5,675 
1l— 4,309 
12— 3,876 
13— 2,384 
14— 2,072 
15— 1,469 
16— 1,362 
17— 673 
1x— 422 
19— 354 

20— 323 FWD 
— 1,767 Misc, 

Total All Makes 
1,142,307 961,961 


50 Sales Total 7,468, 745; 
Top Record by 1,668,442 


By Bob Gordon 


Associate Editor 


bhai a sales effort so powerful 
that even Model T records 
were broken, new-car and truck 
sales last year in the U. S. totaled 
7,468,745 units, according to final 
registrations statistics released last 
week by R. L. Polk & Co. 

The impressive record total was 
made up of 6,326,438 new-car reg- 
istrations and 1,142,307 new-truck 
sales. Both figures represented 
alltime peaks. 

The best previous year for new- 
car sales was 1949 when 4,838,342 
units were titled. The old mark for 
new-truck sales was 1,035,174 units 
sold in 1948. Total new-car and 
truck sales in ‘49 amounted to 
5,800,303 units, while the figure for 
1948 was 4,526,126 units. 

+ of * 

AST YEAR’S total. of 7,468,745 

new-vehicle sales exceeded the 
5,800,303 total of the best previous 
year—1949—by 1,668,442 units. 

New-car sales in ’50 topped 
1949’s previous high mark by l1,- 
488,096 units, while new-truck 
sales last year wound up 107,133 
units ahead of the previous peak 
reached in 1948. 

Volume during the year reached 
such a peak that Chevrolet, which 
led in both new-car and new-truck 
sales, broke alltime marks in both 
classifications. 


Chevrolet’s new-car sales totaled | 


1,420,399 units, while the company’s 
new-truck sales reached 414,496 
units. The car total cracked a mark 





which had stood since 1924, the year 
the Ford Motor Co. sold 1,414,293 


;new cars. 


* * * 


N ESTABLISHING a new mark 

for truck sales, Chevrolet sur- 
passed one of its own records. The 
company’s 1949 total of 345,519 new- 
truck registrations was the previ- 
ous industry peak. 

In a year of such unprecedented 
volume, it was only natural that 
hundreds of records were estab- 
lished in 1950. Perhaps the most 


(Continued on Page 42, Col. 1) 


Sued for $450,000 
By ‘Red Book’ 


ASHINGTON.—In a_ $450,000 

damage suit filed in the United 
States District Court here last 
week, the National Used Car 
Market Report, Inc., Chicago, ac- 
cused the National Automobile 
Dealers Assn. 
Automobile Dealers Used Car 
Guide Co. of exercising, in violation 
of the anti-trust laws, “subtle in- 
fluence” which caused the plaintiff, 
publisher of the “Blue Book” and 
“Red Book,” to suffer “severe and 


| substantial losses in subscriptions.” 





An injunction is sought re- 
straining NADA and the Guide 
company from “maintaining in- 
terlocking directorates; using or 
employing officers, directors, em- 

(Continued on Page 41, Col. 1) 


Car Stocks Up, But Far Below Normal 


* HAT’RE we gonna’ do when 
spring rolls ‘round?” 

That’s what most new-car deal- 
ers in the U. S. might have chanted 
‘last week, anticipating a rush of 
‘spring buying with inventories far 
“below normal] levels. 

As of Feb. 1, according to Auto- 

motive News’ monthly survey of 
' fleld stocks, the average new-car 
dealer had a potential inventory 
' of only 9.8 cars, compared with 
9.2 a month previous, 

During January, nationwide com- 
_pilations show, the number of cars 
pactually in dealers’ hands declined 
1646 units but in-transit volume 
Tose by 27,100, Recently, however, 


in-transit volume was delayed by 
the rail tieup. 
+ * 
N PREWAR, it was traditional 
in the auto industry that deal- 
ers’ stocks expand in much greater 
proportion than that to meet spring 
sales demand. 
During January, 1950, the av- 
erage U. S. new-car dealer’s stock 
increased by 1% cars to a total of 
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* 


12% units on Feb, 1, 1950, Janu- 
ary production both this year and 
last was approximately 500,000 
cars, 

In the latest field survey, dealers 
in most instances said they had 
been notified by their factories to 
expect 25 percent fewer cars in the 
first quarter of 1951. Many claimed 
they weren’t even getting deliveries 
in that proportion. 

* * * 
[pPALERS said they fear the cus- 
tomer pressure that may come 
when the spring buying gets under 
way. 
What makes the future car de- 
(See STOCKS, Page 41, Col. 1) 


and the National, 


y3. 0 
Slated-for 


By Bernie Thomas 
Associate Editor 


ey U. S. plant should turn out 
the millionth vehicle of 1951 
tomorrow (Feb. 20), or about four 
days ahead of the 1950 period (when 
Chrysler plants were struck). 
With railroad shipments back 
close to normal, production of cars 
and trucks in this country bounded 
back like a jackrabbit last week. 
According to Automotive News’ 
estimates, U.S. plants turned out 
136,934-cars and 30,321 trucks for 
| @ total of 167,255 vehicles. It was 

easily the industry’s best weekly 
production performance of the 
year. 

Because the rail tieup had stifled 
|shipments of supplies, U. S. output 
|in the previous week slumped off 
j to 88,839 cars and 19,612 trucks—a 
| total of 108,451 units. 


* * a 
A GOOD deal of overtime, espe- 
cially in General Motors plants, 
was responsible for the past week’s 
|sizeable upturn. 
| Saturday work was indicated in 
| all GM plants except Cadillac. 

There was a good chance that 
workers would be called in for 
Saturday activity at Ford and 
K-F, too. 

Overall, the rail tieup cost the 
production of about 62,500 cars and 
trucks. But U. S. plants planned to 
put forth every possible effort to 
make up such losses before the 
|first quarter of the year runs out. 

A good deal of future overtime 
programming will, of course, de- 
pend much on what the government 
does about car prices. 

* * 
NDER the freeze that has been 
in effect, it wouldn’t be feasi- 
ble for some makers to _ utilize 
workers at expensive overtime 
rates, unless they could somehow 
manage a way to do it economically. 

Besides resulting in a peak 1950 
effort, last week’s production rate 
;}enhanced chances that production 
of cars and trucks this month will 
not fall too far short of what was 
|achieved in January. 
| A slight increase in production 
pace is expected this week. If it 
occurs, February volume in U. S. 


Feb. 1, 1951 


dan. 1, 1951 





Jan. 1, 1950 
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39,496 
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As Output Rebounds 


Improved Rail Shipments Push Week’s Production 
To 167,255 Units, Best Mark This Year; 
Overtime Schedules Swell Total 


| plants should approximate 480,- 
000 cars and 108,000 trucks for a 
total of 588,000 units. 

Last month, U. S. plants turned 
out 497,000 cars and 128,000 trucks 
for a total of 625,000 vehicles. Feb- 
ruary volume could well have 
equaled that of January had it not 
been for the rail dispute. 

+ + * 
A BIG reason that U. S. plants 
are more anxious than usual 
to make up their rail losses, is 
that they have no way of know- 
ing how future material restriction 
orders will be applied. 

For example, any restrictions 
| that might be issued covering 
production after March 31 could 

(See OUTPUT, Page 46, Col. 1) 


Specific Ceilings 
On Cars Slowed 
By Lack of Staff 


By William Ullman 
Washington Correspondent 
/ AaeararON. — While specific 
price controls for the non-food 
retail field were expected to be 
issued over the weekend, it was 
not expected that the automotive 
trade would be included. 

All was silence concerning the 
Hancock formula, which was de- 
signed, it is understood, to relax 
new-car prices at the factory level. 
No word was obtainable on when 
it would be unwrapped, yet it may 
come any minute. 

Meanwhile, specialists at the 
Office of Price Stabilization are 
working on new and used-car 
regulations to be applied when 
motor vehicles are reached in the 
“industry-by-industry” program. 

Though the OPS staff has been 

growing in numbers, there is still 
|a shortage of specialists and this 
| has hampered progress in the auto- 
motive field to a considerable ex- 
tent. 

| + + * 

|‘ THe experts see little difficulty 
ahead in setting the new-car, 
parts, accessories and services con- 
| (Continued on Page 46, Col, 3) 





Dealers’ Average New-Car Stocks 


(In Dealer Hands or in Transit) 


BES ERE BB — °.8 Cars 


BESS SB Bi — 2.2 Cars 


BEEBE EEE Sw — 10 Cars 


Jan. 1, 1949 


BERBER EEE SSB — 11 Cars 


—AUTOMOTIVE NEWS ESTIMATES 
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Flint, with the location for as- 
sembling and testing of the en- 
gine “not yet determined.” 

The J-65 engine will be used in 
Republic F-84-F Thunderjets. Gen- 
eral Motors’ Buick-Oldsmobile-Pon- | 
|tiac plant in Kansas City, Kans.. | 
has a contract to produce Thun 
| derjets. 


| 


New on Auto Scene 


Defense Contracts... 


Packard, Buick Given 
Orders for Engines 


jet engines was “the largest defense = 
contract Buick ever received.” 
* + * 


* * * 


HE Sapphire engine was devel- | 
oped by the Armstrong Siddeley 
| Co. of England and will be pro- 
SOME estimate of the size of the|tae Curtion Welate Cocp, whieh 
\” Buick contract could be garnered |} 51as the American patents on the 
| from the fact that the company has | engine. Production of the J-65 is 
been granted $25,000,000 to cover | , 


By Bob Gordon 
Associate Editor 
THE Army, Navy and Air Force | 
all got into the defense contract 
act last week as Packard and Buick 
made off with the major awards. 


Packard announced it had been 


awarded contracts totaling $20,- 
000,000 for “a series of powerful 
diesel engines and _ associated 
parts for the Navy Bureau of 
Ships.” 

Buick, not quoting figures, re- 
vealed that its contract from the 
Air Force to build J-65 Sapphire 


$5 Million Worth 
Of Exhibits at 
Chicago Show 


By Mel Adams 
Staff Correspondent 


CHICAGO. — Exhibits valued at 
more than $5,000,000, augmented by 
performances of a brilliant stage 
revue, “Transportation U. S. A.,” 
shared the spotlight Saturday as 
the 43rd annual Chicago automo- 
bile show launched its nine day run 
at the International Amphitheater, 
where it will continue through next 
Sunday, Feb. 25. 

In advance of the formal open- 
ing, 16,000 dealers, members of 
their organizations, their fami- 
lies, factory leaders and other 
invited guests took in the show 
Friday night at a preview. 

The public, the trade and the in- 
dustry joined in acclaiming the 
show, the nation’s only 1951 major 
event of its kind, an unqualified 
success, 

Perfectly organized, the huge 
task of readying the show moved 

(Continued on Page 45, Col. 1) 






the “manufacture and acquisition 
of machinery and equipment neces- 
sary to produce the jet engine in 
volume quantities.” 

In announcing Packard’s diesel 
engine contract, President Hugh 
J. Ferry said manufacturing of 
the engines would be in addition 
to any production of aircraft en- 
gines resulting “from recently 
| disclosed negotiations with the 
Air Force.” 

Ferry’'s reference apparently con- 
cerned previous reports that Pack- 
ard was negotiating for a contract 
to build J-47 jet engines. The value 
of this contract is believed to be 
in excess of $100,000,000. 

Ferry said the diesel 
Packard will build will 
eight, 12 and 16 cylinders. There 
is also a four-cylinder engine in 
the group which is not yet under 
Navy contract, he said, 

* 


* + 
I ranges from 135 for the four- 
cylinder version to 800 for the 16- 
evlinder unit. They will be used 
for both propulsion and auxiliary 
purposes, Ferry said. 

The company is “tooling up its 
manufacturing facilities for early 
production” of the new units, the 
Packard chief said. He estimated 
that several thousand more em- 
ployes eventually would be needed 
to meet the Navy’s production 
schedule. 

Ivan L. Wiles, Buick general 
manager, said the major portion 
of the parts for the Sapphire jet 
engines which the company will 
build will be manufactured in 





engines 
have six, 


Photo courtesy Detroit Free Press. 


At Senate Crime Hearing in Detroit— 


ORSEPOWER for the engines | 


}expected to start early next year, 
| Wiles said. 

Chevrolet also announced a de- 
fense order last week. The com- 
pany received an order for sev- 

| eral hundred light sedans valued 
at $15,959,252. 

Continental Aviation & Engineer- 
ing Corp., a subsidiary of Contin- 
|ental Motors Corp., announced a 
$7,000,000 order for Navy helicopter 
engines. 

* + 

THER developments in defense 

work included an announce- 

ment by the Chrysler Corp. that it 
will build tank engines in 
Michaud plant in New Orleans. 


Record Field 
To Compete in 


Economy Run 


LOS ANGELES.—The 1951 Mobil- 
gas Economy Run enjoys a new 
record for number of makes and 
models competing, it 
by C. S. Beesemyer, executive vice- 
president of General Petroleum 
|Corp., sponsor of the big perform- 
ance test set for March 6-7. 


| Selection of the cars by Ameri- 
| can Automobile Assn. contest board 


| Officials already has seen entries | 


picked without warning and at ran- 
|}dom from. dealers’ showrooms, 
| warehouses and assembly lines. | 
| Two even were “kidnapped” from a 
| rail and a truck shipment about to} 
leave a Detroit factory, Bessemyer | 
said. 

The following 33 stock cars have 
| been entered: Nash Rambler, Nash 
|\Statesman, Nash Ambassador, 
Chevrolet, Plymouth Cranbrook, 
Plymouth Concord, Ford 6, Ford |} 
V-8, Studebaker Champion, Stude-| 
baker Commander, Studebaker 
Land Cruiser, Kaiser Deluxe, Henry | 
J 4, Henry J 6, Willys 4, Willys 6, | 
Cadillac 61, Cadillac 62, Cadillac 60 
Special, Cadillac 75, DeSoto Deluxe, | 
DeSoto Custom, Hudson Commo-| 
dore 6, Packard 200, Packard 300, | 


ep Lincoln Cosmopolitan, Lincoln, Mer- 


cury, Hudson Hornet, Chrysler 
Crown Imperial, Chrysler Imperial 
and Chrysler Windsor. | 

With the official run insignia al- 
ready applied to the cars, many of | 
them are daily sights on the high- | 
ways around Los Angeles, making | 
break-in runs with AAA observers | 
accompanying them at every turn | 
and returning them to the contest | 
board’s impound at the end of the 
run. 

In this year’s 840-mile route, the | 


the | 


is reported | 


Nash Healey Can Reach 125 M.P.H.— 


The new Nash Healey two-passenger sports car is capable of an estimated speed of 125 
miles per hour. The low-slung automobile, only 38 inches from road to hood top, is powered 
| by the equally new ‘Dual Jetfire'’ Ambassador six-cylinder engine. It has a new-type 
aluminum cylinder head providing a compression ratio of 8.1:1 with developed power of 125 
horsepower at 4,000 r.p.m. See story on page 44 


ee 
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Buick's ‘Dream’ Car Unveiled— 

| The XP-300, a convertible with a 300 horsepower supercharged V-8 engine, can roll at 150 
| miles an hour, Buick reports. The body is of aluminum with louvers from the front fender 
| through the rear wheel housing. Shown with the car are Ivan L. Wiles (left), general manager 
| of Buick, and Charles A. Chayne, engineering vice-president of General Motors, who designed 
| and supervised construction of the car while he was chief engineer at Buick. The car was 
j built for experimental purposes. See story on page 44 













| 


Packard Offers Hardtop— 

The 1951 Packard Mayfair, sports hardtop has made its debut. It embodies such styling 
features as the vertically-barred grille of the longer wheelbased Packard Patrician 400 and 
the 300 models, four "‘jet'’ louvers along the flared fenders, and front and rear bumper 
guards of the 300. Interior color schemes harmonize with the choice of three two-tone 
exteriors, available along with I! standard colors. The Mayfair is powered by the 150-horse 
power Packard Thunderbolt which increases to 155-horsepower with Ultramatic at 7.8-to-! 
compression ratio. See story on page 44. 





Senator Kefauver's crime-probing committee firing questions at Harry Bennett, former!) cars will encounter 70 miles of city 
righthand man to the late Henry Ford. Bennett has his hands around the microphone. He was driving, 345 miles of mountain work 
asked to explain how certain racketeers were able to establish valuable business relationships| and 425 miles of level touring. Of | 


with Ford Motor Co. during his heyday there. From left to right are the backs of U. S./the total, 318 miles are in high- | 
Senator O'Conor, chairman of the Detroit probe; John Burling, associate committee counsel,|temperature terrain—mostly over | 
and another committee member. At extreme right at front table (with face resting on hand)|the Mojave desert and in Death | 
is Bernie Thomas, associate editor of Automotive News valley. 


Hoodlums’ Industry Ties Aired 


By Bernie Thomas 
Associate Editor 

DETROIT.—U. S. Senator Ke- 
fauver’s crime-probing committee 
had come and gone last week, but 
the dust still hadn’t settled here 
from the dirt kicked up about gang- 
ster influence in industry, 

Detroit was still talking about 
dramatic, but not wholly proved, 
testimony that: 

1. Racketeers were able, during 
the regime of Harry H. Bennett, 
once chief aide to the late Henry 
Ford, to establish valuable busi- 
ness relationships with Ford Mo- 
tor Co. 

2. Racketeers in more recent 
years have been given lucrative 
contracts by Detroit industry in 
return for “goon squad” protec- 
tion against labor disputes. 


Star witness of the crime hear- | 


ings here was Bennett, still small 
and wiry. He flatly denied that he 


ever 


D’Anna, former  bootlegger, for | 
partnership in a Ford franchise in 


| Wyandotte, Mich., a Detroit sub- 
urb. He said the same went for 
D’Anna’s interest in a _ transport 


firm which hauls Ford cars in in- 
terstate commerce. 
‘Didn’t Hire Hoodlums’ 

| The committee tried to bring out | 
| that Bennett gave D’Anna the deal- 
;ership deal to, spare the life of a 
beer baron, who was later mur- 
|dered anyway. Bennett said he 
never knowingly hired any real 
| hoodlums, 


Bennett said he never heard of | 
Joe Adonis, who controls an eastern | 
haulaway firm with a Ford con-| 
tract. He described members of 
Ford’s long-ago disbanded service 
staff as “athletes, not goons.” 

Bennett told the committee he 
| went to work for Ford shortly 
after World War I. Two weeks 


| 








recommended Anthony| later he moved to Ford’s High- 


| 
| 


| 

| 
land Park (Mich.) plant to serve 
directly under Mr. Ford. 

Hiring of persons with criminal 
records, he said, was Mr. Ford’s 
own idea. He indicated that Mr. 
Ford’s goal was rehabilitation and | 
strictly humanitarian. 

(Back in 1914, Henry Ford did 
publicly proclaim his belief that 
crime stemmed from economic 
conditions. He had a standing ar- 
rangement with authorities to 
provide employment for parolees. 


He onee revealed that a $150,000- On New Buildings 
Raised to 50% 


a-year Ford executive was an ex- 
convict.) 

“Mr. Ford’s idea,” Bennett told 
the committee, “came about through 
a fellow who was sent up as a four- 
time loser in a liquor case. 
Ford asked me to check into it. 


Mr. Ford Sympathetic 


“He told me ‘maybe a lot of guys | 


here at Ford should be sent up for 
(Continued on Page 34, Col. 1) 


| 
| 


}ment under the terms of a new 
| Federal Reserve Board order issued 





Austin Enters Convertible in U. S$. Market— 


For the first time on the U. S. market, Austin Motor, the largest auto maker in Britain 
has introduced a four-passenger sports convertible on the A40 chassis. It was shown to dealers 
in New York last week by Joseph Dudley, vice-president. The luggage compartment's capacity 
is 14 cubic feet. Twin carburetors help boost the horsepower |5 percent over the same engine 


that holds five international high speed records, the company states. With the top up 
overall height is only 57 inches, while overall length is nearly 160 inches. The new sports 


| model has specially designed all-hydraulic brakes. Heater, defroster and direction signals 
| are standard equipment. 


Feb. 15, requires a cash down pay- 
ment of one-half on construction of 
|new stores, Offices, hotels and other 
non-residential buildings, 

The same requirement applies to 
repair, enlargement, alteration and 
; reconstruction jobs on_ existing 
Automobile|commercial structures, if the cost 





Down Payment 


WASHINGTON. 


| dealers planning new buildings or|o¢ such additions or improvements 
Mr. | extensive 


repairs to old buildings 


exceeds 15 percent of th 3 
must put up a 50 percent down pay- . , ew 


appraised value, 

The new order also specifies tha 
amortization is required and that 
loans must be paid off in 25 years 
at the most. 


here last week. 
The order, which wag effective 
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Verne Samuelson (Ford), Port 
Angeles, Wash., column conductor 
for today, has been in the busi- 
ness since 1915, and has been 
with Ford since 1919. He has 
headed many civic activities and 
business groups in his community 
and state. He is also a student in 
human relationships. I am sure 
you will enjoy and benefit by 
what he says below: 


WANT to use this opportunity to 
guest-write for your column, 
not by competing with you, which 1 
could not do successfully anyway, 
but to offer some ideas and stories 
of what it takes to save and pro- 
mote democracy, with its freedoms 
for homes and business, trusting 
that it will stimulate more creative 
planning and action, 

I believe there are two “musts” 
for industry, for America and the 
world. They are the opportunities 
that Communism and Labor-Man- 
agement relations offer. Writing in 
the New World News, Congressman 
Judd said, in part, of Communism: 

“I recognize that it is terribly 
late—perhaps too late. Our best 
hope of avoiding disaster is 
through mobilizing our utmost 
strength and skill in the political 
and ideological tields as weli as 
the economic and military. We 
will win only if we believe so 
intensely in those basic principles, 
on which our nation was founded 
and which are responsible for its 
greatness, that we can out-think, 
out-work, out-sacrifice and out- 
last those whose world is founded 
on violence and lies.” 

There is much encouraging evi- 
dence that men and women, from 
labor, management, homes and 
government, in many nations, are 
on the offensive with those basic 
principles which have brought the 
treedoms of inspired democracy. 
There is ample proof that they can 
and do out-think, out-work and out- 
sacrifice the forces of materialism. 
In the Ruhr of Germany, probably 
the focal spot of the world now, a 
military government official said 
that these forces have done more 
to win the German people to de- 
mocracy in three weeks than they 
have done in three years, In 
France, across Europe, Asia, Africa, 
Australia and the Americas, the 
heartening advance of these forces 
is graphically told in Peter How- 
ard’s new book The World Rebuilt, 
which is available from Moral Re- 
armament, 2419 Massachusetts Ave., 
Washington, D. C. 

oo * 


For All 


N LABOR-MANAGEMENT re- 
lations, The Opinion Research 
gives a survey-picture of what em- 
ployes of U. S. corporations think 
about the question: “Who has done 
the most to improve your welfare?” 
Seven percent answered business, 
44 percent answered unions, 49 per- 
cent answered government. 
Broadly speaking, these opportun- 
ities lie in three objectives: Bread, 
freedom, peace, for all men every- 
where. In a report to the National 
Press Club, Dr. Frank Buchman, 
founder of Moral Rearmament, 
said: “Three great tasks confront 
this generation. To keep the peace 
and make it permanent. To make 
the wealth and the work of the 
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eaters tell me 


By John O. Munn 





(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 
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By Mac Gordon 


Associate Editor 


| Sqpseereslhere wid against the long- 
range threat of stiff excise 
taxes prevailed among new- and 
used-car dealers last week despite 
the market boomlets created by the 
tax proposals in some areas. 
Reports from the field were 
unanimous in the conclusion that 
dealers were not being blinded by 





world available to all and for the 
exploitation of none. And _ with 
peace and prosperity as our serv- 
ants, and not our masters, to build 
the new world.” 


A friend, president of a paper 
company, had planned his _ re- 
tirement on a ranch, pursuing his 
hobby of prize cattle. In the face 
of a growing demand for an ade- 
quate answer to Communism and 
human need, and in the light of 
the moral laws and God’s plan for 
his life, he has crossed the At- 
lantic 15 times and won many 
friends among the working man | 
and executives of the Ruhr, the 
coal miners of Wales, the docks 
of England, and elsewhere. Work- 
ing with teams they have brought 


gestions for a 20 percent impost on 
new cars and entirely new levy on 
used cars. 


Dealer after dealer joined 
NADA, officials of NUCDA, the 
Automobile Manufacturers Assn. 
and American Automobile Assn. 
in denunciation of the adminis- 
tration’s suggestions for bringing 
in more revenue. 


In an effort to escape a higher 
tax and the oft-rumored tightening 
of Regulation W, frenzied prospects 
were once again swelling dealers’ 
order lists. The situation in many 





change to labor, management, |~——— = = 
homes and governments, and |» . 
strengthened democracy in this 52 Convention 


and many countries. 


It takes a team and teamwork 
to make a dealership succeed, It 
takes a team and teamwork to 
make and keep a nation strong and 
free. Individual neglect or self-will 
weakens or sabotages a home, a 
business or a nation. It weakens or 
destroys any team. Inspired Democ- 
racy is teamwork on home, business 
and national levels. To light and 
heat our homes, we must have con- 
stant electricity and fuel. The 
power and fuel of teamwork is the 
constant use of the moral laws and 
God’s daily plan. Free business lives 
best in a democracy. What, then, 
is more important for business to 
do than to know these laws and 


home, f business and . . 
ag Ry Sone "en ‘aaa our| Pennsylvania director; W. L. Mal- 


Constitution’s Fathers did when|!on, New Jersey director, and Rob- 
they pledged “their lives, their for- | ert Quillen, Delaware director. 
tunes and their sacred honor?” | 
: = « |was primarily the selection of the 

ly O oO convention and exhibition commit- 
Only One Owner tee. It will be 

OW do we live on all these three| above directors, including Carl 

levels, and get teamwork?/Fribley, New York state director, 
When we bring our ideas for home, | several other dealers and represen- 
business and nation, and others/tatives of the Automotive Trade 
bring their ideas, we often have| Assn. Managers, Announcement of 
then many different ideas and self-|these will be made as soon as the 
will—and division. “The new world | appointments have been accepted. 
we all long for will not come by Arrangements were also made for 
our own wisdom, but by obedient|the first meetings of the general 
cooperation with God,” a world|convention committee to be held 
leader tells us. 


March 16 at the 
Our founding fathers accepted 


hotel. 
and obeyed the business and moral Appointments of the chairmen of 
laws given in the Bible sufficiently 


the 
to leave us the greatest business 


Of NADA Slated 
Jan. 27-30 in N.Y. 


NEW YORK.-—-Hardly had the 
smoke settled from the NADA con- 
vention in Miami Beach, than the 
wheels were set in motion for the 
1952 meeting scheduled for New 
York City next Jan. 27-30, 

The initial planning started with 
a meeting Feb. 6 which was attend- 
ed by the following NADA direc- 
tors: William Frame, metropolitan 
New York, director and general 
chairman of the 1952 convention 
committee; Harry Sloate, Connect- 
icut director; Harold Lanphear, 
Rhode Island director; Ed Sahli, 





the immediate effects of the sug-| 


The business before the meeting) 


made up of the}! 


Waldorf-Astoria 


subcommittees were made as| 
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Long-Range Blow to Market Feared .. . 


NADA, Dealers Rap 20% Excise 





cities was parallel to that experi- | needed automobiles, R. D. McKay, 
enced in 1945-46-47. NADA president, declared. His 
ca, = |statement followed an emergency 
HE PROPOSED trebling of the | meeting of the association’s Public 
excise tax on new cars will) Affairs committee here. 
make it impossible for millions of “This will be the second step 
motorists in the low and middle-| taken in the past six months to 
income brackets to buy urgently (Continued on Page 43, Col. 1) 


Dodge Council Committees Set 








Officers and Executive Committee— 


| National officers and also members of the national executive committee of the Dodge 
| Dealers Advisory Conference are pictured in Detroit planning future activities following 
| adoption of a charter. Left to right, first row, are: L. J. Ouellette, who has been assigned 
| by Dodge to work with the conference; C. M. Bishop, New York, national chairman, and 
| George R. Lindbloom, Milwaukee, vice-chairman. Standing: James A. Mason, Ferndale, Mich., 
| David G. Kelly, Grand Forks, N. D. chairman of the public relations committee, and George 


H. Thornton, Philadelphia, recording secretary. 





Dealer-Factory Relations Group— 

A national dealer-factory relations committee of five members has been set up by the 
Dodge Dealers Advisory Conference. Members of the committee, left to right, seated include: 
John H. Burger, San Diego, Calif.; Harold W. Prehn, Springfield, IIi., chairman, and Chester 
| J. Brost, Buffalo. Standing: O. R. Mitchell, San Antonio, Tex., and Rud J. Ross, Fort 
| Smith, Ark. 








Dodge Council Maps Plans 


Charter OK’d, Committees Named, Dealer Polls 
Set to Choose Regional Boards 






follows: Carl Fribley, chairman, 
and nation on earth. We are al-|program committee; Harry Sloate, 
ready losing much of this legacy. 


Why? Let’s look at these business 
laws briefly. Here are a few of 
them: (1) There is only one Owner 
—God; (2) Man is a trustee, and 
his trust is commensurate with his 
God-given capacity; (3) Production 
and incentives are required, and 
trustee is responsible for capital 
and increase; (4) Trustee is respon- 
sible for wealth caringly used for 
greatest needs; (5) Trustee is ac- 
countable. The Bible shows us what 
is right and wrong; the Giver shows 
us the plan for applying the right 
when we listen to Him. 

Another friend, president of a 
food processing factory, after ac- 
cepting and practicing these prin- 
ciples, saw the need for more 
democracy in his own plant. He 
phoned the area labor organizer 
and asked him to visit his factory. 
After having him _ repeat his 
phone message, the organizer 
said: “I thought you said that, 
but that’s a new one to me.” 
When they had lunch together 
and the president took the check, 
the organizer said: “No you don’t. 
This ‘Ripley’ is on me.” 

The union submitted a 15-page 
agreement. The president suggested 
that it was based on mistrust rather 
than trust. He was asked to sub- 
mit one. A one and a half page 
agreement was presented and ac- 
cepted, and still carries on. Despite 
the fears of the board chairman, 
the partnership with the union in- 
creased production, cut costs and 
developed teamwork. After the last 
war, at a time of financial reverses 
for the company, the union asked 
for pay increases in concert with 

(Continued on Page 39, Col. 1) 


chairman, exhibition committee; 
Robert Quillen, chairman, enter- 
tainment committee, and Ed Sahli, 
chairman, 
committee. Meetings of all 
subcommittees will also be held in 
New York just prior to the meeting 


of the general convention commit- | 


tee. 
Ray Chamberlain, convention and 
exhibition manager, and Leroy 


Smith, his general assistant, also 
attended the recent meeting. 


ladies entertainment | 
these | 


| DETROIT. National officers and 
committees were elected at the sec- 
|ond meeting here of the Dodge 
Dealers Advisory Conference, a 
| charter was adopted and plans were 
| made for elections among the ap- 
proximate 4,200 Dodge dealers to 
choose regional committee mem- 
bers. 

C. M. Bishop, of Bishop, McCor- 
mick & Bishop, New York, was 
elected national chairman of the 





On the House... 


Before I left for NADA’s convention in Miami, everything was 
pretty confused in the auto industry. Now, after a little vacation, 
I come back to find everything even more confused. So I guess we’re 


making progress 
of how Washington is getting along, government 
people now are wearing a new version of the World 
button 
“C.A.LK.” The “K” stands for “Confusion.” 


War II 
reads: 


lapel 


myer, Frank 





Pete Wemhoff 
C. W. Wacker. 

Pittsburgh 
scheduled auto show. .. . Florida 
reached 100 percent membership. 
Hudson publicity on West Coast, 
ation. . 
(factories, please note). 


My big regre 


General Petroleum crowd. . 
auto brasshats at the annual Automotive 
Aviation Parts Manufacturers Assn. dinner the 
other night, including 8S. E. Skinner, Jack Lin- 
forth, Fred Lamborn, 


towards chaos. . . . Illustrative 


(C.A.LC.). The button now 


t is that I won't be able to attend 


this year’s Grand Canyon Economy Run and 
renew my acquaintances with Clarence Besse- 


the rest of the 
. . Ran into lot of 
and 


Meunier and 


Merle St. Aubin and 


directors have officially cancelled their tentatively 


association reports 44 towns have 
.. . Cliff Macfarlane, who handles 
is recovering from a serious oper- 





.. Every dealer I talked with in Florida needs more new cars 


Pete WemMuHorr, Editor, 
Automotive News 


organization whose charter states 
its purposes “shall be to promote 
the best possible public relations 
for both dealers and Dodge and to 
promote the best possible dealer- 
factory relations through mutual 
analysis, consultation and confer- 
ence with its own membership and 
| with Dodge.” 

| George R. Lindbloom, of Ed- 
| wards Motor Co., Milwaukee, was 
| elected vice-chairman; George H. 

Thornton, of Thornton-Fuller Co., 
Philadelphia, was elected record- 

ing secretary, and David G. Kelly, 
of Valley Motor Co., Grand Forks, 

N. D., was elected chairman of 

the public relations committee. 

The four national officers, to- 
gether with James A. Mason, of 
| Hodges Auto Sales, Inc., Fern- 
| dale, Mich., comprise the national 
executive committee. 

Organization of the national con- 
ference was made possible last Sep- 
tember by E. C. Quinn, general 
sales manager of Dodge, when he 
|invited 47 representative Dodge 
|dealers to Detroit to consider such 
}a conference. At that time he ap- 
pointed L. J. Ouellette, who has 
served with Dodge since 1917, to 
devote his full time working with 
any permanent conference which 
might result. 

The charter drawn up and adopt- 
ed by the 47 representative dealers 
provides that all authorized Dodge 
dealers, both direct and associate, 
will be deemed members of the 
conference. 

An election committee comprising 
|Forest Ripley, Springfield, O., 
chairman; Guy Woodward, Wash- 
ington, Pa., and Orville J. Glass, 

(Continued on Page 8, Col, 1) 











4 AUTOMOTIVE NEWS, FEBRUARY 19, 1951 


* *® The Newspaper of the Industry x * 


utomottur 
A et 


J 





(Established in 1925) 





Member Published Every Monday by Member 
SLOCUM PUBLISHING COMPANY, INC. 
@ DETROIT 26, MICH. @ 
Cable Address—AUTNEW, Detroit 
2666 Penobscot Bldg. Telephone WOodward 3-0495 
New York Washington Chicago Los Angeles 
51 E. 42nd St. 1019 15th, N.W. 360 N. Michigan Ave. 2506 W. 8th St. 


National 4303 State 2-6273 Dunkirk 3-0303 


George M. Slocum—Publisher (1933-1949) 

Business Manager—B. B. Crighton 
Advertising Manager—Edward Kruspak 
Midwest Adv. Mgr.—J. Goldstein 
Pacific Coast Mgr.—R. H. Deibler 
Adv. Rep.—Richard Webber 

Bob Gordon. 
Elaine Prince, Tom Hewitt 


Murray Hill 7-687! 


Editor—Pete Wemhoft 
Managing Editor—Robert M. Finlay 
Service and Truck Editor—J. C. Weead 
Washington—William Uliman 
Advisory Editor—John O. Munn 
Associate Editors—Mac Gordon, George Deery, Bernie Thoma: 
Editorial Associates—Patricia Davis 





RESIDENT CORRESPONDENTS: Albany, Ga., P. T. Stephens; Akron, O., Joe Kuebler; Albu- 
uerque, V. N. Conner; Atlanta, John Gunter; Atlantic City, F. W. Schwarz; Austin, Tex., 
. Hornaday; Baltimore, Kate Savage; Birmingham, Ala., Stuart Riddle; Boise, H. H. Miller: 

Boston, Harry Stanton, Guy Livingston; Buffalo, G. E. Toles; Butte, Kenneth Mulholland; 

Casper, Wyo., B. R. Conger; Charlotte, N. C., D. G. Spencer; Chicago, Mel Adams; Cin- 

cinnati, Emery Bacon; Cleveland, Sanford Markey; Columbus, Bert Strang; Manchester, N. H., 

Guy Langley; Dallas, C. K. Cates; Denver, Ira Alexander; Des Moines, F. M. Lazell; Fargo, 

Vv. h. Whempner; Frankfort, Ky., M. Moss; Harrisburg, Pa., George Shelley; Hartford, Conn.; 

W. O. Abbott; Houston, Rub: Fenoglio; Indianapolis, C. L. Kern; Jefferson City, Mo., L. H. 
Houck; Kansas City, F. S. Riley; Lansing, Mich., Kenneth Harkness; London, Eng. A. E. 

Jones; Little Rock, Inez H. McDuff; Los ngeles, Slim Barnard; Louisville, A. W. Williams; 

Madison, John Wyngaard; Memphis, L. Abbott; Mexico City, Douglas Grahame; Miami, 

Fla., G. S. Connell; Milwaukee, John E. Hubel; Minneapolis, Nat Wood; Montgomery, Ala., 

W. R. Lynn; Montreal, Roy Carmichael; Nashville, Clyde Grissam; New Jerse 

Jones; New Orleans, Gordon Hebert; New York City, Bernard Brown; Oklahoma City, M. L. 
Risen; Omaha, A. R. Oleson; Ottawa, M. L. Schwartz; Peoria, Ill., L. R. Hutchinson; Phila- 

delphia, N. Shigon; Phoenix, Ariz., Shel Engel; Pittsburgh, L. M. Leffingwell; Portland, Me., 

R. F. White jr.; Portland, Ore., E. W. 

A. M. Fountain; Richmond, Va., T. D. Eaton; Salt Lake City, M. Harmer; San Antonio, J. H. 
Reed; San Diego, |. Reynolds; San Francisco, Leon Pinkson; Seattle D. M. Trepp; South 

Bend, L. E. Dunkin; Spartanburg, S. C., L. D. Bray; Springfield, Iil., co. Hall; Springfield, 

Mass., J. A. Noll; St. Louis, Sam X. Hurst; Venice, Fla., Joseph Lawren; Sydney, Australia, 
H. Bowden Fletcher; Toledo, S. Alpert; Toronto, James Monta nes; Twin Falls, Ida.. O. M. 

Cook; Vancouver; F. H. Fullerton; Wamego, Kans., SG. M. William 

Uliman; Wilmington, H. L. Sholly. 


Subscription: ONE YEAR $8, TWO YEARS $14, for United States and Canada, also Mexico, 
Cuba and Panama. To other countries, one year, $12. Single copies 25c. No Free List. 
Annual Almanac Issue, $2.50 per copv. 


unholz; Washington, 








Entered as second-class matter Post Office, Detroit, under Act of March 3, 1879 
Member of Audit Bureau of Circulation and the Associated Business Papers 
Advertising Rates: See Standard Rate and Data, or write for rate card. 





AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 

and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
® ™ the dealer on every used vehicle accepted in partial payment for a new 
E A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
a governments applied to the building and maintenance of highways. § 4. The 
t € elimination of governmental and bureaucratic controls over this industry. 
. 7 5. A return to the precepts of independence and the rewards of applied | 


R energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


Tax Plan Stabs at Heart 
Of a Great Industry 


——- who studies the amazing growth of America in 
the last 50 years will recognize that automotive trans- 
portation is the lifeblood of the nation. 


Not only has the building and selling of automobiles and 
trucks played a major part in our prosperity, but automotive 
transportation has opened up new territories and new 
opportunities in business and living. 


Yet, ironically, many agencies of our government 
persist in calling this mighty tool ef America a “pleasure 
vehicle.” 


That is as silly as if we were to designate as “pleasure 
water” the rivers we harness into transportation ways and 
power producers, simply because you can have fun sailing 
on them. 


Yet this misnomer of the automobile led to an excise tax 
of 7 percent on automobiles, to say nothing of the enormous 
burden of indirect taxes. 


And now the U.S. Treasury seeks the prohibitive 
excise tax of 20 percent—as though the auto were a 
luxury which should be discouraged. 


This is not only foolishness—it is dangerous foolishness. 
It could well lead to a depression, and once depressions get 
under way they are hard to stop. 


By all that is sensible there should be no excise tax on 
automobiles at all, for an excise tax stabs at a product 
before it is born. 


And with automobiles meaning so much to our 
economy, and producing so much revenue to various 
government bodies after they are on the road, their 
birth should be promoted rather than harassed. 


The Administration little knows what a dangerous thing 
it has proposed. Auto men must waste no time in letting 
the Administration know. 


ethune | 






Auto 
| Forum | 


i. 
Eprror’s Note: Herewith is one 
| of @ series of articles written 
especially for Automotive News | 
by general sales managers of the | 
various auto companies and di- 
rected at dealers and their prob- 
lems. 


By Kenneth B. Elliott 


Sales Vice-President, Studebaker 


IW=E ALL recognize that an over- | 
dose of self-satisfaction can be | 
harmful. Taken in limited amounts, | 
however, if it results from a fair | 
and realistic self- | 
appraisal which | 
comes out on the | 
credit side, it is| 
perhaps justified. 

Automobile} 
dealers are en- 
titled to tate | 
great pride and 
satisfaction in 
many things) 
which they have | 
accomplished dur- | 
ing the five-year | 
period since car and truck produc- | 
tion was resumed following World | 
War II. Their achievements in two | 








K. B. Elliott 


Peterson; Providence, Jack Sullivan; Raleigh, N. C.., | 


specific respects seem particularly 
outstanding because they have 
long-range significance, as well as 
benefits of an immediate nature. 

One of these has been the de- 
velopment of better facilities in 
terms of the most modern equip- 
ment available, and premises 
functionally suited to their oper- 
ations. Today the retail automo- 
bile business operates in sur- 
roundings that can’t help inspir- 
ing the confidence of the car and 
truck owner. 

In the physical appearance of his 
establishment the dealer, with few 
exceptions, presents the appearance 
to the public of being well-equipped 
to service a modern motor vehicle 
with equally modern equipment and 
premises in which to operate it. 

* * * 
HE effect of this modern equip- 
ment and its equally modern 
layout has been not only to increase 
the confidence of the customer, but 


sonnel. Additionally 


| ties they can point out to their car 


requirements. 

It seems needless to observe 
that better premises and facilities 
have brought added prestige to 
dealers individually and collec- 
tively in the eyes of both cus- 
tomers and employe personnel. 
The public likes to patronize 
these places better than it did 
some of the prewar establish- 
ments, and certainly the person- 
nel of dealer organizations better 
enjoy their work and take more 
pride in it than before. All told, 
the results have been most grati- 
fying, as so many dealers have 
found. 

The second respect in which deal- 
|ers have notable achievements to 
their credit is in the matter of 
public relations. As good business- 
|men, they have increasingly sought 
and found ways to further public 
|understanding of the important 
part which they play in the busi- 
ness and civic activities of their 
communities. 
| * * + 
(THROUGH individual and group 

efforts, automobile dealers have 
rapidly risen to positions of leader- 
ship in matters relating to highway 
and street traffic problems and in 
the important field of highway 
safety. In doing so, not only have 
they given material 
cause of greater safety and better 
handling of traffic, but they have 

(See AUTO FORUM, Page 39, Col. 1) 








25 Years Ago =e 


The Big Story 


Alfred Reeves, 


also to inspire higher standards of | 
work on the part of service per-| 
they have)| 
given sales forces heightened pride | 
and confidence in the kind of facili- | 


and truck prospects as available | 
for taking care of their service | 


aid to the} 


general manager of the National 


| 
| 
| 
| 





OH Boy ! THIS T/ME 
OF YEAR IT'S FUN To 
| I|GLAZE UP TH' ROAPS) ed 


| |ANP WATCH THE 
SPEED JOCKEYS ) vu. FROS 
BASH OUT THEIR Z 


— Letterbox 


used, if you so request. 


Experience Unnecessary? 

I have just read an advertisement 
in our local papers by a factory 
representative seeking salesmen for 
his many retail dealers in and 
around this section. The ad read 
like this: “WANTED, AUTOMO- 
BILE SALESMEN, ‘EXPERI- 
ENCE NOT NECESSARY,’ we will 
train you and set up your compen- 
sation.” 

I want to say to any and all deal- 
ers that “experience is necessary.” 
If dealers want to survive and show 
profits, they must employ experi- 
enced salesmen to create a desire 
in the auto buyer for his product, 
'and know how to sell his product 
instead of just buying the custom- 
ers used car, and how to create 
future good will. 


Of course it does not take experi- 
ence to “yes” the boss whether he is 
right or wrong, and that seems to 
|be what dealers want. It does not 
|take experience to bring in an or- 
der to a usually inexperienced sales 
manager and let him mull over it 
and look at the book, finally toss- 
ing the coin to see whether he 
should take the deal. Neither does 
it take an experienced salesman to 
bring the customer in tow and 
smile at this sales manager, while 
he and the customer sell the sales 








Automobile 


Chamber of Commerce (forerunner of the Automobile Manufacturers 
Assn.), told a meeting in 1926 that eventually 25,000,000 vehicles could 
be efficiently used in the U. S. (Today, there are more than 44,600,000 


vehicles on the nation’s highways.) 


Reeves said that many men were predicting that the auto industry 
had reached its peak, but he said it was just in “early manhood.” 


—From the files of Automotive News. 
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‘There’s No Substitute... .’ 


This is an open forum for the discussion ot any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 





| manager on the customer's used car 





and what an honor it would be to 
have this particular customer drive 
their new car; this only makes the 
salesman look sillier in the custom- 
er’s eyes and puts another used car 
in stock above the market price. 

No other business in existence 
has put itself at the mercy of its 
customers like the automobile busi- 
ness has done. The reason for this 
is “no experience necessary.” By 
this token of letting the customer 
who has had experience do the sell- 
ing, the automobile business has 
suffered more casualties (going 
broke) than any other business of 
comparable size. 

Many dealers think because one 
real salesman can do a volume of 
$10,000 per month, that 10 chair 
warmers can do $100,000 volume. 
This can’t be true, there is just so 
much potentiality and no more. 
With the small margin of possible 
net profit in the automobile busi- 
ness, and the largest liability and 
leakage, this is the one business 
where experience should be most 
necessary. 

One question I have always an 
answer to as an automobile sales- 
man is why is it that a dealer 
would rather incur 10 risks by hir- 
ing 10 drawing account hunters 
than hire two men to really do the 
job, thus eliminating eight risks, 
plus saving cost of carrying eight 
separate demonstration expenses, 
saving gas, cars, liability. Most of 
these $25 per week “yes men” need 
a car at all times to haul their 
families to and fro wherever they 
want to go, because these boys don’t 
feel the responsibility of owning a 
car themselves. The experienced 
man who sets a goal and makes it 
continuously, sells the customer, he 
does not let the customer sell him. 
But the dealers’ natural jealousy 
has about driven this type sales- 
man to other fields—Roy Brooxs, 
Columbia, S. C., 
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} 
Smart, new, free-flowing lines 
from front to rear highlight 
Oldsmobile’s brand new beauty! 


Bigger, smarter interiors 
—new upholstery and 
visibility make the 
“908” the most luxuri- 
ous Oldsmobile ever! 


INSIDE... UNDERSIDE, TOO! 


ST 


Rugged new chassis—new springs 
and shock absorbers! All great new 
selling features of the new “98”! 





ABOVE, 1951 OLDSMOBILE ‘98 HOLIDAY SEDAN as o—— ‘ 





Public enthusiasm for Oldsmobile is at an all-time high! The launching ‘ 
of the great new “Rocket 98” fleet has received the greatest reception 


NEW “ROCKET 98” MEETS RECORD RESPONSE in Oldsmobile’s 53 years! And it’s not surprising! For this is the 


smartest, the most exciting, the most advanced Oldsmobile ever built! 


| N OL DS Mi OB | [ , D FAL “ RSHI PS It has a brilliant new “Rocket” Engine—new Hydra-Matic Drive—a 


rugged new chassis and suspension system! And Oldsmobile’s out- 

AC ROSS THE COUN TRY | ahead styling—Oldsmobile’s out-ahead engineering were never more 
s 

evident than in this great new “Rocket 98”! That’s why Olds- 


mobile dealers everywhere are convinced: /t’s Smart to Be with Olds! 





eid 
| OLOSMOBILE® 
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Reg. W in the West | 


Case for Relief on Freight Differential 
Is Presented to FRB 


WASHINGTON.—The extra bur-|cause of transportation charges 
den carried under Regulation W by| which average $243 per car on the 
Pacific coast auto dealers and buy-| west coast. 
ers on the time-payment plan was Gandy presented a_ plan _ for 
described to a sympathetic Federal | equalization of restrictions. He 
Reserve Board here last week. ay that cise a a 

oseph Gandy, Seattle Ford | $75 to in transportation 
oo ges qpehenmnen, a group charges he should be given one 


: RB | additional month to pay; if he pays 
of western dealers supplied FRB! om $125 to $200 he should be 


j i uit 
as aeen ae eel thas ae given two additional months, and 
tomers by the heavy freight ol sich ties abiliaial ia mobiles. It is planned to include 
> . |these in the controlled materials 


charges incident to factory delivery 
of cars in their territory. po aed Rg Med on 2 = Big Three of Chicago Auto Show— plan_ tentatively scheduled for 
Fred Haller, immediate past U.S ~ bee “aan r ak. As the Chicago auto show opened over the weekend, three officials examine the miniature July 1. 

president of NADA, introduced ts ti ity a hard aaa ef- | model developed into the "world's largest’ stage and ‘picture frame’ at the 43rd annual On the other hand, the industry { 
the group to the FRB board, foot 7 cas aie lation "inn | show. Frank H. Yarnall (right) is president of the Chicago Automobile Trade Assn., sponsor| representatives told NPA that 2% f 
which was presided over by Gov. nom an <> aa in the | of the show; James F. McManus jr. (center), chairman of the executive show committee, and|times as much material will be 
Evans, the member administra- eonteel aren of the U s.” because | Edward L. Cleary (left), show manager and general manager of CATA needed for repair parts for vehicles 
tively responsible for installment . wae a in 1951 as was needed in 1941. k 


of transportation charges. : 
credit matters. A chase was presented to the An industry spokesman predicted 


| 
‘ : x ° 
During the hearing, Chairman|ppp poard to show the freight | VY, ; Hi Sl t a overall needs for steel, rubber, 
Thomas McCabe and Gov. Szym- charges on various automobiles in| Cw tcense earing a e | copper and other materials for re- 
cezak came in = S's = : io San Francisco. The charges fol-| . i yoo a = ce pn 
and express interest in their Spe-|iow: Chrysler, $290, $325, $410; De- fy Fl t f ] i D [ |cles would amount to more than 
cial plea. | Soto, $285, $300; Dodge, $275; Plym- | or tn ° o ea er | 2,500,000 tons this year, about 12 
The FRB board was told by) outh, $242, $260; Buick, $291, $306, ; ‘ percent above 1950. 

Gandy that a car buyer in San | $333; Cadillac, $325 average; Chev-- LANSING.—The hearing study-| I have not yet received the title.” | The industry pointed out that 
Francisco must pay approximately | rolet, $244; Oldsmobile, $291, $294,|ing possible revocation of the li-| Lynch told his part in the trans-/ approximately 49,000,000 __ vehicles 

$20 per month more, under the/$314; Pontiac, $274; Ford, $242,|cense of Howard Lintz, Flint used- action, telling Alger he was in Flint | are expected to be operating over 

15-month limitation, than a buyer $280; Lincoln, $315, $330; Mercury,| car dealer, will be resumed here to- | buying used cars and Lintz “asked | the roads this year. 

of the same model who resides in| $290; Packard, $303; Studebaker,| day (Feb. 19). if I'd be interested in a 1951 Chev- | ae | ow 


central U.S. This, he said, is be-| $223, $236; Hudson, $274, $306, and| The state is seeking to take away |rolet, so I told him I might give | “ 
————— Nash, $183, $221, $258. Lintz’ license because he sold a car|him $100 over and told him to call) Canada Orders 





NPA Pledges 
Enough Metals 


To Parts Firms 


WASHINGTON.— Officials of the 
National Production Authority last 
week told representatives of the 
automotive replacement parts man- 
ufacturers that NPA is working on 
a program to provide enough steel, 
copper, aluminum, rubber and other 
materials to keep industrial and 
public transport vehicles operating. 

Provisions also will be made, the 
NPA men said, for civilian auto- 








Mi ° D | “In view of the growing shortage | alleged to be new. His ee when ae the car.” In a ‘Lynch | N St 1 C 

mi eaters of new cars,” said Spencer T.| dealer’s license does not cover sales|up telephone conversation, Lynch) |\Yew »E s 
wala Honig (Nash), Los Angeles, “more| of new cars. said, he agreed to pay Lintz $1,829. | otee 4uts 
Tie In Safety and more essential people are being| The trial was recessed Feb. 7 “I checked the car when it came|, OTTAWA.—Canada’s Trade Min- 
|forced to purchase late-model used| with about half the testimony |jn.” he said. “It was dirty and had | ister has ordered drastic new cuts i 
Wi h Sh W k cars, and under present regulation,| completed. No defense witnesses | jot of stickers on the windshield, i” Steel usage, effective March 1. j 
it Snow ee |}an extreme hardship prevails.” took the stand. like a car comes from the factory. | he order will hit construction of | 
MIAMI. Fla.—The week of Feb. | Honig therefore recommended The car in question, a Chevrolet,/That indicated to me that it had | 84Tages, credit institutions, trailer ' 
21-27 has been proclaimed “Miami, that modification of the present | originally was purchased by Gren-|never been cleaned up by the| ©#™ps, motor courts, etc. | 





and Traffic| Regulation W apply to current {ville E. Auker, then new-truck | gealer.” | An exception in the order is the : 
Safety Week” by Mayor William | model used cars and the previous | manager for Victor L. George, Ine. | “J put in the order,” Auker said, | building of supply facilities for 
M. Wolfarth. The dates coincide| two years’ models. (Dodge-Plymouth), Flint, on Dec.|“and looked for a place to dispose | 8@soline wholesalers. Otherwise 
with the automobile show being Other dealers in attendance were: | 12, 1950. It was bought from Sum-|of it, so contacted Lintz Dec. 8 or | 2fter March 1, no steel supplier will 
staged by the Miami Automobile | Robert -A. Waters (DeSoto-Plym-| merfield Chevrolet Co., Flint. Auker|9 fe said he would loan me the be allowed to deliver any steel to 
Dealers Assn outh), San Francisco; C. R. Park-|has since lost his job because he |money to purchase it, and I was/ @My person except under a purchase 
“The week’s accent on traffic|inson (Dodge - Plymouth), Oregon| bought a rival make of car, he testi- | going to sell him the car.” ordered approved by the govern- 
safety ties in perfectly with the City, Ore; W. C. Quebedeaux | fied. : When the car was ready, he con- | Ment. 
theme of the auto show, ‘Conserva-| (Chevrolet), Phoenix, Ariz; Lou| Auker said he then sold the car |tinued, he went to Lintz and re- ' a ; 
tion of Transportation,’” said Jack | Kornick (Chevrolet), San Diego,/to Lintz, who in turn sold it to|ceived a check for around $1,745. ° . y 
Zeder. chairman of the show com-|Calif.; Charles C. Freed (DeSoto-| Jerry Lynch (Nash), Detroit. Lynch | Lintz later gave him another check 17 Combinations 
; Plymouth), Salt Lake City; L. C.|/told Secretary of State Fred M.|“for probably $40 to make up the 


“ae 4 direct interest ; ; rs pe 
ae Saeed dealer to pro-| Thomas (Dodge-Plymouth), Den-/| Alger, who is conducting the hear- | qifference between the price of the MoPar Offers Wider Choice 


Automobile Show 



































a . s and| Ver, and Arnold Redding (DeSoto-| ing, that: car and the $50 he had promised Ss ae 
es aaety on the sirens Plymouth), Tacoma, Wash. “The car is still in storage, and | me.” ; In Seat Covers . 
ighways. i z DETROIT.—Seventeen' _ different 
“Every wrecked car reduces rend er ve ia —— fabrics, pattern and trim combina- 
backlog of transportation whic . | weredi - Doyle said in the |;; ae aunte ¢ : . 
helps Rate inmate strong in the Phony’ Labor Figures opening statement that “the posed — “oe wn 
national emergency. Even a minor For some time we have been getting clippings from labor papers || Charge is specifically not having | Qo), according to John O. Huse 
accident may require repair parts|| giving Automotive News as the source of figures breaking down the || # new-car dealer’s license and | <1)... ‘manager. 
which take scarce materials and|| price of a Chevrolet car into taxes, wages and salaries, markup conducting the business of a new- y - ; 
” ’ car dealer by selli Three patterns are being offered 
valuable man-hours to make. and profit. ; ccitine om ae aie oe bog in Saran, and each pattern is avail- 
Zeder praised the timeliness of a Since we never have printed such figures, we protested to the sa en = = ee == able with trim of deluxe rayon or 
traffic safety contest for school Labor Press Assn., which distributed the release. ae ave his (Lints’) Hoense custom Sealtuft 
children being sponsored under After several inquiries in the course of more than a month, Irving Lintz’ ‘attorney argued that the Four plaid and stripe patterns, 
police ane ahaa connection || Fagan, editor of fee Sele Assn., finally gave us this reply as to |/car was not a new vehicle, | with rayon or vinyl trim, and nylon 
with the auto s ; the source of the figures: a < . It became apparent at the start | fabrics of maroon, navy blue and 
: We h sa — : to the UAW-CIO of the hearing that the case would| fairway green make up the other 
“We have just received a reply to our query to the “ be appealed to the courts. | 11 combinations. 
Belfie Conducts research department as to the source of our story Nov. 23 on cost 
P l © W and profits on a Chevrolet car. > 
ar eys un est “We are informed that the figure taken from the Automotive ( omin Events— 
FLINT.—Albert H. Belfie, Buick News of Oct. 24, 1950, was the price of the Chevrolet car. The g 
weneral onthe one oat weak: Other figures were compiled from data in the UAW-CIO research 
; , P. department. The figures were subject to the qualification that the . Aor. 4-15—33rd International Motor Show 
oe - “hn oe + oe — ratio between sales, payrolls and profits shown by the GM income Dealer conventions . Turin Italy, 
— - accounts is an average, and is not the same for all GM products. || Ae’. 2 = Louisiana Automobile Seale Apr. 17-20 — National Packaging, Expos 
° “ : : 3 e Roosevelt note Se Sree ion, sponsore vy American anage 
The first meeting was held Fri- That qualification was unfortunately omitted from the account May 14-15—Missouri Automobile Dealers ment Assn., Atlantic City. P 
day (Feb. 16) in Chicago. Belfie will|| We gave.” : : 7 Assn. Hotel — St. pare 4 Apr. 30-May 2—U. S. Chamber of Com 
hold parleys in Kansas City tomor- . May 3!-June 2— Washington State Auto merce 39th annual meeting, ashing | 
now a 20): iainhae City, That was not the only unfortunate thing about the article. To us, Dealers Assn., Winthrop hotel, Tacoma ton, D. C. a2 
Feb. 21, and Phoenix, Feb, 22. Prom || it is this: The only thing quoted from Avtomorive News was the price || June 28July I—Michigan, Automobile May 7-11—The Greater New, York Indu 
there he will hold meetings in Los|| Of the Chevrolet car. And that, from all appearances, was the only Sent, 16-80-2006 + sencneny Atel a York. ae eo 
Angeles, Feb. 26; San Francisco, fact in the story. York State Auto Dealers Assn., ‘Saga May 30- Sept. 9— World Transportation 
Feb. 28: and Portland, Ore., The other figures were propaganda figures from the UAW-CIO. more Hotel, Bolton Landing, Lake Enir Santa Anita Park, Arcadia, Calif v7 
March 2 Yet Automotive News was quoted as the source of the entire | _ George, New York. ‘. Sept. 24-26—Nat nal Truck Body Manu 
i thal i i October 21-23—Florida Automobile Deal facturers and tributors ssn., an 
He is being accompanied by J. B. article. . 7 ' eat’ nual Geavention Hadden tall. Atlant 
Nash, assistant general sales man- | We resent this misuse of our name. And we think such deceitful FO ae tes lee a ha 7" 
ager in charge of the western|| tactics are a poor recommendation to the labor movement. Oct. 90:30—Annual Convention. Ohie Au- - a +s 
i tomobile Dealers Assn., Dayton Biltmore ° ¢ 
region. seas — toner, Deen fan. Coviee Stine Engineering 
| Jan. 27-30, 1952—NADA convention, Wal Mar. 6-8—Society of Automotive Engineers 
jJorf-Astoria hotel, New York City passenger car, body and materials meet- 
ruc Bo Y Assn. eS ing, Hotel Book-Cadillac, Detroit. 
Dealer Auto Shows Any. ae Society of aromonice! 
ngineers (spring meeting), tlanta 
Sets Sept. Parley Feb. 17-25— Chicago Automobile Trade Biltmore hotel _Atlanta. 
Assn., International Amphitheater, Chi Apr. 16-18—American Society of Lubrica 
cago. tion Engineers (annual convention and 


In Atlantic City 


| 








' discussed with top ranking govern- 


Feb. 21-27 -— Miami Auto Dealers Assn. 
Miami. 


March 6-7—195! Mobilgas Economy Run 


lubrication show), Bellevue-Stratford ho 
tel, Philadelohia. 








Oct. 29-30—Society of Automotive ] 


jiesel engine meeting Drak 


Pontiac's Ward Visits L. A. Dealers— ment officials. In addition to gov- Los Angeles to Grand Canyon. Rabel” @hiccaa: 
i i ernment officials, the Army Ord-| Apr. 1t-2—Canadian Automotive Whole- Oct. 31-Nov. | — Society of Automot 
i aes ree, Genwer sien Canny ter Coens Peseter), le shawn ac he wes Grested upon | y a salers and Manufacturers Assn. conven Engineers, fuels and lubricants meeting 


his arrival in Los Angeles recently to meet with dealers. Don M. House, Los Angeles zone|mance department will be repre- | 
manager (left), and Dealer A. E. England welcomed him. |sented also, he said. | 


tion, King Edward hotel, Toronto, Ont. 


Drake hotel, Chicago. 





| WASHINGTON.—E. E. Miller, | ae June 3-8—Society of Automotive Enginee 
president of the National Truck SBOE TRVSTND, repens -SPrng 
|Body Manufacturers and Distribu- ses ae Sereno eee Civi Aug. 13-15—S ites ad pith otive Eng | 
| 5 ‘ 2 ar. 21- facific Automotive show, Civic we re y aS Futemative Ss 
| tors Assn., announced last week Auditorium, Seattle, Wash. neer ee % Coast _ meeting Olymp 
that the 4th annual convention and| pr, 26-29 — Southwest Automotive show, Se Ss el ak i . 
supplier's exhibit will be held at| | Oklahoma City. Sroa’ Weaker “ated aaedeetoen *haet 
Haddon Hall, Atlantic City, Sept. May 17-20— Southeast Automotive show, Schroeder hotel ilwaukee. 
24-26. Atlanta. * * Oct. 29-31—Society of Automotive Eng 

{ ‘ | neers, transportation eetinc Knicker 

Problems of the industry will be General bocker hotel Chicese.. ; 
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Airfoam—T.M. The Goodyear 
Tire & Rubber Company, Akron. Ohio 
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‘Hews days people are looking 





for cars that will last a long, long 






time. No other type of seat 






cushioning is so durable — and so 


comfortable — as AIRFOAM. This 







long-lasting comfort is a big 








selling point today that is helping 












many dealers clinch sales. 


Here’s why AIRFOAM is 
a greater selling feature today 
than ever before 


Long Life—keeps its shape, won’t lump up or mat down. 
Superb Comfort—molds itself to the body, provides firm, uniformly restful support. 
Protects Upholstery—wear on fabrics is greatly reduced. 


Stays Cool in Summer—ArrFoamM is self-ventilating; stays cool in stickiest 
weather. 


Bigger Resale Value—after years of use, cushions still look new, enhancing resale 
value of car. 


National Advertising — big full-color national ads are helping stimulate the 
demand for this wonder cushioning. 


SUPER-CUSHIONING BY 





THE GREATEST NAME IN RUBBER 


We think you'll like “THE GREATEST STORY EVER TOLD" —Every Sunday— ABC Network 

















Dodge Council Maps Plans 


Charter OK’d, Committees Named, Dealer Polls 
Set to Choose Regional Boards 


(Continued from Page 3) 


Beatrice, Neb., was named to launch jits public 
plans for elections within presently |also may elect a recording secre-| 


established sales districts in each 
of the 21 national Dodge regions. 


relations committee. 


tary. Regular meetings are sched- 
uled for the second Tuesdays of 


Each Dodge sales district, rang- ; March, June and September. 


ing from two to 18 in the various 
Dodge regions, will elect annually 
one dealer to represent it for one 
year. The charter adopted by the 
dealers provides that if the re- 
gion consists of from two to four 
districts, the Dodge regional man- 
ager will name an _ additional 
dealer to comprise the regional 
committee. 

If the region consists of five to 


Each regional chairman will be- | 


Sommition—thie Dedae Dealers Ad-| Advertising and Merchandising— 


come a member of the national 


visory Conference—with the vice- 


It | 





|chairman serving as an alternate | 


member. 


The charter provides for 28 
members in the national commit- 


| tee. Membership will include the 


seven districts, the regional man- | 


ager will appoint two dealers; if 


it consists of eight to 10 districts, | 


he will appoint three, and if it con- 


sists of 11 to 13 districts, he will | 


equal voice in the committee’s af- 


appoint four. 
Each regional committee will 


21 chairmen elected by the 21 
regions and also seven members 
appointed by Dodge from the 
dealer body at large without ref- 
erence to regions. The 28 mem- 
bers will hold office for one year, 
be of equal standing and have an 


fairs. 





| Joe O. Fisher, Portland, Ore., chair- 


man; Claude S. Holley, Tyler, Tex.: 
W. Harold Queenan, St. Paul; Al- 
van T. Fuller jr., Boston, and Sid 
ney Weber, St. Louis. 

Members of the national busines 
management reporting and account 
ing committee are Eddie Nelson 
Huntington Park, Calif., chairman 
John L. Tysinger, Hampton, Va. 
Meyer M. Lasker, New York; W. K 
Denison, Oklahoma City, and Stan 
ley McDonald, Roswell, N. M. 

The national advertising and mer 


| chandising committee consists of 
|James F. Goodwin, Chicago, chair 
|}man; Joseph R. Trew, Washington 


A national advertising and merchandising committee of five members has been set up by W. Gordon Powell, Seattle; William 
the Dodge Dealers Advisory Conference. Left to right, the members include: William W.|W. Massey, Jacksonville, Fla., and 
Massey, Jasksonville, Fla.; Clell S. Forsythe, Syracuse, N. Y.; James F. Goodwin, Chicago, |Clell S. Forsythe, Syracuse, N. Y. 
chairman; Joseph R. Trew, Washington and W. Gordon Powell, Seattle. 


| five members has the power to act 


for the national committee when 
it is not in session. 

The charter provides for various 
national subcommittees to achieve 
the purposes of the Dodge Dealers 
Advisory Conference. Similar sub- 


|/committees are provided for within 


the 21 regions. 
All matters of public relations 


R. J. Young, New Orleans; J. W. 
Hutchins, San Jose, Calif.; Mark R. 
Chenowith, Baltimore, and Frank 
P. Button, Ogallala, Neb. 


The national dealer-factory re- 
lations committee consists of Har- 
old W. Prehn, Springfield, IIL, 
chairman; Rud J. Ross, Fort 
Smith, Ark.; Chester J. Brost, 
Buffalo; O. R. Mitchell, San An- 


| mail 


The 21 regional committees will 
make recommendations to the 
national committee, which will 
hold regular meetings semi-an- 
nually in Detroit. Special meet- 
ings may be called by the na- 
tional committee, by its chairman 
or by written request of any five 
members, 

Each Dodge dealer will ballot by 
in November each year to 
choose the membership of the re- 
gional committee. The present na- 


It is provided that the national} will be handled by the national | 
committee will elect officers each! public relations committee of which | 
year from among its members. The | David G. Kelly, Grand Forks, N. 
national executive committee of'D., is chairman and which includes 


Meeting all 
GOVERNMENT SPECIFICATIONS 


MORTELL 


PROTECTIVE COATINGS, SEALERS, RUST PREVENTIVES 


meet on the second Tuesday of De- 
cember each year in the regional 
office city and elect a chairman, 
a vice-chairman and a chairman of 


tonio, Tex., and John H. Burger, | tional committee of 47 members will 
San Diego, Calif. retain membership in the confer- 
The national vehicle service and|ence through 1951. Elections will 
|maintenance committee consists of |be held immediately to form the 
: - |regional committees for 1951. 

| Following the second session in 
| Detroit and the election of officers, 
the 47 representative deals, who 
will serve until the group of 28 
specified in the charter can be 
elected, returned to their respective 
areas to acquaint other dealers with 
the charter. 

| 





















‘Chevrolet Expands 
Representation on 


Dealer Councils 


DETROIT. Chevrolet's dealer 
planning committee system of op- 
eration is being broadened. 

W. E. Fish, gen- 
eral sales man- 
ager, said dealer 
representation on 
basic zone com- 
mittees would be 
more than dou- 
bled. Under the 
advanced pro- 
gram, a total of 
860 dealers will 
take part in the 
annual program 
or upward of 19 

percent of Chevroilet’s entire dealer 
body. 
| Other changes include the as- 
sembly of committees three times 

a year; a division of zone and re- 
gional cominittees into the larger 
;and lesser sales potential groups, 
and a program to keep all dealers 
in close touch with committee ac- 
| tivities throughout the year. Com- 
|mittee members will continue to be 
elected by the dealers themselves. 

“The chief purpose behind the 
revisions is to gear our democratic 
processes of dealer representation 
to changing business conditions,” 
Fish explained. “We _ anticipate 
changing horizons and trends in the 
years immediately ahead. We want 
Chevrolet dealers prepared to meet 
them swiftly and competently. 

“From our experience with the 
committee system, which Chevrolet 
launched in January, 1937, we feel 
the augmented plans will bring 
more active participation by deal- 
|ers without becoming unwieldy in 
| size.” 

The new formula for representa- 
tion calls for 37 zone and six branch 
|committees, each with 20 members 
instead of the former election of 
37 zone committees of 10 members 
each. These committees are made 
up of men from varied-size dealer- 
ships which will meet separately 
and simultaneously three times a 
year. 

As previously, regional commit- 
tees will be made up of the chair- 
men elected at primary zone com- 
mittee meetings. Sixteen regional 
committees each in turn select a 
chairman, who later serves on the 
Chevrolet National Dealer Planning 
Committees which meet in Detroit. 
Zone committee members are elect- 
{ed for one year. Regional and na- 
tional committeemen may serve 
but once during a year. 

The first meeting under the re- 
vised system was held in 37 zone | 
and six branch locations on Feb. 6. * 
Regional committees are scheduled 
to meet Feb. 20. The year’s first 
national committees will convene 
here March 7. 


Many government specifications are in process of consolidation, re-formulation 
or listing under new numbers. When any new ones are released, we will be 
in a position to supply the products, as we now do the following: 
Jan-P-115 Packaging Compound for sealing by dip-coating. 

AXS 1678 Non Skid Lusterless Enamel for military vehicles (Army). 


52D11 ) 
Mil D-15170 § 


52 MC601 Deck Covering, non skid, for ships (Maritime Commission). 





W. E. 


Fish 


Deck Covering, non skid, for combat ships (Navy). 


Jan P 102 Cratetop coating. Bituminous for overseas shipment of crates. 
U.S.A. 2-84B Compound rust preventive. Light grade (Soft, thick film). 
U.S.A. 2-82C Compound rust preventive. Almost hard thick film. 

\ AXS 673 Compound rust preventive. Thin film. 

| AXS 1827 Underbody coating for vehicles. Army, Navy, Marine Corps. 
1 Jan P 450 Paint, acid proof. Ammunition black. 

1 W-52 (Mil C-5044) Non skid Walkway coating for naval aircraft. 
AXS 1759 Rust preventive. Soft film for prolonged storage. 

Mil B 10481 Bituminous coating for sealing boxes. 

U.S.A. 32-58 Refrigeration mechanical adhesive. 

Jan C 149 Compound protective strippable hot dipping. 


We specialize in technical coatings that withstand 
atmospheric conditions—that must pass rigid government tests. 


\ 

\ 
\ 
\ 
\ 






| 
y AT YOUR SERVICE! Onc of our technical men—thoroughly trained 
in the application and use of protective materials—is within easy call cast 






of the Mississippi. Your inquiry invited by mail, phone or teletype. 


J. W. MORTELL CO. - TECHNICAL COATINGS SINCE 1895 


KANKAKEE, ILL. ° DETROIT, MICH. ° LYNDHURST, N. J. 
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Trade Mark Reg. U.S. Pat. Off 
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IS YOUR BEST SALESMAN 
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in PORCELAINIZE BEAUTY IS THE BEST PARTS AND 
19 ACCESSORY SALESMAN THE DEALER CAN HAVE > | ee 


Pe tL ome 
ler . POLISHING 


Pt ea 
nT 


oll The Approved Treatment aT “Sead 
les Ps for New and Older Cars 


er ecause the more proud an owner is of his car, the more willing 
- he is to spend money on it. : 
be The beauty that only Porcelainize can provide and which can 
ie be provided only by New Car Dealers—the beauty that is visual 
te proof of the quality of the Dealers’ workmanship...the beauty * osm 
nt that fills the owner with continuing pride, is a SALES TOOL every oa 
™ New Car Dealer can wield to the fullest advantage, in peace, war 
el or half-way. 


in & Yes, Porcelainize Beauty is an “automatic salesman,” and a 





a- salesman requiring only a space as small as 10 ft. by 23 ft. on your LL) lak At less than the cost of a month’s salary for an extra appren- 
tice, you can secure a full supply of Porcelainize Liquid, Wash Cream and 


of service floor to do the grandest job of increasing parts, accessory Clausae ie aaadie dala ter Ge Gedtnning hnneerenes 


a” and service sales in your experience. Let us supply the proof Maintenance Dept. including: 
Porcelainize Buffer, Pads, Gauze 


a without obligating you in any way. Write today. 


Porcelainize Display Sign 


fe. 
w- “ae 
- FREEMAN & FREEMAN, Inc., Denver 3, Colorado Reroetennine Work Cort 


. Simple Porcelainize Follow-up System for 
ne repeat sales and more numerous customer contacts. 


. UNCHALLENGED IN MERIT 
| i ¥ . UNMATCHED IN POLICY 
: UNEQUALLED IN PROGRAM 


Trade Mark Reg. US. Pat. Off 
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praise of its founder, or merely 
| recounting the many examples of 
| “surplus service” it has rendered 

to its clients, any comment may 
| come more gracefully from a man 
| who is not a “special pleader,” 
| but knows much of the history of 

advertising and the agencies over 
@ period covering more than | 

forty years. 

You've heard many times that a 
successful business is merely the 
lengthened shadow of a man. If you 
will count, as you may, upon the 
fingers of one hand, the truly suc- 
cessful companies in any line of en- 








|deavor ... those that really stand 
;jout among the thousands in the 
| field . . . you may discover the in- 


fallible secret of lasting success... 
success that reaches its epitome in 
|the celebration of a fortieth anni- 
versary. 


HE CELEBRATION of the 40th 
anniversary of Campbell-Ewald 


Co., Detroit advertising agency, 
whose successful growth has been 
synonymous with that of the auto- 
mobile industry, suggests a sermon 
which can be of tremendous signi- | 
ficance to the thousands of young 
men and women who are fascinated | 
by the business of advertising. 
Since it would be impossible for 
any man or woman directly con- 
nected with that agency to anal- 
yze the reasons for its success 
without falling into fulsome 


* + + 


| 
: _Campbell-Ewald Receives Birthday Tidings— 
The Secret | Frank J. Campbell (left) and Henry T. Ewald (right), co-founders of Campbell-Ewald Co., 
HAT secret may be explained in| advertising agency, read messages of congratulation at the firm's 40th anniversary observance 
a few simple words: in Detroit. Campbell retired from the company in 1917. Ewald was assistant advertising man- 
“Tt is that SPIRIT which inspires | #9¢r to the late E. LeRoy Pelletier, who was advertising manager of Studebaker and EMF. 
men to render SERVICE that is | Campbell was at one time advertising manager of Aero Car Co. and Carter Car Co. 


not required by contract or covered | ya ae ama 
by invoice. It is that SPIRIT which} that SPIRIT, profit call 
|inspires men to do a good job for, MONEY, comes incidentally.” of advertising agencies, merely to 
|the love of doing it. To any man, | Counting only on the fingers of illustrate my sermon... not to 
| woman or institution dominated by| my right hand, I find five con- | exclude any man who prospers 


it; spicuous examples among heads 





DOUBLE 
PROTECTION! 












MARTIN-SENOUR thinners and reducers 
are factory-packaged and factory-sealed 


You know what youw’re getting and you know how it will perform 
when you use Martin-Senour Lacquer Thinners and Synthol Reducers, 
Accurate factory formulation and control guard the quality and char- 
acteristics. Only Martin-Senour containers are used and these are 
factory-sealed. So Martin-Senour quality gets double protection. 


M-S LACQUER THINNERS 

6286—PREMIUM THINNER for top-quality results. Perfect for hot, 

humid weather and when smoothest possible finish is desired. 

6295—"“GENERAL USE” THINNER — medium drying. Ideal for VEYA 

all round shop use with lacquer colors and undercoats. : aa 

6298—FAST-DRYING THINNER at an economical 

price. Often preferred for undercoats. : ss 
On PT 


a 


el 


SYNTHOL REDUCERS 

8001—FAST DRY. Ideal for cold weather or where condi- 
tions require fast drying. 
8002—FLEET REDUCER. 
fleet and commercial. work. 
humid weather. 


8004—SYMMETRO-FLOW. Phenomenal flow 
without retarding dust free or drying time. 


At Your N. A. P. A. Jobber’s Now. 


MARTIN-SENOUR 


2520 South Quarry Street, Chicago 8, Illinois 


Slow-drying. Preferred for 
Or for extremely hot, 


a 
7 alot d ahkagiig «is the Only Positive Control from Factory to Finisher. 











by adherence to the same FAITH. 

They are Stanley Resar, of J. 
Walter Thompson; Bruce Barton, 
of Batten, Barton, Durstine and 
Osborn; Raymond Rubicam, of 
Young and Rubicam; Harry Mc- 
Cann, of McCann Erickson, and 
Henry Ewald, of Campbell- 
Ewald. 

The SPIRIT of these men was so 
firmly inculcated in the businesses 
they founded that it has become a 
religion with every man and woman 
who has followed their FAITH. 
Their influence upon the business 
ot advertising has raised it to the 
distinction ot a profession. ; 

Only now and then do we smile 
at some sophomoronic outburst 
from some untutored source, which 
only emphasizes in the mind of the 
client and his customers, how deli- 
cate a weapon advertising can be, 
even with all of its power, in the 
hands of a tyro. 

x 
Big Strides 
DVERTISING, as we all know, 
is still very young, but enor- 
mous strides have been made over 
the past 40 years. ; 

Long experience has convinced us 
that success in advertising is not 
merely a matter of a good speak- 
|ing voice as in the days of the pat- 
ent medicine barker or the first 
radio oracle ... not just a matter 
of copy as in the days of early writ- 
ers... not only a job for the artist 
... ADVERTISING IS A JOB FOR 
THE YOUNG MAN OR WOMAN 
WHO CAN THINK ... and I mean 
THINK STRAIGHT. 

It has not been a matter of LUCK 
or circumstances that the top men 
| in advertising have made money 
over the years. Those men did the 
| THINKING . made plans for 
others to carry out... lived per- 
sonal lives in keeping with the 
spirit of their business. 
| They had brains ... so they 
ANALYZED. They had foresight, 
so they VISUALIZED. They had 

a theatrical sense. So they DRA- 
| MATIZED ... BUT... above all 
. . » they knew the power of 
united effort . .. So, they OR- 
GANIZED. 

In those four capitalized words 
lis the answer to the conspicuous 
suecess of Campbell-Ewald Co. 

| If a plaque is made in commemo- 
ration of the 40th anniversary I can 
suggest an inscription to embellish 
the bronze replica of Henry Theo- 
dore Ewald... 

“HE PICKED THE RIGHT MEN 
.. . THEY PICKED THE RIGHT 


| BOSS.” 


Salesmen Favor 
Savings Bonds 


Over Vacation 


DETROIT.—Two hundred Lin- 
|coln-Mercury retail salesmen have 
|decided they would rather have U. 
|S. savings bonds than a relaxing 
trip to St. Louis, New Orleans and 
Detroit. 

Polled by Lincoln-Mercury offi- 
cials who were sponsoring the trip 
as a reward for outstanding work 
during 1950, the salesmen voted al- 
most unanimously to stay on the 
job, in view of current world con- 
ditions. 

“I’ve looked forward to the trip, 
but due to present world conditions, 
I believe the bonds would be by far 
the best idea,” said William Hard- 
ing of Kansas City. 

“Under present emergency condi- 
tions and the necessity of govern- 
;}ment bond purchases, I feel that a 
|trip would be unpatriotic,” was the 
comment of Howard Sachs of Ma- 
plewood, N. J. 

“During this national emergency, 
I feel everyone should stay on his 
job working harder than ever. The 
investment in government bonds 
|would be far more satisfactory to 
|me than a trip at this time,” said 
|H. P. Smith of Tulsa. 

“Expenditures and travel do not 
|further the defense effort or aid in 
| controlling inflation. Purchase of 
|bonds tends to do both,” declared 
|Skee Porter of Berkeley, Cal. 
| Leading salesmen in each of Lin- 
coln-Mercury’s 23 sales districts 
have been competing since March 
for the trip, which was to have 
started with a tour of the com- 
}pany’s St. Louis plant. The group 
was then to have spent several days 
at New Orleans, Edgewater Park, 
Miss., and Gulfport, Miss. They 
were to have returned to Detroit 
for a tour of the Lincoln plant, 
Ford’s Rouge plant, engineering 
laboratories, Greenfield village and 
Edison Institute. 


+ 
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912 MOU 2 


* Trademark 






Eliminates Noise. 


» Cuts down draft. Improves 
Ventilation. 


INSTANTLY STOPS THAT ANNOYING — sicw yo con onioy converse 
WHISTLE WHICH OCCURS WHILE THE =~ sreomines vow winaow 
VENTILATING WINDOWS ARE OPEN — ~ ‘ver: on wou toon. 


* Made of clear formed plastic. 


Streamlines your windows. 


oF 


*% Attaches with polished spring 
stainless steel clip. 


Rounding out the NO-MAR line for our dis- 
tributors, jobbers, and dealers. WISS-L- 
STOP has been field tested and approved. 
Motorists have needed WISS-L-STOP for 
years—One size fits all cars—A fast turn- 


over item—means quick profits for you. 





Auothen Fine Product 
by the makers of the 


ORIGINAL NO-MAR 
GASOLINE DOOR GUARD 










RETAILS 


.. S752 





cn C; PER PAIR 


We are ready to ship WISS-L-STOP 
immediately on receipt of your order. 










NEW FACTORY AND EXECUTIVE OFFICES - ALLEN PRODUCTS CORPORATION 


This new building was designed and built especially for producing 
NO-MAR Guards and other NO-MAR Products. Actual operation . 2 Oo 45 re) 7 H 3 i] VV] re) oO D AV a ae D 3s R'OLT cy: M j Cc H fi GA N 


in this location was begun November 10, 1950. 
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FOR FACTORY 
Cars Are Different 
Under the Skin 


a competitive automobile producers are often criti- 
cized for having similar styling, important differences 
in engineering have always existed. Even when auto engi- 
neers can agree that certain features are desirable—four- 
wheel brakes, high-compression engines, automatic trans- 
missions, for example — the?’ 
engineering designs are often wae san relative in- 
widely dissimilar. 2. Higher thermal efficiency 

A recent example of the stiff en- 3. More efficient spark plug lo- 
gineering competition in the indus-| cation and absence of “hot spots,” 










Mofors in the Movies— 


Delco employes assemble electric motors on one of many assembly lines as shown in the 


new industrial motion picture ''Motors on Parade.'' These motors move on at a rate of 400 


try is the new Chrysler Firepower 4. Greater space to increase valve b ‘ 4 ie ‘ 
engine which already gives evi-| size, if this becomes desirable. ON _NOET VO 6 SENEITONT HEPECTEN UOOn Were SHEN te CoMprerely Teed 
dence of starting a first-class con- 5. Longer valve life. sees , P , 3 

10. Less restriction in the ex-|8 percent reduction in weight and, 


troversy with GM. While the 6. Reduced engine deposits. 
Chrysler and Cadillac engines are 7. Shorter flame travel, mini- 
identical as to bore, stroke and! mizing the problem of pre-igni- 


simultaneously, an increase of 33 
percent in power. Other new fea- 
tures include a water-jacketed car- 


haust system. 


GM’s Counter-Claims 


displacement, many engineering tion. buretor body (to prevent stalling 
advantages are claimed for the new 8. Better adaptability to high- Com Ane with its 1950 in-line of a cold motor) and more adequate 
spark for quick starts and efficient 


4 engines, Chrysler is claiming a 


of 
inches in length, 


compression ratios. 
9. Superior manifolding. 


Chrysler V-8. Here are some 
them: reduction of 9% performance. 





For Dependability, Airplanes Rely on 
Hydraulic Controls 


Hydro-lectric System Brings this Performance to Car Window Operation 
is simple and compact. It requires only one power unit, 
which is located away from moisture-laden areas in a 
protected spot under the hood. No complicated linkage 
or gearing is needed. Action is always positive and maxi- 
mum power is exerted at all times. 

The Hydro-Lectric system—developed by Detroit Har- 
vester—has been selected by leading motor car manufac- 
turers for over eleven years. 








Experiences during the last world war convinced the 
airplane industry that hydraulic controls are required 
wherever dependability is a “must.” 

Automotive engineers have known this for many years. 
That’s why they developed hydraulic brakes. And that’s 
why they prefer Hydro-Lectric automatic window oper- 
ating mechanisms. 

The Hydro-Lectric system, utilizing hydraulic power, 


Nia) 
An DETROIT HARVESTER COMPANY 
ok i EXECUTIVE OFFICES: 2550 GUARDIAN BUILDING, DETROIT, MICHIGAN 
pROVE THEIR PLANTS: . DETROIT YPSILANTI TOLEDO ZANESVILLE 


Moe 








Contract 
Production Parts 


Power 
Take-Ofts 


Automotive 
Hardware 


Window Channels and 
Regulator Assemblies 


Power 
Sweepers 


Side Delivery 
Rokes 


Hydro-Lectric 
Systems 


Convertible 
Tops 





As evidence of the competition 
that is building up, it may be 
pointed out that GM did not recom- 
|mend standard fuel when its 7.5 
to 1 Cadillac engine was _ intro- 
|duced. The 1951 Olds, however, 
|with minor changes in its 7.5 to 1 
ratio combustion chamber, will 
burn standard fuel satisfactorily 
| This is indicative of the moves GM 
lis expected to make to counter the 
Chrysler claims of superiority. 
Looking back at the history of 
the industry, it is evident that 
advertised horsepower has always 
been a controversial issue. In the 
past, advertised horsepower has 
| peen known to vary over a con- 
| siderable range, depending on the 
| test conditions. 

Inclusion or exclusion of certain 
engine accessories, variations in 
the rate at which an engine 1s 
brought up to full throttle, and 
other factors are known to affect 
the engine rating. 

While unbiased engineers are 
willing to concede that Chrysler 
has done an outstanding job in the 
|development of its Firepower en- 
| gine, it is argued by some that the 
real proof of the Chrysler claims 
| will come when these engines are 
driven by car owners under a great 
variety of conditions. ; 

Meanwhile, Chrysler engineers 
appear well satisfied that their 
claims will be amply justified by 


the buyers of 1951 Chrysler models. 
+ * + 


More Lead with Premium 

‘PEAKING of new engines and 

cylinder deposits, it is interest- 
ing to note that standard fuel may 
— and sometimes does — contain 
more lead than premium fuel. 

‘ne reason for this is that lead 
additions are usually made to bring 
gasoune up to octane specification. 

If it should happen that the 

fuels blended together result in 

a low octane rating, a@ compara- 

tively large addition of lead may 

be required to bring the gas up 
to specification. : 
in actual commercial practice, 
the amount of lead contained in 
standard and premium fuel varies 
over a comparatively narrow range. 


‘Chrysler Dealers 
Thronged as *51s 


“ . 

Go on Display 

DETROIT.—Chrysler dealers re- 
port that public reception of the 
1951 models, shown for the first 
time Feb. 10, was the most enthu- 
siastic in their experience, accord- 
ing to factory officials. 

“Never before have so many per- 
sons visited our dealers’ showrooms 
in a single day as were reported 
on that Saturday,” said Joseph A. 
O'Malley, general sales manager. 

“From every one of the dealers, 
regardless of location or size, we 
received the same report, fine at- 
tendance from opening to closing. 
The same interest was well sus- 
tained at the beginning of last 
week. 

“The demand for demonstrations 
of our new 180-horsepower V-8 en- 
gine was so great that cars were 
kept filled throughout the day and 
evening. In some cases, it was nec- 
| essary to shorten the demonstration 
|routes in order to accommodate 
| more passengers, The general reac- 
|tion of those who took demonstra- 
|tions was that the performance of 
the new engine is even more out- 
standing than had been expected. 








Process Toughens 


‘Stainless Steels 


PITTSBURGH. — Stainless steels 
said to be up to three times harder 
than those ordinarily available have 
been produced by a unique low 
temperature treatment at the West- 
inghouse Research Laboratories, it 
was disclosed here last week. 

By immersing the steel in liquid 
nitrogen baths at 300 degrees below 
zero Fahrenheit and then rolling or 
forging it at sub-zero temperatures, 
N. A. Ziegler, research metallurgist 
of Crane Co., Chicago, and Porter 
H. Brace, Westinghouse consulting 
metallurgist, have succeeded in 
super-hardening the metal. The two 
scientists also disclosed that even 
greater hardness has been achieved 
by following up the _ super-cold 
treatment — called Zerolling — with 
heating at controlled temperatures. 





AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . . . an esti- 
mated more than 100,000 readers weekly! 
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GOODALL FABRICS 


bring “living room” beauty 


©) 1950, Goodall Fabr'cs, inc 
(Subsidiary, Goodall-Sanford, In 


GOODALL FABRICS, INC. « AUTOMOTIVE DIVISION, 1703 FISHER BUILDING, DiTROIT 2, MICH. 


2,ole Make 
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to car interiors 


*America’s most discriminating women have preferred Goodall Fabrics 
in their homes for almost 100 years. No wonder leading motor cars win 


feminine approval by using Goodall Automotive Fabrics in car interiors! 


nous PALM BEACH® Cloth 
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be called upon to use to its fullest | 
next week—in five years—in 20 
years.” 

There is a vast difference be- 
tween quantitative and qualitative 
resources, Goodwin points out. In 
quantitative resources he lists: Eli- 
| gible workers listed as unemployed; 
| physically handicapped workers, in- 
| cluding disabled veterans now seek- | 
ing jobs or who can bé rehabilitated | . 
‘for work; youth; women; retired | 
older workers; part-time workers. | 
. . He estimated that full develop- 
gpg tages SUPERIORITY over aggressor nations lies | ment of this reservoir will pl 

not in numbers but in the quality and productivity of |the national labor force by several | 
the nation’s work force, in the opinion of Executive Director | Million. 
Robert Goodwin of the Office of Defense Manpower. 

Discussing the defense production program recently, 
Goodwin declared that pres-®-__ Ee 
ent goals are about double «4 
the pre-Korean defense pro- 
gram. The new goals are a 3,000,000 
man army and a $30 billion pur- 
chase of arms and munitions, super- 
imposed on an economy of booming | 
civilian demand, peak production | 
and full employment. 

With manpower shortages al- 
ready appearing, Goodwin de- 
clared that “we have to bear con- 
stantly in mind that we are prob- 
ably in for a long pull” and that 
figures for the present limited 











AUTOMOTIVE WASHINGTON 


Constant Growth Urged 


In Manpower Potential 


By William Ullman 


shington Correspondent 


























| * * * | 
| Trucking United 
PEAKING for the trucking in-| 
defense pro- dustry, a group of highway 
gram “probably (transportation men last week told 
represent the | Economic Stabilization Administra- 
smallest we |tor Eric Johnston that in their fiea| VFW Plea— 
shall see for a (of activity “labor and management! 
long time.” 





ing a generation | government.” 
of high-level de- 


declared, 
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and expanding | greater and 





irreplaceable role in| roll. 





That’s what car owners and fleet 
operators want. That’s what vehicle 
manufacturers are providing. But to- 
day’s engines are more subject to Y 


Block \_?7 
Distortion! 


_ Why have so many engine manufacturers adopted expander- 
type oil rings as original equipment? Because repeated in- 
creases in power output have multiplied the possibilities 
of block distortion! 

The flexibility and adaptability of the expander-type rings 
are essential to compensate for these conditions. 

And if adaptable rings are essential to efficient performance 
in new engines, it’s obvious that adaptability is even more 
necessary in re-ring or rebuild jobs. That’s where Pedrick 
Engineered Sets come in! Each Pedrick set is specifically engi- 
neered to meet today’s requirements in individual engines . . . 
with adaptability that controls blow-by, maintains com- 
pression, and is guaranteed to reduce the excessive oil con- 
sumption that follows block distortion. For the sets you need, 
see your Pedrick jobber! WILKENING MANUFACTURING Co., 
Philadelphia 42, Pa. In Canada: Wilkening Manufacturing 
Company (Canada) Ltd., Toronto, 
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FOR 31 YEARS, SUPPLIER OF PISTON RINGS TO LEADING VEHICL I 


AND MANUFACTURERS 


Veterans of Foreign Wars 
of the United States 


Pointing out that during World| spokesman for the labor-manage- 
fense effort,” he|War II trucks carried more than|ment group, warned that no real 
‘‘our/half of the “fighting” freight and|defense effort could be achieved| pep. 10, 1941, when the first route 
program must be | that in the past several years trucks | without the full participation of the | was inaugurated between the na- 
one of developing |and trailers had achieved an even | trucking industry and its ability to | tion’s 


our potential—a potential we may} American industry, Dave Beck, as| The committee, for which Beck 


Movie Star Virginia Mayo has been chosen 
stood prepared to answer any de-| by the Veterans of Foreign Wars to decorate 
“If we are fac-|mands made upon it by the U. S. | this year's Buddy Poppy posters. 

























|spoke in his position as executive 
| vice-president of the _ 1,000,000- 
'member International Brotherhood 
of Teamsters-AFL, included Leslie 
C. Allman, president of the Truck- 
Trailer Manufacturers Assn., and 
John V. Lawrence, managing direc- 
tor of American Trucking Assns. 
‘Their views had the backing of 
Sen. Warren Magnuson of Wash- 
|ington, who also was present. 


The meeting with Johnston cli- 
maxed an all-day session of the 
|}committee—a meeting which was 
|said to mark the first time in 
| trucking-industry history that labor 
and management had effected a 
| united front that now covers truck- 
|ers, unions and manufacturers in 
48 states. 


* * 


Post Office on Wheels 


fp POST OFFICE department's 
system of highway post offices 
|marked its 10th anniversary a few 
days ago. In noting the occasion, 
Postmaster-General Donaldson re- 
| called that former President Frank- 
lin D. Roosevelt mailed the first 
letter in a highway post office on 





capital and Harrisonburg, 
Va., 147 miles distant. The route 
has been in continuous operation 
for a decade. and the same two 
drivers are making the run. 


Assistant Postmaster - General 
|John Redding, in charge of trans- 
| portation, added that “the safety 
|record of the highwav post offices 
has been impressive. We have not 
had a single highway fatality. The 
|}accident rate of our trucks is on a 
par with the trucking industry's 
| fine record. 


Highway post offices have trav- 
| eled more than 13,000,000 miles 
over the nation’s highways op- 
erating under all kinds of road 
and weather conditions. The de- 
partment conducts its own inten- 
sive driver selection and training 
| program. It also designs the safe- 
ty features built into the special- 
ly-designed buses needed for 
highway post office operations. 


The vehicles are small post of- 
| fices on wheels. The mail is picked 
up at the originating post office. 
Each highway post office carries 
;one or more postal transportation 
{clerks and one driver; the clerks 
|sort the mail as the vehicle goes 
down the highway. Mail is dis- 
charged and received at post offices 
en route. 


The devartment pointed out that 
Vehicle No. 1 still is in use giving 
|*o00d service, at present operating 
|from Altoona, Pa. 


| 'Foday the department owns and 
operates 110 vehicles performing 
service over 75 routes. In addition. 
|there are 16 privately-owned and 
|operated routes making a total of 
91 routes in all. 
+ * * 


Notes From All Over 


[At week in Washington: 
This action was taken by the 
|NPA in an amendment issued to 
lthe basic nickel order: 


Manufacturers of nickel alloys 
may not extend priority ratings 
to replace nickel used prior to 
Jan. 1 for manufacture of stain- 
less steel, high nickel alloy, nickel 
| Silver or any other nickel-bear- 
ing alloy material. 

The Office of International Trade 
reported: 

A quota of 15,000 short tons has 
| been established for the export of 
coke during the first quarter of 
1951. OIT said it is reimposing con- 
trols over coke shipments to con- 
serve supplies for stepped-up indus- 
trial activity in the domestic mar- 
ket. 

OIT also announced an export 
|quota of 105,000 gallons of benzene 
for the first half of 1951. Benzene 
is an important chemical interme- 
diate in the production of plastics, 
synthetic rubber, dyestuffs and 
medicinal preparations. 

The NPA reported: 

The appointment of Glen Ireland 
as deputy administrator; appoint- 
ment of John C. Pritchard as direc- 
tor of the Office of Small Business, 
with James L. Kelly as deputy di- 
rector; John H. Hollands, of Buf- 
falo, has been named _= general 
counsel. 

The Defense Production Admin- 
istration announced the appoint- 
ment of W. Walter Watts as assis- 











} 


| 


tant to Administrator William 
Harrison. 
The Economic Stabilization 





Agency named Walter H. Dupka, of 
Jones & Laughlin Steel Corp., as 
an iron and steel price consultant. 
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Reading time: 1 minute, 46 seconds 


‘ Thirty-five years ago, in the Automobile Show Audi- a 
4 torium of an eastern city, a young fellow called “Mac” I 13 7 eeu Reo - 
B= was on the spot. He’d recently been appointed an exhibit as = . — , 

I. demonstrator, and the dry-humored Yankees assembled P am . 

or there chuckled at the sport of baiting the young “auto only 11 came through. He had already taken deposits on all 
expert.”” This was Cy’s boy, the son of a farm auctioneer, 25. When he learned delivery would be slow, Mac promptly 
of - and formerly a grocery clerk. What did be know about offered to return the deposits, but practically every one of 
these new-fangled mechanical wonders? the depositors told him to keep the money and get the cars 
as soon as he could. “The newspapers played it up as an 


an | The questions flew thick and fast, led by a mischievous example of super-service and fair dealing,” Mac relates. 
on old doctor. But, as the inquisition proceeded, the cheerful, “Before long, this reputation spread all over the county 
ks good-natured, authoritative replies Mac shot back soon —it has helped me sell over 5,000 cars since then.” 

= won the admiration of the crowd. And when they dis- Feeney — : 

- persed, Mac had a check for the first car sold in that city 

; . serial number 763... Price $785 ... purchaser 

it Doc. Simms. The man who “came to scoff remained to 

Zz pay”—and became one of Mac’s life- long friends. 

g 

d 

g 

l. 

d & 





Mac sees greater opportunities than ever in the auto- 
mobile business, and proudly cites his two sons who work 
in his De Soto-Plymouth business with him. “ ‘Hard Sell- 
ing’—‘Honest Deals’, that’s my formula—and theirs too! 
They have a fine future ahead.” 











You have to look close in Mac’s zig-zag route from 
farmer’s boy to grocer to auto dealer to find the clues for 
success. There was the high-geared selling technique he 


learned from his father’s auctioneering . . . the mechanical 
training acquired by servicing and repairing ‘Wheezing 
Betsy,” the grocery store’s delivery truck . . . a sound basic 


business training in the business school course he took 
before opening his grocery. 


But Grocer Mac had automobiles “buzzin’ in his bonnet.” 
So when a friend told him a leading automo- ; 
bile company was looking for a dealer he 
wired for an appointment. He out-sold even 
the veteran auto dealers of the town. He knew 
how to sell and he knew cars. Next morning, 
garbed in his butcher’s apron, he met the 
factory executives at the door of his store, and 
signed the contract on the grocery counter! 


Disaster struck the very first year. His 
schedule called for 25 cars to be delivered, but 













Write for our free booklet containing a number of 
these stories of accomplishments by enterprising 
men. Chrysler Corporation, 341 Massachusetts Ave., 
Highland Park 3, Michigan. 


Chrysler Corporation 


PLYMOUTH ® DODGE ¢ DE SOTO @ CHRYSLER * DODGE “‘Job-Rated"’ TRUCKS 


Fine Cars of Great Value 
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Shortage in Florida? 


By Joseph Lawren 
Staff Correspondent 


St. Petersburg, Fla., has sudden- 
ly run into an automotive shortage 
reminiscent of World War II and, 
according to Purchasing Agent 
John T. Andrews, it will get worse 
before it gets better. 

Advertising for bids on two new 
police cruisers and directly noti- 
fying 12 dealers who ordinarily | 
would be interested, the city re- 
ceived only one bid, Andrews said. | 

Advertising for five light trucks 

and notifying 19 dealers, the city 
received bids from only three. Of 
the three, only one claimed ability 
to deliver at once. 

“Checking back on the situation 
with local dealers who have sup- 
plied us with standard makes in 
the past,” said Andrews, “I find 


even receiving the indicated 80 per-| partment, the bids were: Stead, 
|cent of normal supply. | $1,334, with February delivery; Rue- 
$1,358.68, from stock, and} 


“Some makes are reported vir- | bel, 
tually unobtainable 
|market, though in supply at some | A : 
|distant points. Likewise, makes |department the bids were: § : 
still obtainable here, are short at | $2,564.30, with February delivery; 
those points. I believe the dealers, |Ruebel, $2,254.70, from stock; 
nationwide or regionally, will have 
ito pool and exchange what they 
|can get. Certainly, supply is already 
far behind orders.” 

Waldron Pontiac Co. was the 
only bidder on the police cruis- 
ers. It gave a net figure of $1,800 
each on the eight-cylinder sedan 
with 30 to 45-day delivery. |gregate sales for the year to 8,217, 

On two %-ton pickup trucks for | ajmost 2,000 over the same period 
the water department, the bids/|g year ago. 
were: Stead & Eggleston, $2,513 Sales of used cars eased during 
each, with February delivery; Rue-| the same period to 2,128, which 
bel & Smith, $2,242.36 each, from! made the total for the year to 
stock; Orange State Motor Co., $2,-| date, 10,136. This was more than 


* + * 


Cleveland 
With virtually all 1951 models on 





in the local | Orange, $2,751.46, no delivery date. 
On a cab and chassis for the gas 
Stead, 


Orange, $2,715.46, no delivery date. 


display, new-car sales in Cleveland 
soared to a 3'%-month peak when, | 
in the week ended Feb. 2, sales} oe : 
climbed to 1,848. This pushed ag- | feet of lumber to build it. Louis Henna stands 
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Yep, It's in Texas— 
Henna Motor Co., Round Rock, Tex., again 
boasts ‘the world's largest road sign.'' The 


firm's first sign, a little smaller, was knocked | 


down by a tornado in 1949. This new one 
measures 47 by 107 feet. It took 16,610 board 


| in front of the sign. 


‘sales of new units reaching 161, 
bringing the year's total to 770, or 
| 275 above the same period a year 
| ago. The smallest gain during the 


they pretty generally have been 751.46 each, no delivery date. All| 1,900 over last year at the same | Week's dealings was recorded in the 
notified of a 20 percent cut in al-| figures were net, after tradein. time. |used-truck division with 122 sales, 
lotment of new cars but are not| On a ‘%-ton truck for the gas de-| Trucks, too, moved upward with| bringing the total for the year to 


Buses reduce 
carry less 
with the Lo 


This entire 


aluminum, cutting weight over 36%. It is easier to service. It involves no change elsewhere 


operating and service costs, 
deadweight, carry more payload, 
ng aluminum-framed radiator 


radiator frame—upper and lower tanks and the sides—is made of 


in the cooling system and it stands up under heavy-duty bus operating conditions. 


Since 1903 we have been specialists in the design and production of 


balanced cooling systems for internal 


combustion 


engines. 
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| (Akron) 
|Feb. 3 totaled 410 units, below the 


| units, 


| The 
}was 211.5, while in the comparable 


|tistics released by the 
| Census 


|577, or 49 over the comparable 
1950 period.—(Sanford Markey.) 
* 


+ * 


Claremont, N. H. 

Indications that automobile deal- 
ers in Claremont, N. H., are already 
operating on a car shortage basis 
were seen when only one bid was 
received on two new police cruisers, 
|despite the fact that 11 firms had 
been invited to submit figures. 

The contract went to the Howe 
Motor Co. on its offer of two new 
cars for $660, plus the two 1950 
vehicles used during the past year. 

Low bidder on a half-ton pickup 
truck for the highway department 
was Claremont Motor Co., which 
offered a new unit in exchange for 
a 1946 truck plus $949.15.—(Guy 
Langley.) 


* * * 
Philadelphia 
Used-car sales in Philadelphia 
slipped the last two weeks of Janu- 
ary, according to Cyrus Gorson. 
president of Equitable Motors and 
also president of Philadelphia Used 
Car Dealers Assn. Gorson attrib- 
uted the situation to the public's 
desire to “wait and see” what would 
occur with respect to the clamping 
down of controls and ceiling prices. 
Jo>n Morrison, president of 
Quaker Motors. remarked that 
| this was a seasonal slump. He 
| pointed out that from Dec. 20 to 
St. Patrick’s day there is an al- 
most imperceptible pickup, but 
that things really start jumping 

after March 17. 

Sam Miller, general manager of 
Harold B. Robinson, said that his 
|firm, which does a big job of 
Prec sige used cars through auc- 
tion, has found business very good 
within the past few weeks. Miller 
also claimed that dealers have en- 
joyed very good service business 
recently because of the state in- 
spection deadline. 

Edward J. Ronan. president of 
| the PATA, said that January 

new-car business was very good 
| and that sales of used cars can 
| be compared with April of last 
| year. 
| Ronan thinks that some dealers 
|}are overlooking an _ important 
point. Ronan believes that it is 
possible that the new and used-car 
business may not become as big a 
bonanza as some people think. 

The reason is that many poten- 
tial customers will enter the armed 
services in the near future. The 
|depletion in a family’s income as 
ja result of a member entering the 
armed forces may be reflected in 
‘the loss of potential customers of 





|}used and new cars. (Norman 
| Shigon.) 
| * * * 

Akron 


New-car sales in Summit county 
during the week ended 


preceding week's figure of 481 units 
and also under the comparable 
year-ago week's mark of 474 units. 

Used-car sales were also down. 
The total for the week was 436 
compared with 523 in the 
preceding week and 564 in the same 
week a year ago. 

¥ * * 
Pittsburgh 

Severe weather and a resultant 
sharp drop in retail buying drove 
the University of Pittsburgh’s in- 
dex of business activity for the 
district to 192.5 in the week ended 


| Feb. 3. 


This was the lowest figure since 
mid-July, 1950, the university said 
index in the previous week 


1950 week, it was 160.2. 


* * 


Dichenanil. Va. 


The dollar volume of retail trade 
in Richmond, Va., last year showed 
a 6 percent increase over 1949, sta- 
Bureau of 
indicate. Sales in Decem- 
ber jumped 35 percent over No- 
vember, 1950, and 8 percent over 
December, 1949. 

Automobile dealers turned in 
the healthiest figures, the report 
showed. Automobile sales jumped 
50 percent for December over the 
corresponding month in 1949, and 
13 percent over November, 1950. 
The year’s sales of motor vehicles 
went up 24 percent over 1949. 

Virginia cities listed in the re- 
port for the south Atlantic states 
were: Arlington, Alexandria, Nor- 
folk, Portsmouth and Richmond. 
Together they showed an increase 
of 12.8 percent in total retail sales 
in 1950. Arlington was first with 
26 percent; Alexandria had 14 per- 
cent; Portsmouth, 10 percent, and 
Norfolk was up 8 percent.—(T. D. 
Eaton.) 








wewas™s & 





3 





A Bank Views Controls 


Political Limitations Preclude More Than 


| Partial Success, 


NEW YORK.—Price and wage 
controls, because of economic and 
political limitations, cannot be ex- 
pected “to have more than partial 
success, or to be tolerable for more 
than a limited, although uncertain 
time,” the National City Bank of 
New York declares in its Economic 
Bulletin. 

“They have, however, two vir- 
tues,” the bulletin says. “They en- 
force restraint where restraint 
otherwise would be lacking. They 
gain valuable time for a more 
fruitful attack on the basic causes 
of inflation. They help hold the 
line while the measures already 
taken to contain’ inflationary 
pressures at their sources have 
time to exert their full effect, and 
pending adoption of new and 
stronger measures. 

“The need now is to use the time 
gained to advantage. If the evils of 
continuing inflation are to be es- 
caped, the chief reliance must be 
on measures to increase production 
and saving and reduce spending.” 

Such measures, it was 
should include government econ- 
omy at all levels—federal, state and 
local—and personal restraint. Also 
advocated was heavier taxation to 
absorb excess income available for 
spending, and to turn the money 
into the treasury to pay for the de- 
fense effort. 

The bank also suggested 
hours of work. 

“In the end the success of price 
and wage control measures will 
depend on such basic policies,” it 
was said. “Unless total spending 
can be held in line with the goods 
available, the pressures will find 
their way through the loopholes 
of the controls. 

“It is also in order to ask the 
Congress to do what is necessary 
to make the controls now adopted 
more workable. They should not be 
hamstrung by prohibitions which 
prevent agricultural prices from 
being brought under ceilings, and 
which leave the way open for the 
cost of living to continue to rise. 


Chevrolet Enrolls 
1,059 Members 
In Sales Club 


DETROIT. A total 


longer 


said, | 


of 1,059 | 


members of Chevrolet's wholesale | 


staff are eligible 
ment in the Chevrolet Leaders or- 
ganization, 
sales manager, has announced. 
Fish’s statement followed the 
tabulation of reports from regional 
managers who annually recommend 
employes for membership in the 
honorary sales group. The Leaders 
was founded to recognize wholesale 


for 1951 enroll-| 
W. E. Fish, general | 


employes whose efforts have con- | 


tributed to Chevrolet’s dominant 
position. 

Of the 1,059 members, Fish said, 
134 who have completed a mini- 
mum of three years of service are 
being honored at regional meetings 
for the first time. Other qualified 
members will be upgraded with dis- 
tinctive certificates and signet rings 
which are designed to mark each 
five-year period of service. 

In addition, nine will be inducted 
into the Chevrolet Quarter Century 


club, bringing the total list of men | 


who have completed 25 years of 
service to 44. 

New Quarter Century club mem- 
bers, who will receive suitably en- 
graved watches from Fish at a 
Detroit banquet tonight (Feb. 19), 
follow: G. A. Greig, manager of 
the market analysis department, 
and H. M. VanAlstine, supervisor 
of warehousing department person- 
nel, both of Detroit; F. A. Hoel, 
Flint regional manager; G. K. Sei- 
del, Philadelphia city manager; E. 
J. Stafford, Pittsburgh parts and 
accessory manager; P. P. Scalise, 
Birmingham zone manager; A. J. 
Busch, Kansas City wholesale man- 
ager; R. G. Schulte, Minneapolis 
zone manager, and R. A. Costley, 
Chicago warehouse manager. 


Another honored guest at the 
Detroit affair will be J. T. White, 


manager of the Chevrolet chart and | 
display department, who will be} 


observing his 40th anniversary with 
the company. 


Says Institution 


This prospect is the greatest bar- 
rier to effective wage stabilization.” 

Noting that while the nation must 
convert 17 percent of its production 
to defense output, the bank’s bulle- 


tin points out that the figure of 17) 


percent is in overall terms. In 
metal-using lines the requirements 
will be much greater, in many other 
lines much less. 

“It should be possible,” the bulle- 


tin says, “for the country to accept | 


the necessity for the diversion of 17 
percent of our stupendous output 
to defense with calmer and more 
discriminating judgment than has 
been the case in many quarters. 

“To believe that the inflationary 
consequences of an effort of that 
magnitude are unmanageable, is to 
distrust and belittle without reason 
the productive power of this coun- 
try and its free economic system. 

“If people would ponder the 
significance of this figure, con- 
sumers might be less prone to 
scramble for goods for fear goods 
will disappear. 

“Government authorities and leg- 





I-H Trucks Roll in Australia— 


Presiding over introductory ceremonies for the first Australian-made International L-line 


trucks, R. G. Casey, Australia’s minister for 


from the first model to roll off the assembly line. Ceremonies were held in International 
Harvester Co. of Australia's temporary assembly plant near Melbourne. At present, 10 trucks 
a day are produced there but a capacity of 20 is expected with the opening of a new factory | 


at Dandenong, Victoria. 


islators might think it less neces- 
sary to rush into operation totali- 
tarian techniques, and be more will- 
ing to use fully and depend on the 
anti-inflationary policies consistent 


= 
~ 


Vets to Receive 
Dividend Outlay 
Of $685 Million 


WASHINGTON.—Payment of a 
second special dividend totaling 
$685,000,000 to the holders of some 
eight million National Service Life 
Insurance policies has been an- 
nounced by Carl R. Gray jr., admin- 
istrator of veterans affairs. 

Dividends will be _ calculated 
through the anniversary date of 
|the policy in 1951 and payment will 
follow a general schedule over the 
period of one year. First checks 
| will be ready in April. 

The payments will cover a three- 
year period, from 1948 to 1951. Poli- 
|cies held in force for a total of 
|three months or more during this 
| period will be eligible for dividends. 
| This applies both to term and per- 
;}manent plan policies, including 
|those which have lapsed or were 
| terminated by death of the insured. 
The amount of dividend earned 

| by each policy will vary according 

;}to the number of months it was in 
with, and effective in, a relatively | force, the plan of insurance, face 
free economy. They might use less| value of the policy and the age of 
exhortation, which frequently back-|the insured at the time it became 
fires, and more sober, determined | effective. Studies on rates still are 
strength.” ‘being made, it was said. 





national development, pulls the wedge away 


Here’s Why Over 9,000 Dealers Sell 


© MOST PROFITABLE LINE 

Combines highest volume of sales with generous 
margin of profit. 

© MOST ‘‘ASKED FOR’’ BRAND 

Seat cover buyers ask for Howard Zink Seat 
Covers because of national advertising. 

© MOST PATTERNS AND MATERIALS 


The widest range of materials and constructions 


are available. 


© MOST FOR THE MONEY 


Howard Zink Covers install easier, fit better and 
have greater appearance appeal. 
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HE Sunday paper is a great American habit. Pop, 
Mom, Sis, Brother, Uncle, Aunt display more ap- 
petite for it than for brunch itself! 
And this universal rapacity has made the Sunday paper 
— particularly its magazine section — one of America’s 
most nutritious advertising media. The Sunday magazine 
is a high-calorie diet that smart advertisers thrive on. 
Four jumbo-circulation Sunday magazines are con- 
verting advertising dollars into merchandise profits: 


OVER 14,000,000 
OVER 10,000,000 
OVER 9,600,000 
OVER 5,100,000 


METRO 
THISWEEK. . . 2... 
AMERICAN WEEKLY. . . 
PARADE. . . = 


Circulation figures based on isan ABC “an 


Make METRO your Sunday BASI¢ Buy ! 


WORLD’S LARGEST 
MAGAZINE CIRCULATION: 
OVER 14,000,000! 

Mighty Metro’s tremendous circulation 
is concentrated in the Nation’s leading 
trading areas—areas accounting for /wo- 

thirds of all U.S, retail sales! 


A reason why it’s your basic buy! 


ie Coeinn ail din iia ‘cident atenulie 


ae 


METRO 4} 
GOES 


FURTHER! | 


2 
- 


METRO IS EDITED 
ON THE SPOT 
. in each of its publishing cities! In 


Metro, readers see more of what in- 
terests them most—their own part of the 





[ 


GREATER world, their friends, their neighbors, 
READER themselves. So they read Metro avidly 
INTEREST! —cover to cover! 


1 reason why it’s your basic buy! 
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Mighty Metro isthe standout. More and more advertisers 
are making Metro their Sunday Basic Buy! 


No other magazine gives you so many readers—the 
world’s largest magazine circulation! 


No other magazine gives you such intensive penetra- 
tion in so many markets! 


No other magazine gives national advertisers such 
localized advertising all over the country at one fell 
swoop. 

And only in Metro do your ads appear on pages used 
and proven by retail advertisers. 


Call in your Metro man. He’ll dish up—on a sizzling 
platter—the most impressive media story you’ve ever 
heard! 





METRO DELIVERS 
50% TO 100% COVERAGE 


A Carload of Calories 


CUNDAY BRUNCH! 


— 







and i 


ani 


DEEPER! 





MORE . 
READERS you 
PER DOLLAR! 


and 





.in every one of its publishing cities 


METRO [ 
DIGS the Nation’s leading Sunday papers— the 
Number One paper in city after city! 


Your ads in Metro can get, per dollar, up 
to three times higher readership than in 
other leading magazines—for both men 


in more than 500 other cities! It is 
integral part of more than a score of 


4 reason why i's s your basic buy! 


THREE TIMES 
HIGHER READERSHIP 


women! Let your Metro man show 
readership figures. 


A reason why it’s your basic buy! 





Individually edited by these leading Sunday Newspapers: 


CLEVELAND Plain Dealer 

DES MOINES Register 

DETROIT News and/or Free Press 
INDIANAPOLIS Star 

LOS ANGELES Times 

MILWAUKEE Journal 


ATLANTA Journal-Constitution 
BALTIMORE Sun 

BOSTON Globe and/or Herald 
BUFFALO Courier-Express 
CHICAGO Tribune 
CINCINNATI Enquirer 


MINNEAPOLIS Tribune 

NEW ORLEANS Times-Picayune & States 
NEW YORK News 

PHILADELPHIA Inquirer 

PITTSBURGH Press 

PROVIDENCE Journal 


METROPOLITAN SUNDAY NEWSPAPERS, INC. 


Sales Offices for Metro Magazines and Metro Comics... NEW YORK 


* CHICAGO «+ DETROIT + SAN 


ST. LOUIS Globe-Democrat 
and/or Post Dispatch 
ST. PAUL Pioneer Press 
SEATTLE Times 
SPRINGFIELD Republican 
SYRACUSE Post-Standard 
WASHINGTON Star 


FRANCISCO + LOS ANGELES 
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by Jack 


UNNING ahead of ice and snow from New Orleans to 
St. Augustine, Fla., didn’t give me much of a chance to 
dig up anything new for the column — but it did give me 
some experiences that will go down in history, I believe. 
Two inches of snow in St. Augustine... 


sheathed in ice to the extent* 


that when you rolled down... 


a back window there still was 
a window of ice on the outside . 
taking a picture of a snow ban 


The worst ice destruction I ever} 


Automotive 
Ramblings 


Weed 





magnificent estate lawns strewn 
|with broken trees and limbs .. . 


standing in a cotton field in Ala- » 
bama... = 


saw for some 20 miles south of 
Nashville, with trees split from top 
to bottom from the weight of ice 


Johnson Given 
Top Berth at | 
Dodge Calif. Plant 


SAN LEANDRO, Calif.—L. L. 
Colbert, president of Chrysler Corp., | 
announces appointment of Glen T. | 
Johnson, 45, as general manager of | 
the Dodge San Leandro plant. 





vice-president of Plymouth with 
headquarters in Detroit. 


Johnson has been associated with|snow and sleet storm hits 
Chrysler Corp. for the past 18 years|sand or salt trucks to make up- 
and prior to his present appoint-| grades safe to drive. 


ment was general superintendent of | 
the Dodge San Leandro plant. 
Johnson joined the company in 
1932 as foreman of the chassis as- 
sembly line in the Chrysler Los 
Angeles plant. He entered the auto- 





tester. 


SERVICE MASTER 
HY PRESSURE 


is] 


GTA 


eee V eee et 
and COOLING 
SYSTEM FLUSHER 


ligation. 
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my car completely 
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the 


trucks I ever saw | 
collected 
ten mile stretch. 
Bowling Green, 
Ky., completely 
“iced” in with 
every room in 
the city filled 
and people 
sleeping in the 


Assns. 





|}moval in 

Johnson succeeds John P, Mans-/hardly understandable for states 
field, who was recently appointed a/like Tennessee 
have no snow plows or scrapers 
ithat could be put to work when a 


‘Two Dealer Worries 


Ala., through Nashville and Bowl- 
mobile business in 1925 as a road|ing Green and across the river at} 
Louisville. Seems to me these two} 


lf you'd like to boost your 
present business or start up a 
new one, write for the FREE 
BOOKLET, “1001 WAYS TO 
EXTRA PROFITS." No ob- 





' hotel lobby ... 
Jack Weed streets rutted 
with ice gorges and the city 
fathers waiting for the sun to 
come out and melt it away. 

Being used to ice and snow re- 
the north, it still is 


|maintenance trucks, 


Dealers along the way with 
whom I stopped and talked 
seemed to have only two worries: 
How bad would be the cutback 
in new-car production before the 
year was over, and would credit 
terms be loosened on used cars. 
Dealers didn’t seem to have any 
large stocks of used stuff—most 
of it looked like pretty good mer- 
chandise, but wasn’t being put in 
shape to sell for the high dollar. 


and 
little 


and Kentucky to 
nor no 


* * + 
Here there 


T LEAST I did not see either). ~ 
doing a 


in my drive from Birmingham, | 
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Here, in one compact, geoutte unit, are 
two profit-partners ready to go to work 
for you the minute you put it on your 
floor. It cleans motors . . . chassis .. . 
white sidewall tires . . . prepares for 
undercoating . . . thaws frozen radiators, 
and does scores of other jobs that will 
bring you $12 or more extra profit an 
hour. It back-flushes radiators and motor 
blocks in one operation by a combina- 
tion of heat, chemical action, sudden but 
safe temperature changes and strong 
blast to provide the best cooling system 
cleaning job known to science. You can 
do $300 to $500 extra business a month 
from cooling system cleaning alone! 


In the shop, Service Master Hypressure 
Jenny Combination will save up to 40% 
of your mechanics’ time by cleaning 
dirty equipment before repairs. It cleans 
tools, pits, lifts, floors, driveways, etc. 
10 times faster than you can clean them 


by band. 


There is a Hypressure Jenny for every Mill, 
Mine, Factory, Farm and Automotive need. 


HYPRESSURE JENNY DIVISION 


HOMESTEAD VALVE 


COMPANY 


MANUFACTURING 





P.O. Box 100 


"Serving Since 1892" Coraopolis, Pa. 


a dealer was 
work on his used- 
car lot to get it to look more pre- 
sentable, but even the good pieces | 
in the lot, in many cases, weren’t 





|miles of telephone lines on 
ale ground in snarls—the_ greatest 
number of tele- : ° ° 
phone repair Navy Official with Calif. Truckers— 


Undersecretary of the Navy Dan A. Kimball spoke at the final session of the recent Joint 
in a/|California Trucking Assns. convention. He discussed ''The Trucking Industry and the National 
| Emergency."’ At left is Tom Harmon, former All-America football halfback from Michigan, 
|who was master of ceremonies. At the right is Sam Simpson, Transport Indemnity Co., Los 
| Angeles, and in the foreground is Lee James, wife of the president of American Trucking 


|state highway departments would|even washed and polished. Some 
|be good prospects for some scraper | even Were dirty inside. 

}equipment that could be attached , 
ito the front end of state highway | Parts Scarce 


* * * 


[ RALaRS Were all kicking about 
being unable to get repair parts, 
especially sheet metal. Tires are 
really scarce and on a “catch-as- 
| catch-can” basis, Dealers seemed 
to feel that used stuff was moving 
| at about a normal rate for this time 
|of year, but prices were a little off. 
They’re not being bothered about 
labor conditions as yet, especially 
along the Gulf, and are looking for- 
ward to a good year if they can get 
the merchandise to sell, 


Both Army and Navy are 


spending gobs of money. Keesler | 


Field in Biloxi being doubled in 

size and all construction being 

brick or permanent-type build- 
| ings... the same for Fort Knox 

and the 395th Air Training Field 
near Panama City, Fla. Miles of 

new construction at these large 

bases. 

Other bases being re-activated 
and everyone looking forward to 
plenty of money in circulation .. . 
lumber mills running full blast and 
loggers getting top price for every- 
thing they cut. 

Only people squawking were the 
resort cottage and motel operators 

-along the Gulf and in Northern 
|Florida—and they were being hit, 
no fooling. 


‘Recapping Rubber 
‘To Be Plentiful, 


‘Producer Says 


| AKRON. — Truck tire recapping 
establishments over the nation will 
|run to capacity throughout 1951 in 
|a combined effort to keep vital 
|trucks rolling over America’s high- 
|ways in the face of a continued 
|truck tire shortage, according to L. 
A. McQueen, vice-president of Gen- 
eral Tire & Rubber Co. 
In a& message to transportation | 
officials, McQueen indicated that | 
there will be a plentiful supply of | 
raw materials available for the pro- | 
duction of recapping rubber. 
“There will be enough truck tires 
to keep America’s trucks running,” 
McQueen said, “if the transporta- 
tion men buy only those tires | 
required for their immediate needs. 
“Recapping and sectional repairs | 
will serve as immeasurable aids in 
stretching the present supply of 
truck tires to meet future needs,” 
| McQueen told the truck officials. 
| In order to meet the demands 
|of the truck transportation indus- | 
| try, McQueen said General officials | 
are urging all dealer-recappers to 
expand production facilities for tire 
| recapping and sectional repairs. 
“With the full utilization of avail- 
| able facilities, I am sure tire recap- | 
| ping and repair work will constitute 
a major contribution to our whole | 
military defense program,” Mc- 
| Queen concluded. 





Post-Oliphant Birthday 
| Post-Oliphant Motor Co. (Stude- 
|baker), 508 S. Washington, Marsh- 
lall, Tex,, has celebrated the 32nd 
anniversary of its founding. The 
firm has expanded from an original 
business which employed one man, 
housed in a wooden building 20 by 
30 feet, to one which occupies a 
two-story brick building and em- 
ploys 12 persons. Owners are Tom 
Post and J. A. Oliphant. 





Dodge Appoints _ 
Region Heads 


DETROIT.—Dodge has appointec 
new managers in the Philadelphia 





P. Letscher 


Ss. C. Ransom E. 


|and Cleveland regions, announces 
| E. C. Quinn, general sales manager. j 


Edward P. Letscher was named 
Philadelphia regional manager, 
which includes Washington and 
parts of Pennsylvania, New Jersey 
Virginia, West Virginia, Maryland 
and Delaware. He formerly was 
Cleveland regional manager. 


Stephen C. Ransom is now Cleve- 
land regional manager, which in- 
cludes Ohio and Pennsylvania. He 
had been serving as Cleveland city 
manager. 


See the back pages of this issue. 


AUTOMOTIVE NEWS WANT ADS have 


been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 








Spray WITCOTE under 
fenders and underbody to 
prevent rust. It resists the 
pounding of stones and 
gravel, as well as the cor- 
rosion of road chemicals. 
Lasts the life of the car. 
Valuable to car owners, 
and profitable to car 
dealers. 


“14 


GET IT FROM YOUR JOBBER 


ASK FOR IT BY NAME- GENUINE 


Lh OTE *4 
GNDERCAR 
PROTECTION 


CHICAGO 























PRODUCT OF WITCO CHEMICAL CO., 
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On or Off With a Quarter Tura 


Heavy \%-inch bolt (with T-head 
and square shoulder) fastens ii- 
cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
No, 51—Dealer Cost, each..... $ 2 
Packed 12 to Box- 


Money-Back Guarantee 
IMMEDIATE DELIVERY 


If Your Jobber Cannot Furnish 
Order Direct from... 
























HOUSER ENGINEERING & 
MFG.) INC., Bluffton, Ind. 


100 Service 






Over tou 









cc 
ce 
bank 
debto 
of ag 
bank 
loyalt 
prine 
bank 
a dep 
check 
For 
Bank 
it wa 
chase 
the s 
decid 
check 
misre 
vehic 
He 
banl 
open 
was 
ploy 
stop 
him: 
but 
a, 
the : 
to C 
sued 
It 
the 
liable 
“a 
gard 
was 
its d 
for tl 
wron 


Risk 


N 
A’. 


insur 
loss 
the | 
risk | 
pany 
Fo 
ity & 
timo! 
show 
smal 
with 
an it 
his r 
day 
the i 
pay 
grou! 
for — 
the i 
the 
highs 
latte 
“ 
dwe 
den 
else 
app 
The 


com] 
need 
to b 
the : 
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Court D 


By Leo T. Parker | 


Attorney at Law 


ee to a recent higher 
court the relation between a}! 
bank and a depositor is that of| 
debtor and creditor, and also that} 
of agent and principal. Hence a 
bank owes depositors the duty of | 
loyalty, which every agent owes its 
principal. Therefore, failure of a 
bank to comply with the request of 
a depositor and stop payment on a 
check results in the bank’s liability. 

For illustration, in Third Nat. 
3Zank v. Carver, 218 S. W. (2d) 66, 
it was shown that one Carver pur- 
chased a motor vehicle and gave 
the seller a check for $500. Carver 
decided to stop payment of the 
check claiming that the seller had 
misrepresented the condition of the 
vehicle. 

He accordingly telephoned the 
bank about 8:30 a. m. before it 
opened, and before the check 
was presented. The bank’s em- 
ploye told Carver to bring in a 
stop - payment -order signed by 
himself. He did this about noon, 
but in the meantime about 10:30 
a, m. the bank paid the check to 
the seller and charged the amount 
to Carver’s account. Carver then 
sued the bank for $500. 

It is interesting to observe that 
the higher court held the bank 
liable, saying: 

“In paying the check in disre- 
gard of the stop-order the bank 
was guilty of a breach of duty to 
its depositors and is liable to them 
for the amount of the check it thus 
wrongfully paid.” 


Risk Is Increased 


AN IMPORTANT point of law, 
- regarding insurance, is that an 
insurance company need not pay a 
loss if the testimony shows that 
the insured increased the normal 
risk originally assumed by the com- | 
pany. 

For example, in Ziebarth v. Fidel- 
ity & Guaranty Fire Corp. of Bal- 
timore, 41 N. W. (2d) 632, it was 
shown that one Ziebarth operated a 
small repair business in connection 
with his residence. Ziebarth held 
an insurance policy which insured 
his residence against fire loss. One | 
day a fire caused serious loss but} 
the insurance company refused to 
pay the amount of the loss on the 
grounds that use of the property 
for business purposes invalidated 
the insurance policy, Ziebarth sued 
the insurance company but the 
higher court refused to hold the 
latter liable, saying: 

“The policy described only the 
dwelling house. There is no evi- 
dence of intent to cover anything 
else except ‘private structures’ 
appertaining to the house ... 
The evidence shows that the serv- 
ices of the shop were open to the 
public. | 

“It is our conclusion that the use| 
as a repair shop open to the pub-| 
lic destroyed its character as a pri- 
vate structure and excluded it from 
the coverage of the policy.” 

This court also explained that 
Ziebarth could have had a valid 
policy and the insurance company | 


’ would have been liable if Ziebarth 


had written a letter to the insur- 
ance company explaining that he 
was using a part of his premises for 
business purposes. Then the insur- 
ance company would have issued a 
rider giving Ziebarth consent to use 
his resident property for business | 
purposes. 
x o* * 


Detailed Statement | 


A CCORDING to a recent higher 

court an automobile dealer who 
complies with the state’s usury laws 
need not render detailed statements 
to buyers of automobiles showing 
the amounts of the finance and in- 
surance charges. 

For example, in Black, Attorney 
General, v. Shaw, 42 N. W. (2d),| 
774, a state law was litigated which | 
provides that the amount of finance | 
charge and the amount of insur-| 
ance charge must be listed sepa- 
rately in statement to buyers of | 
automobiles, or the dealer’s license | 
shall be forfeited. 

A used-car dealer furnished a 
written statement to a buyer of | 


an automobile which did not list 
Separately the amount of finance 
charge and the amount of insur- 
ance charge, but lumped them to- | 
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ecisions 


gether. However, the dealer’s 
written statement given to the 
buyer clearly indicated that the 
interest on the total charges did 
not violate the state’s usury laws. 

The higher court held that the 
automobile dealer had substantially 
complied with the state’s law and 
that the state authorities could not 
cancel his license. 

* * * 


Must Redeliver 
Se discussion has 

4A arisen from time to time over 
the legal question: What must a 
purchaser of an automobile do in 
order to rescind a purchase con- 
tract based on the seller’s fraud? 
According to a recent higher court 
the purchaser must immediately re- 
deliver the car to the seller and 
demand that the purchase price 
shall be returned. 

For example, in McCullagh, Inc., 
v. Dimitroff Auto Co., 42 N. W. (2d) 
775, the testimony showed facts, as 


| follows: One McCullagh purchased 


a car from the Dimitroff Auto Co., 
and paid $900 down, the balance to 
be paid on monthly installments. A 


finance company financed’ the 
transaction. 
Two weeks later McCullagh 


notified the seller that he was re- 
scinding the contract because he 
had learned that the car had 
more mileage than was repre- 
sented by the seller. McCullagh 
alleged that he was defrauded. 

However, McCullagh did not 
leave the automobile with the seller 
but continued to drive it for more 
than 900 miles. Then McCullagh 
sent a letter to the seller rescind- 
ing the purchase contract, and 
turned it over to the finance com- 
pany. 


In subsequent litigation the 


higher court held that McCullagh | 


could not recover the $900 down 
payment, saying: 
* * * 

e¢\/IEWED in the light most fa- 

vorable to the defendant 
(McCullagh) the testimony does not 
establish rescission. When he of- 
fered to leave the car with plain- 
tiff he did not demand return of 
payment or of the check ... We 
think defendant’s (McCullagh’s) 


continued use of the car for 30) 


days after he learned of the alleged 


the higher court refused to hold 
in favor of the purchaser of an 
| automobile where the testimony 
| showed that he continued to use 
the car after alleging that the 
| seller practiced fraud. This court 
| said: 
| “It was the duty of defendant 
| (purchaser) as soon as he learned 
|of the misstatements, to have re- 
|scinded the contract; and notice of 
|such rescission must have been 
|promptly given, and adhered to, in 
| order to bind the parties thereto. 
|The continued use of the property 
| for some 30 days after he had 
| learned the facts would be a waiver 
'of the right of rescission, even 
though notice of such _ rescission 
had been given.” 


~— 





















Icing on Cake, Too— 
He thought they were coming—so he baked 


a cake. Pontiac's Pittsburgh Zone Manager ’ 
John Malone poses with the 25th anniversary Alger Honors Brandt 


cake which was to have been the principal DETROIT.—-A check for $50 was 
ornamentation at his new model announce-| Presented to Arthur Brandt, man- 
| ment meeting. Then a blizzard plunged down |ager of the Flint terminal of the 
lon Pittsburgh, cut the town off and left;/Geo. F. Alger Co., at a meeting of 
|}company executives. It was a re- 
!ward for an outstanding record in 
EB |prevention of claims against the 
fraud amounted to a waiver of any | motor-carrier concern. The Flint 
intent to rescind the contract. |terminal has not had a single claim 

For comparison, see Foster v. |for “over, short and damaged” 
| Rowley, 110 Mich. 63. In this case | cargo in two years, it was said. 


| Malone virtually alone with his cake. 


VENTSHADES 


sell and serve in any season 


Ventilation in rain or snow 
Come cloudburst or blizzard, 
Ventshades allow windows to be 
lowered 2 or 3 inches. Weather 
Stays out, but fresh air cir- 
culates throughout the car. 





A cooler car when parked 
in hot weather windows can be 
left lowered a-little when car 
is parked. Ventshades protect 
against showers and circulating 
air keeps car cooler. 


Added beauty for the car 
Ventshades are as beautiful as 
they are practical, adding a 
touch of streamlined smartness 
to any car. They look like a 
built-in feature. 


Less fogging of glass 
Because Ventshades ventilate 
the car naturally, they practi- 
cally eliminate the condensation 
of moisture on windows and 
windshield. 





Whether the weather is rainy or snowy or clear and 
hot, Ventshades add much to motoring comfort. 
And that’s why they sell so well the year around— 
why you can count on handsome profits from 
Ventshades in any season. Are you making the most 
of this steady source of additional sales volume? 
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AUTO VENTSHADE COMPANY 
P.O. BOX 1402 + ATLANTA 1, GA. 





VENTSHADES SELL WHEN SEEN—DISPLAY THEM ON YOUR CARS AND DEMONSTRATORS 
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On the Financial Front . 





Truck Dealers Eye 
Farm Prosperity 


By George Deery 
Associate Editor 
EALERS who do business with 
farmers will like to hear that 
farm income is expected to reverse 
its declining trend of the past two 


agricultural buying of trucks. An 
added factor this year, no doubt, 
will be the government’s request 
for more food in connection with 
the defense program. 


Alexander Hamilton Institute 





outlook is that farm income from 
marketings this year will show 
a sufficient rise to more than 
offset the decline of the past two 
years and as a result reach a new 
high record. 

“Prices of farm products,” it adds, 
“at beginning of this year were 17.2 


percent above last year’s average, | 


indicating that farm income from 
marketings might rise as high as 
$32,639,000,000, or 6.9 percent above 
the previous alltime high in 1948.” 


* * * 


years and soar to a new alltime/ points out that “returns for the| Morris Looks Ahead 


high this year. 

Of the 1,142,307 trucks sold last 
year, 789,086 were farm sizes. This 
ratio stresses the importance of 





Auto Stocks 
Feb. 10 Feb. 5 


Chrysler . 11% 79% 
SD xd uedee ss 5% 4% 
General Motors .. 51% 51% 
PE witens cess 17% 18% 
Kaiser-Frazer .... 7% 1% 
Nash-Kelvinator .. 21% 22% 
Packard ......... 5% 5% 
Studebaker .. . 32% 33% 
ED 6 6.60.00. ae 10 
Willys-Overland .. 11% 11% 

Average for 

10 Stocks ....... 23.13 23.61 





ADVERTISING Orrices: Philadelphia, Filbert and Juniper Streets * New York, 285 Madison Avenue 


| first 11 months of 1950 show that 


$25,249,000,000 from marketings and 
$247,000,000 in.addition from gov- 
| ernment benefit payments. 

* + . 


estimates that receipts in De- 
cember amounted to _ $2,600,000, 
bringing the total income from 
marketings for the full year to 
$27,849,000,000,”" says the institute. 

“This was slightly below the $28,- 
127,000,000 received in 1949 and 8.8 
percent below the record large in- 
come of $30,544,000,000 in 1948. 
These figures are exclusive of gov- 
|ernment payments.” 


| 





= The service says the present 








National Advertising Representatives: Sawyer-Ferguson-Walker Company e 


the farmers in the U. S. received | 


| or HE Department of Agriculture | 


M. MORRIS, chairman of As- 
* sociates Investment Co., looks 
for “a great deal of trading in new 
and used automo- 
biles in the year 
ahead despite the 
fact that war 
emergencies may 
severely curtail 
the manufacture 
of motor  ve- 
hicles,” he _ told 
stockholders in 
the firm’s annual | 
report. | 

He reasons that | 








E. M. Morris the defense pro-| 
gram should push employment to 
higher levels, “which will in turn 








The ‘dumb blonde" 


Dagmar Visits Hez Ward Buick— 


of "Broadway Open House," 


NBC television show, returned to her 


home town of Huntington, W. Va., and introduced the 1951 Buick at the local dealership 
A 30-minute show was telecast from the showroom. Dagmar, in case you're nearsighted, is 
seated on the car's fender. Hez Ward (right) shakes hands with Bert Shimp, of station WSAZ 


strain transportation resources as 


more war plants are brought into 


production. 

“Therefore, the automobile will 
again come to the fore as one of 
the principal means of solving 
the problem of _ transporting 
workers to and from factories. 
The need for financing the pur- 
chase of these automobiles will 
be very great and will require the 


In Philadelphia nearly everybody reads The Bulletin 


Evening and Sunday 


Chicago ° Detroit ° Atlanta ° 


Los Angeles * 





San Franciscc 


| wholehearted support of the in- 
stallment financing institutions. 
* * * 

SSOCIATES with its 111 
“branches covering the heavy 
industrial centers of the U. S., is in 
an excellent position to lend its 
full assistance to this essential and 
necessary development,” he _ de- 
clared. 

Morris went on to say that the 
commercial and other loaning 
phases of the company’s business 
have been expanded considerably 
during the past few years and plans 
have been made to develop further 
these activities in 1951. 

“Altogether, with the large back- 
log of unearned discounts and un- 
earned insurance premiums and the 
expected volume of finance busi- 
ness, the company should maintain 
very satisfactory operating results 
throughout the foreseeable future 
and continue its liberal dividend 
policy, unbroken for 32 consecutive 
years,” he said. 


Nash Profit Hits 
$5,081,101 in 
First Quarter 


Nash - Kelvinator reported net 
earnings of $5,081,101 after federal 
income taxes, equal to $1.17 a 
share, for the 
three months 
ended Dec. 31, the 
first quarter of 
the 1951 fiscal 
year. 

This compared 
with net earnings 
of $4,215,849, or 97 
cents per share, 
for the like pe- 
riod a year ago, 
when both sales 
and earnings 


| 
| 








G. W. Mason 
were affected adversely by a strike 
‘n the steel industry. 

Sales for the latest quarter were 
$101,835,155 compared with $75,409,- 
633 for the like period a year ago. 


George W. Mason, president, 
pointed out that earnings for the 
December, 1950, quarter were after 
provision for federal income taxes 
at the present 47 percent rate, 
whereas the rate a year ago was 
38 percent. No provision for excess 
profits taxes was necessary in the 
latest quarter, he said. 


Willys-Overland 
Boosts Net 47% 
To $1,562,074 


Sharply higher sales and net 
earnings were reported last week 
by Willys-Overland for the three 
months ended Dec. 31, first quar- 
ter of the company’s 1951 fiscal 
year. 

Net sales of $42,906,682 were up 
110.7 percent over $20,366,006 re- 
ported for the three months ended 
Dec. 31, 1949. Net profit, after fed- 
eral income taxes at the current 
rate of 47 percent, was $1,562,074, 
equal to 51 cents a share. Net profit 
in the 1949 quarter was $75,205. 

The company set aside a reserve 
of $483,500 from the net profit for 
the 1950 quarter “in anticipation of 
a volume of business for the full 
fiscal year which might result in 
earnings becoming subject to the 
federal excess profits tax.” 


The reserve represents the differ- 
ence between the 47 percent mini- 
mum and the 62 percent maximum 
tax liability. 
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Out-of-state commercial vehicles 
violating any Nevada regulations 
would be subject to loss of reci- 
procity privileges under terms of 
a bill introduced in the Nevada 
legislature by the house roads and 
transportation committee. 

* : + 
West Virginia Bills Seek 
Uniform Traffic Code 

Identical bills to completely re- 
vise the state’s vehicle code in 
line with the national uniform 
vehicle code have been introduced 
in both branches of the West Vir- 
ginia legislature. 

The proposed legislation, among 
other things, would increase 
speed limits for cars and buses 
from 50 to 55 miles an hour and 
for trucks from 35 to 45 miles an 
hour. Chauffeurs’ licenses would 
be issued on a one-year basis, 
regardless of date of issue, They 
expire at the end of each year 
under the present system. 

. 


Delaware Asked to Create 
Strike Mediation Agency 

A bill to create a new state de- 
partment of labor and industry, 
headed by a $6,000-a-year commis- 
sioner, and to provide for the medi- 
ation and arbitration of labor dis- 
putes, has been introduced in the 
Delaware legislature by Rep. Joseph 
A. Bruno sr., Wilmington Repub- 
lican. 


Powers and duties now the re- 


sponsibility of the state labor com- 


mission would be transferred to the | 
new commission. The commissioner | 
would be appointed by the governor 


for a term of four years and would 
be required to devote his full time 
to his office. —— 


Increased Truck Lengths 


Sought in North Dakota 
A bill introduced in the 


sentatives would increase the 
length limitation on tractor-truck 
combinations using state highways 
from 45 to 50 feet. 


It would further provide that, in 


the discretion of the state highway 
commissioner, lengths up to 60 


feet could be authorized. A com-| 


panion bill would increase truck 
weight limitations to 73,280 pounds 
on the 60-foot tractor-trailer com- 
binations. Another bill introduced 
under other sponsorship would 
eliminate the “reciprocity” pro- 
vision of the present North Dakota 
motor vehicle laws. 

* + * 


Maine Bill Would Revoke 


Licenses of Overloaders 

Maine __ registrations of all 
trucks owned by any persons con- 
victed three times of overloading 
a truck would be revoked under 
terms of a bill introduced in the 
state legislature. The bill would 
bar such persons from register- 
ing a truck in Maine for five 
years. 

+ * + 

Tenn. Legislature Studies 


Stiffer Truck Taxes 

In the search for new revenue, 
the Tennessee legislature is consid- 
ering a bill which would levy a 
tax of one cent per ton-mile for 
weights over 42,000 pounds on 
trucks and as high as three cents 
a ton-mile for weights over 20,000 


pounds per axle, or gross over 80,000 | 


pounds. 

Fees also of from $15 to $85 a 
trip would be levied on trucks of 
more than standard width on a 
mileage basis. This would add Ten- 
nessee to the 16 states already levy- 
ing ton-mile fees on trucks accord- 
ing to their weights and mile-usage 
of the highways. 

* * * 
75-Cent Hourly Minimum 
Sought in Wisconsin 

One of the principal labor issues 
in the new Wisconsin legislature 
will arise out of the determination 
of organized labor to write a 75- 
cents an hour minimum wage pro- 
vision into state law. 

The proposal will affect princi- 
pally the many smaller businesses 
of the state. Virtually all of the 
larger concerns, and some of the 
smaller enterprises, are already 


covered by the federal wages and | 


hours act which prescribes a 75- 
cents an hour minimum for em- 


North | 
Dakota legislature by four repre-| 


ployers engaged in interstate com- 
merce. The measure is sponsored 
by the Wisconsin State CIO. 


* * # 
Connecticut Proposal Asks 


Compulsory Turn Indicators 

All new cars sold in Connecti- 
cut after Oct. 1 would be required 
to have blinking directional sig- 
nal indicators under terms of a 
bill introduced in the state legis- 
lature. 

* *x * 

33% Hike in City Auto Tax 
Asked in New Hampshire 


A 33 percent increase in the city 
and town tax on automobiles 


in a bill filed in the legislature. 
The boost would be from $17 to $23 
per $1,000 valuation, but the pres- 
ent system of reducing the levy as 
the car depreciates each year would 
be continued. 

Under the measure, towns and 
|cities would have an annual reve- 
j}nue of nearly $2,000,000, compared 
| with the present total of more 
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in 
New Hampshire has been proposed | 


HE may read thas... 


than $1,000,000 paid on auto per- 
mits. 


Kansas Asked to Create 


Reciprocity Commission 


Creation of a vehicle reciprocity 

commission to work with other 
states in setting up a standard code 
on regulations and fees has been 
introduced in the Kansas legisla- 
| ture, 
Sen. MacGregor said the proposed 
seven-member commission would 
specialize on truck regulations. 
| Wide discrepancies in regulations 
|have resulted in much confusion, 
he said. 


Use Tax Repeal Asked 


A bill to repeal Montana’s use 
tax on vehicles was introduced 
| in the state legislature. 

- * * 


Colorado Seeks Quiet 
| Muffler cutouts on motor vehicles 
| would be prohibited by a bill intro- 
duced in the Colorado legislature 
by Sen. John O. Phillips, Peyton 
| Republican. 


lowa Legislature Gets 
Vehicle Inspection Bill 


Semi-annual compulsory inspec- 
tion of motor vehicles at state- 


my) 
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‘DeSoto’ Visits Sunnyside Motors— 

This Chicago DeSoto dealership recently was honored by the appearance of the man for 
whom the car was named. He is shown pointing out the features of the 195! model. Left to 
right are: Patrick DeMichele, dealership president; 'DeSoto'; Burnam Miller, Chicago regional 
manager, and R. M. Rowland, western sales manager. 


supervised private garages is 
| proposed by a bill introduced in 
| the Iowa legislature by Rep. Vern 
| Lisle, Clarinda Republican. Gov. 
| Beardsley advocated such a pro- 
| gram in his inaugural message. 


Under the Lisle bill, the fee 


| 
| 
| 
| 


would be 50 cents for each test- 
ing. The garage would check car 
lights, brakes and other equip- 
ment. Lisle said statistics indi- 


| cate that such a system “might 


save about 48 lives a year in this 
‘Continued on Page 36, Col, 1) 


SHE may read this... 





But BOTH will see THE BIGGEST ADVERTISING 
CAMPAIGN IN SEAT COVER HISTORY! 


for automobile seat covers of LUMITE 
WOVEN SARAN FABRIC 


Siow bial 


for Cth 


*Registered trade-mark 


| LUMITE DIVISION + 





| PA lead 
s like 


CHICOPEE MANUFACTURING CORPORATION OF GEORGIA .- 


YES, 21 million men and women—who read the SATURDAY 
EVENING Post and HOLIDAY—will see full-page, full color 
advertisements for seat covers of Lumite fabric . . . 
consistently throughout 1951! 21 million men and women 
will be more firmly sold than ever on the style-right colors 


and patterns . . 


. and the amazing wearability . . . of 


Lumite fabric. No wonder you'll make seat cover sales— 
more easily, more often!—when you show your prospects 
the Lumite label. It stands for everything everybody 


wants in seat cover fabrics! 


Lu | 7 tested promotional aids 


to boost your seat cover business! 


Get the full benefit of Lumite’s great advertising! Ask your 
supplier of Lumite fabric seat covers for any or all of Lumite’s 
7 business-building sales helps. They're free! 


40 Worth Street, New York 13, N. Y. 
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Italian Output Up 48% 


127,847 Vehicles Built in 1950; Exports Climb; 


Five Nations Set for Turin Show 





ROME. — (UTPS) — Italy built |creased exports as the total rose 
127,847 vehicles in 1950, a 48 percent | from 17,536 in 1949 to 21,905. How- 
increase over the 86,054 total in|ever, the number of commercial 
1949, according to the Assn. of the| vehicles shipped to foreign coun- 
Italian Automobile Industry. |tries was sharply cut with only 

Italian manufacturers turned | 259 trucks and buses being ex- 
out 116,469 cars, 8,398 trucks and 
2,980 buses. Truck output was al- 
most double the previous year’s 


| earlier. Shipped cars totaled 21,646. 
Germany was Italy’s best auto- | 






|ported compared to 656 a year) 


|Austria, 1,963; Sweden, 1,622; Hol- | 
land, 1,092; Egypt, 1,013; Belgium, | 
990, and Australia, 888. 

During the first 11 months of 
1950, Italy imported 2,728 motor 
vehicles against 1,078 in the cor- 
responding 1949 period. 


Dr. Biscaretti di Ruffia, AIAI 
chairman at the International Au- 
tomobile Exhibition to be held in 
|Turin Apr. 4-15, announced that 19 
auto makers will show their new 
model cars at the show. 

Included will be two _ Italian, | 
lthree French, seven British, four | 
American and three German manu- | 
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Central Motor Co., Arlington, Va.— 


This Kaiser-Frazer dealership has opened its new $200,000 service section at 3200 Lee highway 


it has installed the latest type equipment. 






























































4,953. mobile customer, taking 4,859. Fol- | facturers. tation to exhibit in the show, but | not be represented, Dr. di Ruffia 
Increased production meant in-|lowing were: Switzerland, 3, 3,172; | Russia tardily accepted an invi-| because of her late acceptance will said. 
New Passenger Car Registrations, All States for December, 1950-1949 
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‘49, «110! = 68) 255) 465 898 1326 19° 2it| = 1556! 323 35 667 234) 294 1553 9 22 3 3} 4119 87 80; 168/ 32/ | 4527 
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Montana "50, 64S] 04) ~=—203 412 306 13 Cy) 41255 5! 509. 157.—«157 1129 4 24 20 48 37 32 35 92 16 2212 
49 50 35 98 174 357 36! 6 90 457106 —22 424, 126 107 785 ae a | 75] ‘SI 29! «102 18, —_—*892 
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The following advertised-delivered prices —4-dr sed., $2.495: 2-dr. sed.. $2445 300 
o- based oS retail prices at the e e —4-dr. sed., $2,895. Patrician 400—4-dr 
actories. ey include federal excise ( sed., $3,495. (Ultramatic standard on Pa 
taxes and factory handling charges, and T p S N W A Te > by | trician 400, optional on other models t 
— delivery and handling charges. urren rice on e u mo i es $185.) a 
vy do NOT include transportation PLYMOUTH—C —2- . 
charges, state or local sales taxes or |$2.133.75; Town & Country wag., n.a.|2-dr. sed., $1,422.50; bus. cpe.. $1,331. | utility, $2,209; 2-dr., utility, $2.159: bus. 507; Suburban, Shee (bev $1,560 $83: 
optional equipment. Windsor Deluxe 4-dr. sed., $2,348.50; | Deluxe Eleht—4-dr. sed., $1.542.50: 2-dr |cpe., $1,899. Deluxe—4-dr. sed.. $2.219: | bus. cpe., $1,385.75. Cambridge—4-dr. sed. 
AUSTIN—A40—4-dr. sed. (Devon), $1.- |8-Pass. sed., $3,069.75; club cpe., $2,-|sed., $1,496.50; bus. cpe., $1,417.50. Cus-|?-dr. sed. $2.169: club cne.. $2.189: 4-dr.. | $1,566: club cpe., $1,534.25. Cranbrook— 
539; stat. wag. (Countryman), $1.649. | 327.50; conv., $2,761; Newport, $2,656.50; |tom Six—4-dr. sed., $1,556.50; 2-dr. sed., | utility, $2,319; 2-dr. utility, $2,269; bus. |4-dr. sed., $1,644; club cpe., $1,617.50 
A90—Atlantic conv.. manual top. $2.460|Traveler, $2,579.75; lim., $3,196. New |$1.509.50; club cpe., $1,509.50; stat. wag.,|cpe., $2.059. (Hydra-Matie optional on all|conv., $1,997. : 
(hydraulic top. $2.634): sports sed.. $2,865, | Yorker—4-dr. sed., $2,783; club cpe., $2,- $2.027. Custom Eight—4-dr. sed., $1,- | models at $158.61.) PONTIAC—Chieftain Six—4-dr. sed., $1,- 
(Delivered in New York.) 756.75; conv., $3,263; Newport, $3,157.75. |635.50; 2-dr. sed., $1.588.50; club cpe., LINCOLN — 4-dr. sed., $2,572.50; club|745 (deluxe, $1,840); 2-dr. sed.. $1,694 
RUICK — Special Series 40 — 4-dr. sed., | '™perial —-4-dr. sed., $3,080; club _cpe., $1,593.50; conv., $1,947; Victoria, $1,924; cpe., $2,525.50; Lido, $2,720. Cosmopolitan | (deluxe, $1,789); club cpe.. $1,694 (deluxe 
$1.941 (deluxe, $1.983); club cpe., $1,856: ]"-2-; Newport, n.a.; conv., n.a. Crown |Crestliner, $1,709.50: stat. wag., $2.106.|_4-ar. sed., $3.236; club cpe., $3,183.50; | $1,789); conv. deluxe, $2,122; Catalina de- 
conv.. $2,325; 2-dr. sed. $1,888 (deluxe. |!mperial—4-dr. sed., $5,278.75; lim.. $5,-|(Fordomatic optional on all models at}cony.. $3.946; Capri, $3,404.50. (Hydra-|luxe, $2,000 (super deluxe, $2,058); stat 
$1,931): Riviera, $2.020; bus. cpe.. $1,803, | 353 15. (Fluid-Matie optional on Windsor | $168.50.) Matic optional on all models at $174.25.) wag.. $2,264 (deluxe, $2,343); bus. cpe. 
Super Series 50—4-dr. sed., $2.139: 4-dr. |@t $120.90, standard on Windsor Deluxe| FORD OF BRITAIN—4-dr. sed. (Prefect, MERCURY — 4-dr. sed., $2,031; 72-A |$1,571. Chieftain Eight—4-dr, sed., $1,813 
Riviera sed., $2,212; sed. cpe., $2,041; | 2nd other series, Fluid-Torque standard on | cloth), $1,122; 2-d. sed. (Anglia), $1,004. | club cpe., $1,873; 72-B club cpe., $1,978.50; | (deluxe, $1,908); 2-dr. sed.. $1,763 (de- 
conv., $2,476: Riviera, $2.139: stat, wag., |Crown Imperial, optional on Imperial and | ‘Delivered in New York.) Monterey, $2,146.50 (leather trim, $2,157); | luxe, $1,858); club cpe., $1,763 (deluxe 
$2,844. Roadmaster Series 70—4-dr. sed.. |New Yorker series.) . FRAZER—4-dr, sed., $2,359: Vagabond, |conv., $2,410.50; stat. wag., $2,559.50. | $1,858); conv. deluxe, $2,190; Catalina de- 
$2,764; conv., $2,981; Riviera. $2,854; n.a.—not available $2,399. Manhattan—conv., $3.075.47; Vir- | (Merc-O-Matic optional on all models atj|luxe, $2,069 (super deluxe, $2,127); stat 
stat. wag., $3,433. (Dynafiow standard on CROSLEY—bus. cpe.. $915.50: stat. wag., | ginian, $3,075.47. (Hydra-Matic optional on | $168.50.) wag.. $2,332 (deluxe, $2,411); bus. cpe., 
Roadmaster. optional on Special and Super |$972.50; Hotshot roadster, $924. Super Frazer models at $158.61, standard on NASH—Rambler Super—Suburban, $1.- | $1,640. Streamliner Six—sed. cpe.. $1,673 
models at $169.20.) 2-dr. sed., $1,003; stat. wag., $1,046; | Manhattan models.) 732. Rambler Custom—conv., $1,837; stat. | (deluxe, $1,768). Streamliner Eight—sed 
OADILLAC—Series 61-—4-dr. sed., $2,-|conv., $1,005.50; Super Sports roadster, HENRY J—Four—2-dr. sed., $1,299. Six | wag., $1.837. Statesman Super—4-dr. sed.,|cpe., $1,742 (deluxe, $1,837). (Hydra- 
$3.06 oe See $2, Te iso. 62—4- <a $999 me TA aot. $1,429. $1,815; 2-dr. sed., $1.790; club cpe.. $1,812; | Matie optional on all models at $158.50.) 
234; oc cpe. conv., 654: s ™ x HILLMAN MIN — 4-dr. sed.. $1,540; | bus. cpe., $1,710. Statesman Custom—4-dr. STUDEBAKER—Champion Custom—4-dr 
Coupe ‘DeVille, $3/523. Series 0 ‘Special— |o_ prec far ned. $2608 TS: clad sie’ |conv., $1,790. (Delivered in New York.) '|sed., $1,974; 2-dr. sed., $1,949; club cpe..|sed., $1,571.50; 2-dr. sed.. $1,539.75; club 
4-dr. $3,797. Series 75—4-dr. 7-pass. 875: Ca AT r ‘ ae RENAULT — 4-dr. sed., $1,035. (Deliv- | $1,971. Ambassador Super—4-dr. sed.. $2.-|cpe., $1,566; bus. cpe., $1,471.25. Cham- 
pe $1,998.75; Carry-All, $2,213. Custom—4-dr. 
sed... qite: 4-dr. 7-pass. Imperial sed.. | 564 $2,196.25; 8-pass. 4-dr. sed., $2,- | ered in New York) 162; 2-dr. sed., $2,137; club cpe., $2,158.|plom Deluxe—4-dr. sed., $1,649.50; 2-dr. 
$4,959. (Hydra-Matic standard on Series 885.25: club cpe. $2,178.25; conv.. $2. - SON—Pacemaker Custom—4-dr. sed., | Ambassador Custom—4-dr. sed., $2.321;|sed., $1,617.75; club cpe., $1,644; bus. 
62 and 60 Special, optional on Series 61 | g09'50: Sportsman, $2,511.25: stat. wag. |$2-088.50; 2-dr sed., $2.046.50; club cne.,|2-dr. sed., $2,296; club cpe.. $2.317.|cpe., $1,549.25. Champion Regal — 4-dr. 
and 75 at $174.25.) $2,739.25; Suburban, ‘$3,201.25. (Tip-Toe $2,088.50; bus. cpe., $1,912.50; conv., $2,- | (Hydra-Matic optional on Ambassador and/|sed., $1,728.50; 2-dr. sed., $1,697; club 


OCHEVROLET — Styleline Special — 4-dr. 
. sed.. $1.403; club cne.. 
Styleline Delnxe 


Hydraulic Shift standard on Custom, op- 
tional on Deluxe at $120.90.) 


—- sed.. 2-dr. sed., $1,482:| DODGE—Waytarer — 2-dr. sed., $1,755; 
club cpe., $1, 498; conv., §$1.847; Bel-Air. | Sportabout, $1,744.50; bus. cpe., $1,628.75. 
$1.741; stat. wag.. $1.994. Fleetline Spe- | Meadowbrook—4-dr. sed., $1,865.75. Coro- 
cial—4-dr. sed., $1,450; sed. cpe.. $1.40. |met—4-dr. sed., $1,944.75; 8-pass. 4-dr. 
Fleetline Deluxe—4-dr. sed., $1,529: sed. |8ed.. $2,634.25; club cpe., $1,931; conv., 
epe., $1,482. (Poweralide optional on De- | $2.346; Diplomat, $2,240.75; Sierra, $2.- 
luxe models at $158.50.) 502. (Gyro-Matic optional on all models 
OHRYSLER—Windsor — 4-dr. sed., $2,- | Sut Sportabout at $94.60.) 
153.75; 8-pass. ged., $2,875; club cpe., FORD—Deluxe Six—4-dr. sed., $1,470; 


573. Super Six—-4-dr. sed., $2,227.50; 2-dr. 
sed., $2,180; club cpe., $2,277.50. Commo- 
dore Six—4-dr. sed., $2,415.50; club cpe., 
$2,391.25. Hornet Six—4-dr. sed., §$2,- 
501.50; club cpe., $2,477.25. Commodore 
Eight—4-dr. sed., $2,501.50; club cpe., $2,- 
477.25. (Hydra-Matic optional on Commo- 
dore and Hornet models at $158.30, Super- 
Matic optional on Pacemaker and Super 
Six models at $158.30.) 

KAISER — 8 —4-dr. sed.. $2,109: 
2-dr. sed., $2,059; club cpe., $2,039; 4-dr. 


Statesman models at $158.50.) 
OLDSMOBILE — Series 88 — 4-dr. 
$1,978 (deluxe, $2.056); 


(deluxe, $1,998). 
sed., 


4-dr. 
cpe., 
451. 
conv., 
$2,641). 


els at $158.50.) 
PACKARD—200—4-dr. sed., $2.355: 2-dr. 


sed.. $2,305; bus. 


$2,134; 2-dr. 
$2,035; Holiday, $2,345; 
Series 98—4-dr. 

$2,772; 


sed. deluxe, 


Holiday, 


2-dr. 


sed., 


$2,383 


sed.. 


$2,077; 


conv... 


sed., 


$1.920 
Series 88 Super Deluxe— 


club 
$2,- 


$2,393; 
(deluxe, 
(Hydra-Matic optional on all mod- 


cpe., $2,195. 200 Deluxe 


cpe., $1,723.25; bus. cpe., $1,628.50; conv., 
$2, 033.75. Commander Regal—4- dr. sed., 
$1,838.75; 2-dr. sed., $1,807.25; club cpe., 
$1,833.50. Commander State — 4-dr. sed., 
$1,939; 2-dr. sed., $1,907.25; club cpe., 
$1,933.50; conv., $2,244.25. | Commander 
Land Cruiser—4-dr. sed., $2,071. (Auto- 
matic optional on all models at $201.25.) 
WILLYS-OVERLAND—Four — Jeep, $1,- 
368.24; Jeepster, $1,492.78; stat. wag 


$1,703. ‘59 (four-wheel-drive, $2, 107.69). Six 
—dJeepster, $1,597.70; stat. wag., $1.782.58, 
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YOU NEED THIS SURVEY TO KNOW ALL ABOU 
1950 NEW CAR SALES IN NEW YORK 


Here is the full Story of 
automobile sales in New 
York in 1950 — the total 
sales, sales rank, percent of 
field of all makes borough. 
by-borough in 115 sales dis. 
tricts. A Hearst Advertising 
Service man will be glad 
to show you how this New 
Car Registrations Survey 
can help your sales plans 
for the New York market, 


YOU NEED THE FAVORITE PAPER OF OVER 
700,000 FAMILIES TO SELL NEW YORK 


For a job 


To take full advantage of the vast, rich 
New York market, you need New York’s 
favorite home-going paper. More than 
700,000 families prefer the Journal-American 


over any other evening paper. 
well done in ‘51, give your product the sales 
power of the largest evening circulation 
ever offered to a New York advertiser. 


A HEARST NEWSPAPER 
NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 
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Fire destroyed’ the 
garage of Hanna Chevrolet Co., 


Lewisburg, W. Va., and 14 cars. | 
According to Billy Lewis, manager, | 
the garage caught fire when a} 


welding torch ignited a gasoline 
tank and spread rapidly. 
+ * * 


Peters Holds Art Contest 


For N. Jersey High Schools 
Sponsorship of the first annual 
art competition and _ exhibition 
for Bergen County (N. J.) high 
school students involving more 
than $400 in awards and prizes 
was announced by W. H. Peters, 


of Hackensack. Peters is a 
Bergen County Cadillac-Pontiac 
dealer. All accepted entries, in 


addition to prize winners, will be 
on public exhibition in Peters’ 
office from Feb. 23 through 


used - car 


struggle for its attainment, ac- 
cording to Peters. There will be 
no historical limitation and en- 
trants may select any era in his- 
tory as a subject. 

First prize is a $100 U. S, sav- 
ings bond and a one-year exten- 


| sion art course at Art Students 


League in New York, second, 


| $75 bond; third, fourth, and fifth, 


|vania Automotive 


honorable 
be 


Several 
also 


$25 bonds. 
mention awards 
granted. 


will 


ok 7 


State Servants 


Ten Pa. Dealers Serve 


In Assembly 

of the Pennsyl- 
Assn, will serve 
in the 139th biennial session of the 


Ten members 


March 3 in commemoration of | state general assembly which con- 


the 219th birthday of George 
Washington. The contest for this 
year has been named “Milestones 
in Man’s Struggle for Freedom.” 

All entries are to be based on 
the theme of freedom and man’s 


venes in February. 
Top legislative 
the dealers is 

born Alfons H. Letzler (Chrysler- 


position among 


Added, Auyuow.. 


GREATER BUY-APPEAL.|.........that’s why 








oe0OM seat covers 


America’s leading seat cover manufacturers can't be wrong — their 
sales figures prove SEALTUFT-trimmed seat covers sell faster, keep cash 
registers ringing! Because SEALTUFT is the deeply padded, richly quilted 
material that adds the luxury look, the luxury feel every car owner wants 
for his car! That’s why SEALTUFT is so prominently featured in 1951 seat 
cover lines — why it'll pay you to cash in on faster-selling SEALTUFT= 


trimmed seat covers and custom SEALTUFT installations on car doors, 


seat backs and auto interiors! 


look for the name stomped on the back! Only GENUINE 
SEALTUFT, the ORIGINAL stitchless quilted plastic hes itl 


A 


PRODUCT 





Oo Ff THE JASON 


wey 443 
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MAXEY & DONNELLY 
MTR.g C 


Maxey & Donnelly Motor, Nashville— 

Formal opening of its new building coincided with the introduction of the 195! Studebaker. 
Showroom traffic was the largest in the firm's history. The building is located at 108 I7th 
Ave, and measures 127 by 139 feet. The service area contains 12,000 square feet. 


| 
| 


senate, The other nine dealers serve 
in the house of representatives. 

Oldest legislators in point of 
service are Baker Royer (Pack- 
ard), Ephrata, and Ivan C. Wat- 
kins (Chevrolet), Tower City. Both 
have served since 1938. 

Beginning his sixth term is Sam- 
uel B. Dennison (Chevrolet), Rey- 


held by Swedish | noldsville. 


sembly. They are: Wilmer W. Wat- 
erhouse (Buick - Pontiac), Corry; 
Harold G. Wescott (Chevrolet), 


| Susquehanna, and George C. Shoe- 


Three of the dealers, all elected | 
Plymouth), Houtzdale. He is start-|for the first time in 1944, will be 
ing his fourth term in the state| serving in their fourth general as- 


maker (Chevrolet), Ashland. 

A two-term 
Blair Lyons (Studebaker-Interna- 
tional trucks), Derry. Partaking in 
the assembly for the first time will 
be John A. LaFore jr. (Chevrolet), 


Philadelphia, and J. Irving Whalley lthe new president of the chamber 


(Ford), Windber. 
Another Pennsylvania legislator 


TOP 


SEAT COVER 
MANUFACTURERS 


feature 






Workable as cloth! Washable, colorfast, scuffproof! 


Stitchless — no threads to unravel! And no sagging out 


prices, information today! 





of fit! See the gleaming colors, many finishes, patterns! 


Feel the thick, cushiony padding! Write for samples, 


seat 
backs 


Multiply your sales with the new SeAi TUF? promotion 


kit! Business-building newspaper mats, 5-color counter 


and sample display, window streamers, window cards, 


mailing pieces help you sell! 


CORPORATION 


HOBOKEN, 
*T.M. Reg. U.S. Pat. Of. © 1958 


oa 


. | newspaper 


representative is C. | 


is Rep. W. Mack Guthrie (Chevro- 


let), Apollo, Pa, 
* 


+ * 


Burt Ginsburg Tells Why 


He Is an Automobile Dealer 


Burt Ginsburg, sales manager 
of Nash-Miami Motors, Miami, 
was interviewed by the “Inquir- 
ing Photographer” of a Miami 
the other day to 
answer the question: “How did 
you get into your present occupa- 
tion.” He said: “My father, Sid- 
ney Ginsburg, has always been 
an auto dealer and I’ve been 
around his showrooms all my life. 
I spent my vacations working in 
his shops, stockrooms and sales 
departments. 

“After I graduated from the 
University of Miami I came on 
with my father full time. There’s 
plenty of heartaches in this busi- 
ness but it’s enjoyable when a 
customer goes away satisfied. 
There’s something about the au- 
tomobile business that gets in 
your blood.” 

ok * * 
Hilson Heads Chamber 


B. Hilson automobile dealer, is 
of commerce in England, Ark. He 
succeeds Paul Godsey. 

* * * 


Meade Holds Contest 


All employes of Meade Chevro- 
let, Lebanon, Pa., were assigned 
to teams in a recent contest to 
reduce inventory. Members of the 
winning team were: Dan Foley, 
captain; Chet Copenhaver, Leroy 
Peffley, Paul Ursprung, Joe Con- 
niff and John Oberholtzer. 


+ + + 


On N. M. Road Board 


Ralph Jones, Albuquerque (N.M.) 
Ford dealer, has been appointed by 
Gov. Ed Mechum to the new five- 
member highway commission. 
Jones is former president of the 
66 Highway Assn, and of the Al- 
buquerque chamber of commerce. 

* * * 


;commentator and editorial 


K-F Dealers Help Defense 


Philadelphia Kaiser- Frazer 
dealers have offered Mayor Ber- 
nard Samuel their showrooms as 
meeting places for civilian de- 
fense seSsions. 

* * + 


Bury Leads Dime Parade 
Martin Bury, 


in Philadelphia. 
* 


* * 


A Philadelphia Fellow 


Colonial Motors’ Robert Lee has 
been appointed chairman of the 
|automotive division in the Philadel- 


phia fellowship commission's 1951 
membership drive. 
ok * ok 


Fire Sweeps Smith Motors 


A fire which swept a branch of 
(Lincoln-Mer- 


Smith Motors, Ltd. 


cury-Meteor), Lethbridge,  Alta., 


caused approximately $40,000 dam- 
age. The blaze started when gaso- 
line in a pit burst into flames. The 


loss was fully insured. 
* * * 


Kiwanis Names Morrison 


Cecil Morrison, manager of 
Farmer Motor Sales (Chevrolet), 
Rochester, N. H., has been named 
a member of the finance committee 
of the Rochester Kiwanis club. 


* * * 


Prehn Sponsors Newscast 


Harold Prehn, Springfield (IIl.) 
Dodge-Plymouth dealer, is sponsor- 
ing a daily 10-minute program of 
local and regional news by veteran 
writer 
Wilford J. Kramer, 


Marshall Elected President 
Of Cleveland Ford Dealers 


The Cuyahoga County Ford 
Dealers Assn. has reelected S, L. 
Marshall president. David B. 
Magnar was named vice-presi- 
dent, and H. L. Reynolds, secre- 
tary. 

* * * 


Goral Marks 30 Years 


Goral Motor Sales, Inc. (Dodge- 
Plymouth), 2013-33 South Calhoun 
St., Fort Wayne, Ind., with the 
passing of the year 1950, completed 
30 years of continuous sales and 
service. C. J. Goral is owner and 
manager. Other officials include J. 
M. Paurice, assistant manager; C. 
E. Carlson, sales manager; Al J. 
Goral, used-car manager; Doc 

(Continued on Page 29, Col, 1) 


Buick dealer, 
headed up the automotive division 
of the March of Dimes campaign 
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Doings 





(Continued from Page 28) 
Doty, service manager; Howard! started when a mechanic removed 
Lindenberg, parts manager, and a gas tank from an automobile. 
Lois Keith, office manager. * * & 
‘+ +. +. 


2 Okla. Dealers Expected 


To Receive State Posts 

Two Oklahoma auto dealers 
have received backing of Gov. 
Murphy for important political 
jobs. 

Harris Olmstead, Tonkawa 
dealer, has been chosen for chair- 
manship of the state board of af- 
fairs, and W. C. Doenges, who op- 
erates car outlets in Tulsa and 
Bartlesville, is expected to be 
named Democratic national com- 
mitteeman. 


* * * 
Heads Red Cross Drive 
I. M. Kauffman, president of 


Kauffman Buick Co., Spokane, has 
been named head of Spokane’s Red 
Cross fund campaign for 1951. 

* * + 


Elkes on Bank Board 


Eugene R. Elkes, president of 
Elkes Pontiac Co., Tampa, Fla., has 
been added to the board of direc- 
tors of the Marine Bank & Trust 


Co. there. 
* * * 
Hipps Leads Ball Players 
Robert E. Hipps, co-owner of 


Sams Motor Co., Asheville, N. C., 
and former major league baseball 
player, has been unanimously elect- 
ed president of the Tri-State Class 
B baseball league. 


* ae 


* 
Fire Cost $5,000 
Fire damaged the service de- 
partment of Arkansas Motors, 
Inc., Pine Bluff, Ark., Dodge 


dealership. One car and one truck 
were badly damaged. Loss was 
estimated at $5,000. Fire Chief 
George 


Alford said the fire 





It's Bemis for ‘¥}) 
Tite-Fit Tubing, too 








time and mate- 
rial. Ask about 
Bemis Tite-Fit 
Tubing. 


Bemis 
America's 
No. 1 Bag Maker 
and Burlap Importer 
DETROIT + Brooklyn 
Chicago « Boston 
Indianapolis 














CHROME 


Pic aaa yy CAST 


NAME PLATES 


DEALERS: 


The Modern Service Identification 
Emblem—Plus Advertising Value. 
Write TODAY for beautiful full-size 
FREE SAMPLE... Yours to keep and 


compare! | 
© NO OBLIGATION © 





STeIMOL... sac- 


DENVER 2 





Lions Elect Keith 
Joe Keith, secretary-treasurer of 
Keith Chevrolet Co., Sheridan, Ark., 
is the new president of the Sheri- 
dan Lion’s Club. 


* * 


Austin Motor 
Appoints 13 


New Dealers 


Austin Motor Co. (England) has | 
appointed 13 new dealers in the| 
U. S. They are: Lawrence Byars | 
Motor Co., 325 Bell St.. Montgom- 
ery, Ala.; Troutwine Motors, 110 So. 
Auburn St., Grass Valley, Calif.; 
British Austin, Ltd., 6920 Sunset 
Blvd., Hollywood, Calif. 

David M. Rose, 2420 MacDonald | 
Ave., Richmond, Calif.; Palm Beach 
Foreign Motors, Inc., 401 S. County 
Rd., Palm Beach, Fla.; American & | 
Foreign Motor Car Service, 2215) 
College Ave., Indianapolis; Quillin- | 
Valliant, Inc., Salisbury Blvd., Salis- | 





| sition. 


held since the bank was organized 
in 1944. 


+ * 


+. 

Meat a Salesman 
Oneonta (N. Y.) K-F Dealer 

Chews on Tradein 

A lamb, a pig, four ducks and 
three chickens swung a new-car 
sale for Ed _ Stringer (Kaiser- 
Frazer), Oneonta, N. Y. 

Stringer and a customer were 
dickering on a tradein for a 1951 
Kaiser club coupe, but they just 


| couldn’t get together. 


Then the customer made a propo- 
Stringer listened, then 
jumped to accept. With the 1948 
model trade-in Stringer agreed to 
accept the farm animals. 
Stringer’s wife was probably very 


| happy. 


* * * 


Krueger on Board 


Gustave F. Krueger, president 
of Krueger Motor Sales Corp., 
Niagara Falls, N. Y., has been 
elected to the board of Niagara 
Permanent Savings & Loan Assn. 
He has taken an active part in 
charitable organizations in Niag- 
ara Falls for many years and is a 
member of the Niagara Falls Mo- 
tor Trade Assn. 


a - * 
Horgan Advises NYU 
Ralph T. Horgan, chairman of 


bury, Md.; Princes Service Station, |the New York District Ford Deal- 
8901 Fourth Ave., Brooklyn, N. Y./ers Assn. and secretary-treasurer | 

Town Path Service Station, 159 of the New York Automobile Mer- 
Glen St., Glen Cove, N. Y.; Harri-|chants Assn., has been appointed | 


son Bragdon, 206 Second St., Troy,|to the advisory committee of the | Farmington 
ement institute, division of |Farmington, N. H., and a member 


N. Y.; Tom Bailey Motors, 
| 526-28 N. Church St., Rocky Mount, | 
N. C.; Williamsburg Motor Co., | 
Richmond Rd., Williamsburg, Va., 
and Teutsch Motors, 8624 Aurora. | 
Seattle. 

+ * * 


N. California DeSoto Assn. 


Elects Lucas President 
Northern California DeSoto 
dealers, at their annual meeting 
in Sacramento elected Thomas M. 
Lucas president. He succeeds | 


| John W. Allen of San Francisco. 


Irving Normandin of San Jose 
was elected vice-president and 
D. F. Carnes was reelected sec- 
retary and treasurer. 

The following directors were 
elected to serve one-year terms: 
John W. Allen, retiring president; 
Allan Crocket, Fresno; Rod Wil- 
liams, San Leandro; Mario Vol- 
onte, South San Francisco, and 
S. J. Denham, Redding. 

Host at the gathering was Dal- 
ton Feldstein, distributor in the 
Sacramento region. Principal 
speaker was A. H. Langridge, 
Pacific Coast regional manager 
for DeSoto, who outlined the pro- 


hts cnadiiiie 1 duction, advertising, and _ sales 
packaging ma- plans for the first quarter. 
terial saves labor, * * * 


Jones Marks 32nd Year 


Jones Auto Co, 1230 W. Washing- 
|ton St. (DeSoto-Plymouth), Indian- 
|apolis, celebrated its 32nd anniver- 
| Sary with an open house presenta- 
| tion of the 1951 lines of DeSoto and 
|Plymouth automobiles. Partners in 
ithe business are O. M. Jones and 
V. L. Jones, brothers. 

| om + * 


Prince George (B.C.) Dealers 


| Elect Gauthier President 


Roger Gauthier has been elec- 
ted president of the Prince 
George Motor Dealers’ Assn. at 
Prince George, B. C. E. Pollard 
is vice-president and A. Bell, 
secretary. 

* * 4 


Fire Hits K-F Outlet 
The upper floor of the Trading | 
Post (Kaiser-Frazer), Tampa, Fa., | 
Was swept by fire and several cars 
damaged, L. D. Hawks, owner, re- 


ports. 
* * * 


|Delta (Mississippi) Assn. 
| Elects Weber President 


The following were elected to 
head the Delta (Miss.) Automo- 
bile Dealers Assn.: Jack Weber, 
of Indianola, Miss., president, 
succeeding Homer McLeod of 
Greenwood; J. Frank Norris, 
Greenville, vice-president; Walter 


| Crump, Sumner, second vice-pres- 


ident, and Bob Redding, Cleve- 
land, Miss., secretary-treasurer. 
7” * ” 


Stager Still Bank Chief 
Philip Stager, of Stager’s Chev- 


rolet, Portage, Pa., has been re- 
elected president of the 
National Bank, a position he has 


Portage 


Inc., | manag 


A car and tire saver. Enables greater 
pay-load; takes effect only when needed 
to carry any excessive load caused by 
weight or rough roads. It gives a normal 
ride when not loaded and an easier ride 
when over-loaded. Installation is quick 


and simple, and no main- 
tenance is required. List 
prices from $14.30 to 
$21.20. 


MAIL TO 
NEAREST 
ADDRESS 
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Orca 


Has Sold Nash for 34 Years— 





Still going strong after more than three decades of selling Nash cars, Fred M. Rollins, 86, 


has the distinction of having sold at retail ¢ 


he first Nash car delivered in Boston—back in 


1917. Rollins is shown here explaining the features of the new 1951 Nash to Ellen Leary, of 
| Melrose. He is a salesman for Boston Nash Co. 


general education, New York uni- 
versity, which offers a new small 


|plant management program. 


| 


| 


*% * ae 


Heads Local Chamber 

B. Hilson, England (Ark.) 

dealer, has been elected president 

of the England chamber of com- 
merce, 


* + * 
Aids ‘March of Dimes’ 
Carl C, Blanchard, owner of 
Motor Co, (Ford), 





pe SeSeeeseraaas 


auto | 


Please send me complete information on the ‘‘Load-Ster"’ HELPER SPRING. 


, 

s 

, 

; PRIOR PRODUCTS, Inc. 
: Box 349, Middletown, Ohio 
¢ Box 7608, Dallas, Texas 

s 

6 

° Also send me the name of your nearest distributor. 
‘ 

¢ 60—Name 

s 

‘ Street 

é 

s City 

' 
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of the New Hampshire legislature, 
has been named to supervise col- 
lections from stores and institutions 
for the local March of Dimes in- 
fantile paralysis fund campaign. 

* * * 


Minnesota Changes 

Park Farm Supply has been 
named a Dodge-Plymouth dealer- 
iship for Park Rapids, Minn., ac- 
|cording to manager Marvin Knu- 
|tilla. The firm succeeds the Mar- 
shall Motor Co., recently switching 
to Studebaker, 








State 
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Dealer Business Counsel 


Combined Labor-and-Material Basis Impractical 
For Paying Body and Paint Men 


(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 


By J. B. Van Tassel 
of these men. 


HERE have been many inquiries; The most successful and _profit- 
coming to my attention lately able body and shop operations that 
_ |regarding the operation of a body |] have contacted lately in new-car 


successfully figure the earnings 










|'of so much per hour for time ac- 
tually worked on productive jobs. 
* * * 


HIS MEANS of course that the 

actual hours of time put in on 
|a job must be shown separately on 
each repair order written. 


Also, the estimated amount of 
paint and material used on the job 
{should be shown separately. Of 
| course the big question here is how 
to determine the exact amount of 
paint, for example, that is used on 


‘the job. No one can determine this 


and paint shop in 


Dealer Delivers Car to Indiana Governor— a new-car dealer- 


dealerships, have been paying their | exact amount, nor can anyone de- 
body. and paint men on an hourly | termine the exact cost of supplies 


Indiana's Gov. Henry F. Schricker, flashed a smile when a 1951 Studebaker Land Cruiser was 
delivered to him recently in Indianapolis by Charlie Stuart, Inc., of that city. Present as the 
governor accepted the new car were (left to right): Arthur Campbell, the governor's secre- 
tary; Studebaker District Manager H. R. Morrissey; Stuart; Schricker, and Arthur Peterson, 


the governor's aide. 
chined products group, announced 


Ford to Expand 
that when completed, the one-story, 


Cincinnati Plant brick and steel structure will pro-| 4. B. Van Tassel 


DEARBORN. — Ford will start | Vide the division with an additional \ labor and mate 
construction soon at its automatic 220,000 square feet of floor space, | 


aircraft engine, tractor and me- 





ship. Most of 
these _ inquiries 
have been related 
to a proper plan 
of compensation 
for the body and 
paint men. 

As I see it, you 
cannot success- 
fully pay these 
men on a combi- 
nation basis of 


rial, any more than 
can successfully compensate 


basis for labor performed. 
+ * * 


6 bagern MATERIAL such as paint 
and supplies is estimated on 
|each job but recorded separately as 
|to sales and cost of sales in the 
| body shop. The labor is also figured 
| separately on each job and recorded 
as sales, and the cost of sales is the 


amount of wages you pay your body | 


and shop men. 

Two most popular plans of com- 
pensation are a straight hourly 
time (only) basis and the plan of 


|; you 
transmission division plant in Cin- |°T nearly 100 percent more than the ln 


; |mechanics in your service depart- 
i : : a present plant contains. eres y : oo 
cinnati of an extension designed to ment on a labor-and-material basis. 
house the manufacture of aircraft 


Productive labor must be kept 
engine lubrication pumps for Pratt separate in the body and paint 
and Whitney B-36 bomber engines. 


shop, the same as it is in the 
John Dykstra, vice - president service department, in order to 


paying the men on a percentage 
basis of the sales price of the la- 
bor to the customer. 

The hourly time plan is figured 
on a basis of paying the body and 
shop men their agreed hourly rate 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want/ 
what you have or have what you want! 
See the back pages of today’s issue, 


Genuine Leather . . . in the upholstery of 


fine automobiles and furniture . . . is the 
one material that improves in appear- 

for distinction and durability nothing takes the place of ae bl a cael 
e | i h . ness of leather appeals to all with a sound 

gen uU ' he eal Cl sense of value and its smart colors and inter- 
esting grains find keen appreciation with 


everyone of good taste. For those who would 


Genuine 


enjoy both utility and beauty .. . 





Leather offers full value and satisfaction. 


“> 


used on a specific job, but you can 
come pretty close by an estimated 
amount based on your past experi- 
nces. 


However, it would be my sugges- 
tion that you do not attempt to 
cost each job from a material and 
| supplies standpoint. Instead, charge 
all paint, supplies and material used 
in body and paint work at the time 
of purchase to the respective inven- 
tory account. 

+ * + 


T THE end of the month the dif- 
+4 ference between the amount 
of purchases together with the in- 
ventory balance in the account at 
the first of the month and the esti- 
mated amount on hand at the end 
of the month will be your estimated 
cost of sales for paint, supplies and 
material used during the month. 
The only reason I recommended a 
separate showing of the labor hours 
worked on each job is so that you 
will have a sound basis for deter- 
mining your wages to be paid the 
body and shop men. 

Also, some of the dealers that I 
contacted in this survey were 
paying their body and paint men 
on a percentage of the take basis. 
The most common method was 45 
percent of the list price of the 
labor for the men up to a certain 
volume and 50 percent over this 
volume. 

For example: on the basis of a $4 
per hour list price for labor and 
a 40-hour week, the body or paint 
man would receive 45 percent up to 
/$160 and on everything over $160 
|he would receive 50 percent. 
| One of the best ways I know of to 
guarantee yourself a profit from 
the operations in this department 
is to project at the start of each 
month a sales volume and a cost of 
sales for the ensuing month. Then 
from this gross profit difference 
deduct the amount of net profit 
you figure you are entitled to, and 
budget your expenses within the 
amount of gross profit that is left 
over. 

(Any questions you may have 
concerning Dealer Business Man- 
agement will be answered by J. B. 
Van Tassel, care of Automotive 
News.) 


K-F Chalks Up 
Best Sales for 
Winter Month 


WILLOW RUN.—National retail 
sales by Kaiser-Frazer dealers in 
January were the highest of any 
winter month in the company’s his- 
tory, it is announced by Walter 
deMartini, K-F sales vice-president. 

Deliveries were 57.3 percent above 
December, and more than _ five 
times the total retail volume of 
January, 1950, he disclosed. 

The K-F sales chief ascribed the 
record tempo in a traditionally slow 
sales month to “mushrooming pop- 
ular acceptance of the low-priced 
Henry J models” and to introduc- 
tion of the 1951 Kaiser Traveler 
utility cars. 

DeMartini revealed that Kaiser- 


|Frazer’s manufacture of 1951 mod- 
lels already exceeds total produc- 
|tion for any single model-year in 
|the company’s history. Output has 
| passed the 155,000-mark despite the 
fact that production did not start 
until nine months ago. 

The company booked its third 
major aircraft contract two weeks 
ago with an award for production 
of Wright R-1300 training plane en- 
gines. Previously K-F was awarded 
contracts for manufacture of C-119 
Fairchild cargo airplanes, and for 
components of P2V Lockheed patrol 
bombers. The Lockheed work will 
be done at a newly established 
plant in Oakland, Calif. 

None of this work will impair 


auto production at current rates, 
deMartini said. 





THE UPHOLSTERY LEATHER GROUP - TANNERS' COUNCIL OF AMERICA + 100 GOLD STREET, NEW YORK 7,N. Y. 


American Leather Manufacturing Company, Newark, N.J. * The Ashtabula Hide & Leather Company, Ashtabula, Ohio + Blanchard Bro. & Lane, Newark, N.J. » Delaware Tanning, Inc., New York, W. Y. 
Eagle-Ottawe Leather Company, Grand Haven, Michigan + The Lackawanna Leather Company, Hackettstown, N. J. + Radel Leather Manufacturing Company, Newark, WN. J. 
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H:ghways & Safety... | 


- | 


Roads, Cars Termed | 
Not Expendable | 


By Tom Hewitt |of a number of current abuses of 
Staff Writer | highways and highway use by ele- 
8 hpengpbntia and automobiles are | ments of the trucking industry,” it 
not expendable during a time|said. “Other abuses include ex- 
of national emergency, the Ameri-| cessive speeds, underpowering with 
can Automobile Assn. has stated in| resulting very slow truck speeds on 
its 14-page booklet, “Program for|long upgrades, inadequate braking 
Action in 1951.” |ability, organized avoidance of en- 
The program covers plans for|forcement, especially as to over- 
traffic courtesy,|loading, and repeated pressure for 
drunken driving,|increased size and weight limits.” 
uniform traffic | The trucking industry has been 
laws, truck over-|urged by the organization to seek 
loading, highway) development of devices which will 
systems and/reduce jack-knifing of  tractor- 
transportation in| trailer units. 
the defense emer- * * «* 


. ‘ _ and oe JPLORENCE Kiely, managing di- 
iene id that “during World| ,. tector of the Michigan Trucking 
ion, : . 2 : ‘ 

War II, key military and other caicn celia ae “ian 
high-ranking persons proceeded on added that Fruehauf is ae eae. 
the basis that our roads are highly ing on @ device to prevent jack- 
expendable. We have never ao knifing of double trailers. 

ae the bad results 0 a Mies (Kiely Gino auswered éthee 
aoc ° : . 

AAA said the government should 
assure reasonable protection of our 
highly important highway system 
by having a “maximum axle load 
of 18,000 pounds, and reasonable al- 
locations of materials, manpower, 
and equipment for essential high- 
way construction, reconstruction, 


repairs and maintenance.” 
* * * 


T= association has signified that 
it will act to have automobiles 
classified as more than “pleasure 
cars” during the national emer- 
gency. It said that passenger cars 
perform a vital role, especially now | 
that there has been great decentral- 
ization of both residences and busi- 
nesses. ; 

“A breakdown in transportation 
with dire effects on war production 
nearly occurred during World War 
II,” said AAA, “because officials 
failed to realize until almost too 
late the great importance of private 
passenger cars, buses and trucks in 
the war effort.” 

The organization said that in 
planning for present mobilization, 
too little emphasis has been given 
to the place of the automobile in 
the overall scheme, 

AAA believes that broad-scale | 
promotion of driving courtesy | 
would contribute to accident reduc- | 
tion because “accident investiga- | 
tions indicate that disregard of 
driving courtesy is a _ frequent 
factor in accidents.” 

The association called for further | 
factual information “to convince | 
the public of the need for stronger | 
enforcement of drunk-driving| 
laws.” It stated that the menace | 
of drunken driving is much worse | 
than statistics indicate. 

. * * 

DVOCATING an axle load limit | 

of 18,000 pounds, the association | 

has urged that states adopt the} 
practice of removing excess loads | 
before a truck is allowed to pro- 
cede. AAA said overloading is also 
a safety hazard. ; 

“Overloading is, however, but one | = 


Los Angeles a>, 


Grows Safer 2a 


Thirteen years ago a Los Angeles 
motorist was more likely to become 
involved in a fatal traffic accident 
than his fellow driver in any of| 
the other 14 major cities of the 
U. S. 

Today, the same driver has the 
best chance to escape death on a 
road. That feat is due to the efforts 
of the Greater Los Angeles chapter 
of the National Safety Council, 
which is headed by J. E. Herbert, 
resident manager of Goodyear Tire 
and Rubber Co. 

Thirteen years ago 550 persons 
died in traffic in that city. In 1950 
that toll had shrunk to 274. That 
is proof that safety efforts can 
save lives. 


Council Picks Alexander 


Charles F. Alexander has been 
named manager of the industrial 
department of the National Safety 
Council, announces Ned H. Dear- 
born, president. Alexander joined 
the council after five years with 
Cherry - Burrell Corp., Chicago, 
where he served as assistant gen- 
eral manager of manufacturing. 








Training Car from Casselberry— 
This Lock Haven (Pa.) Chevrolet dealer has presented a car to the high school driver- 
training program. At the presentation are, left to right: Howard C. Casselberry, dealer; 


J. F. Purderbaugh, school superintendent; Howard A. Casselberry, and 


Mervin Burkett, head of the Lock Haven AAA club. 


sales manager, 


AAA charges. She pointed out 
that Michigan state highway de- 
partment officials weigh every 
large truck entering Michigan at 
key points, Their figures show 
that only one truck in 77 weighed 
is a violator of weight laws. 

And to AAA’s suggestion that all 
states adopt a height limit of 12% | recent rail strike Michigan's truck- 
feet for trucks, she said such ajers, by working ‘round-the-clock, 
rule would hurt the auto buyer,| managed to take care of almost all 
which the association represents. extra service calls. 


Auto carriers loaded double deck, 
are nearly 13% feet high. 

If the AAA suggestion is fol- 
lowed, she said, carriers would 
have to load single deck, thus caus- 


the consumer. 





- 


‘is 








Miss Kiely said that during the 


- OF | [47 Challly Chucks 


Here’s where we guard against specks of dirt or other foreign matter 
getting sandwiched in the finished lamination of glass and plastic 
that makes up L-O-F Hi-Test Safety Plate Glass. 

‘ This Control No. 71 is the washing of the glass before it goes to 
be laminated with the plastic. It’s really three controls in one, 
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Penn State 
Lists Courses 


Pennsylvania State college’s in- 
| stitute of public safety, State Col- 
|lege, Pa., has announced its safety 
and fleet maintenance courses for 
1951. 

The courses and dates follow: 
fleet maintenance supervisors, Feb. 
26-Mar. 2; advanced seminar for 
| fleet management personnel, Apr. 
| 12-13; traffic officers training 
|school, Apr. 30-May 11; conference 
|for top management of motor 
|fleets, June 14-15; motor fleet su- 
| pervisors training course, Sept. 10- 
14; industrial safety institute, Sept. 
17-21. Courses for trainers of com- 
|mercial drivers will be held Apr. 
30-May 11 and Oct. 29-Nov. 9. 


* * * 
Safety Council Is Formed 


\In Illinois; Burns Heads It 
| A traffic safety council has been 


ing freight charges to be raised to| formed in Illinois with B. B. Burns, 


Decatur auto dealer, as chairman. 


| The council, organized by repre- 
sentatives of business, civic, fra- 
ternal and labor groups, will pro- 
vide public support for state and 
{municipal safety activities. 





because we carefully check the detergent and the water used in 


washing, and we check the drying process, too. 


All this is only one of 142 Quality Checks and Controls. Each of 
them is equally important to you and your car owner customers 


because they assure: 
1. Better heat stability 
2. Better light stability 
3. Better strength for safety 


4. Better adhesion, glass to plastic 
That’s why L-O-F Hi-Test is the best Safety Plate Glass you 


can get-—anywhere. Libbey-Owens:Ford 
Nicholas Building, Toledo 3, Ohio. 


HI-TEST SAFETY 


NO FINER GLASS THAN 
LIBBEY-OWENS-FORD 


Glass Company, 


cy 


tba 
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Auto Personnel 





Present directors of Nash-Kelvi- | 


nator have been reelected. 

Eustace Seligman, a member of 
the New York law firm of Sullivan 
& Cromwell, a director of Marine 
Midland Trust Co. of New York, 
and Marine Midland Corp., was 
added to the board to fill 


death of Ernest Stauffen, a director 
and chairman of the trust commit- 
tee of Manufacturers Trust Co. of 
New York City. 


+ * * 
Nash Cites Hollenback 
The Hollenback Motor Co., 5303 
Trent, Spokane, has been presented 
the Nash 10-point select dealer. A 
bronze plaque was presented Mark 


zone manager. 
* * * 


H. G. Ingersoll Receives 


Borg-Warner Promotion 
Election of Harold G,. Ingersoll 

as vice-president of Borg-Warner 

Corp. has been announced, In 


addition to his new office, Inger- 


the | 
vacancy resulting from the recent} 


soll will retain the presidency of 
the corporation’s Ingersoll Steel 
division at New Castle, Ind. 

He also is a member of the 
Borg-Warner board of directors. 
Ingersoll last year was president 
of the Indiana Manufacturers 
Assn. At present he is chairman 
of the Indiana state industrial 
| saving bond advisory committee. 
He is a brother of Borg-Warner 
President Roy C. Ingersoll, 

* - * 


Five Automotive Men Join 
South America Tour Group 


| Smith, 


| 
| 


mobile Manufacturers Assn.; Frank | 
J. Miller, sales manager, New De-| 
parture division, General Motors; | 
Fred E. Sheldon jr., president, Shel- | 
don Tire & Rubber Co.; J. Thomas | 
president, Detroit Harv-| 
ester Co., and C. 8S. Thompkins, | 
president, Thompkins Products Co. | 


Allegheny Ludlum Steel 


Announces Promotions 
A series of promotions in the} 
sales department of Allegheny Lud- | 
lum Steel Corp. is announced by| 
Russell M. Allen, sales vice-presi- 
dent. 
Dr. R. A. Lincoln has been ap- 


department. He succeeds William 
B. Pierce, who has been appointed 


Five Detroit automotive men are | technical director of the company. | 
included in a group of 45 bankers,'¢, R, Mitchell has been appointed | Succeeding N. A. Crain, who retired. 
| industrialists and businessmen who manager of stainless strip sales, a|J. P. Parsons was named assistant 
Hollenback by W. E. Boyer, Nash|will make a 15,000-mile tour of | newly created position. R. S. Robin- | manager of the order entry division. 
South America to get first-hand in-| son has been named to the newly-|E. B. Van De Mark was appointed 
formation on the political and eco-| created position of manager of car- 


nomic situation there. The 


trip, | bon steel sales and Frank F. Young 


which begins March 29, is spon-|was named assistant manager of | 


sored by the Detroit board of com- 
merce, 


Among those who have signed 


the Pittsburgh district sales office. | 
New appointments were also 
made in two of the plant order, 


for the tour are: William H. Mc-/| departments. C. G. Hathaway was | 
‘appointed head of the order entry!ant to the controller, and Robert 


|Gaughey, public relations, Auto- 


REASON WHY 
G-E “All-Glass” 
HEADLAMPS 


DO NOT 
GROW 

















Future Farmers Honor Firestone— 

Raymond C. Firestone (center), vice-president of Firestone Tire & Rubber Co., has bee 
elected chairman of the sponsoring committee of the Future Farmers of America Foundatior 
pointed manager of the sales de-| With him are Doctor W. T. Spanton, chief of agricultural education service of the Federa 
‘velopment and engineering service | Security Agency, and Walter Cummins, Freedom, Okla., president of FFA. 


division of the Brakenridge plant, | Swan III has been named manage: 


manager of the order entry division 


of the Watervliet (N. Y.) plant, suc- | 


ceeding L. D. Burr, 
E. Hauprich was named assistant 
manager, 

W. A. Kirkpatrick is now assist- 


ALL-GLASS 
SEALED BEAM 
HEADLAMP 


.-- they have NO INNER BULB TO BLACKEN 
and cause loss of light 


HE cutaway view above reveals one big 
reason why General Electric ‘‘All-Glass” 
headlamps do not grow dim. There is no inner 
bulb to blacken with use and reduce light output! 
Instead, lens and reflector are one piece, with 


filaments firmly anchored in the reflector, making 


the whole lamp one big unit! Also, because it’s a 


single unit, dirt and moisture can’t get in to dull 


the reflector. 


“All-Glass” headlamps give more light, right 
from the start. And they continue to give more. 
Proof? Tests show they average 99% as much 


GENERAL @@ ELECTRIC 


light at end of lamp life as when new. New or 


old, G-E “All-Glass” headlamps 


help make your 


customers’ night driving safer, easier and more 


comfortable. 


NATIONAL ADVERTISING TO YOUR CUSTOMERS 


General Electric will be telling your customers 
about G-E headlamps this Spring in ads in the 
Saturday Evening Post, Colliers, Popular 
Science and Popular Mechanics, and in com- 
mercials on the Fred Waring Television Show 


and spot radio. 





who retired. | 


of costs and statistics. 


Pennsylvania Refining Names 
2 ‘Gumout’ Representatives 

Pennsylvania Refining Co., Cleve- 
land, has named two new sales rep- 
resentatives: Bert Kaple, Inc., 504 
Whitehead Bldg., Atlanta 3, and 
Frank R. Sandy, 2221 34th St., Des 
Moines. 

The Kaple organization will 
handle the sales of “Gumout,” a 
carburetor detergent, in South Car- 
olina, Georgia and Florida, Sandy 
will handle sales and distribution of 
the same product in Iowa. 


€ 


Lightburn, Abeles Climb Up 


Purolator Sales Ladder 

Two important promotions in 
sales personnel are announced by 
Purolator Products, Inc., Rahway, 
N. J. James B. Lightburn, formerly 
sales manager of National Accounts 
division, is appointed assistant to 





W. K. Abeles 


J. B. Lightburn 


Carlos D. Kelly, sales vice-presi- 
dent. In his new position, Light- 
burn will be in charge of coordina- 
tion of Purolator’s overall sales 
program. 


William K. Abeles, formerly a 


|representative in equipment sales, 
|succeeds Lightburn as sales man- 


ager of the National Accounts di- 


|vision, which handles Purolator’s 


oil company marketing activities. 
ce * * 


Porter Elected Treasurer 
Of Borg-Warner Corp. 

Election of L. G. Porter as 
treasurer of Borg-Warner Corp. 
was announced by Roy C. Inger- 
soll, president. Porter has been 
vice-president and secretary of 
the Calumet Steel and the Frank- 
lin Steel divisions of Borg-Warner 
since 1947. 

Porter first joined Borg-Warner 
in 1934 at the Chicago plant of 
the Ingersoll Steel division. When 
Borg-Warner acquired Calumet 
Steel in 1935, Porter was trans- 
ferred to that division and was 
elected as its treasurer in 1936. 
He was born in Peotone, IIL, and 
educated at the University of 
Illinois, 

In assuming the treasurership 
of Borg-Warner, Porter succeeds 
Mathew Keck, who was secretary- 
treasurer of the corporation from 
the time of its founding in 1928 
until last year, when he was ele- 
vated to a vice-president. Ray 
W. Dose was elected secretary of 
the corporation in April, 1950. 

* * * 


Tice Gets Promotion 


In Fruehauf Sales 


Promotion of A. K. Tice to as- 
sistant to the sales vice-president 
of Fruehauf Trailer Co. is an- 
nounced by Roy 
Fruehauf, presi- 
dent. Tice joined 
Fruehauf in 1935. 

He served the 
company at _ its 
Detroit headquar- 
ters from 1942 to 
1947, first as gen- 
eral sales man- 
ager and then as 
vice - president 

, and director 0° 
A. K. Thee sales until il 
health forced his resignation and 
a temporary retirement, 
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Honored in Sterling, IIl.— 


Three more salesmen of Frank Ewing Motor Sales (Ford) have been inducted into the 500) 


club, They are, left to right, seated: Harry Terhune, Robert Fiynn and Clarence Capp. 
Standing are Frank Ewing (left), and Fred Schiapman, zone sales manager. 


Affecting Factories and Dealers... 
Auto Advertising 









preceding week, 21 of the newer 
salesmen toured Federal-Mogul's 
other Michigan facilities in Ann 
Arbor, Greenville, St. Johns and 
Coldwater. 


By George Deery 
Associate Editor 


Auto advertising in New York 
City newspapers dropped 38.06 per- 
cent in January, it was announced | 
last week, against a decline for all 
types of advertising of 3.2 percent. | 
The overall slippage is attributed | 
to there being four Sundays in Jan- 
uary this year, while there were 
five in 1950. 

Financial ads gained 18.91 per- 
cent and classified, 16.14 percent 
—the only two classifications to 


+ * + 


GM Unit Names C-E 


M. M. Monroe, general manager 
of Aeroproducts division of Gen- 
eral Motors, announces appoint- 
ment of Campbell-Ewald _ to 
handle its advertising account. 
Aeroproducts builds several types 
| of airplane propellers, the latest 


show a better record than last | being a contra-rotating propeller 
year. for use with turboprop engines. 
Others on the downside were:| I" addition to propellers, the 

General, 7.89 percent; department | Company manufacturers aircraft 

stores, 5.75, and retail, 4.53. The| #¢tuators and other aircraft as- 

total for all types was 11,363,576| Semblies. eae 

lines, | 


| Woman Publisher 


a * ¥ 


Caldwell in New Post 


Benjamin P. Caldwell jr., for |n4med president and publisher of 


the past six years director of new |the Camden (N. J.) Newspapers, 
ilies solicitation at N. W. |Inc., publisher of the Courier Post. 
Ayer & Son, Chicago, has joined |Her election was in accordance 


Van Auken, Ragland & Stevens, |With the wishes of her husband, 
Chicago, as account and new Harold A. Stretch, who died in 


business executive. West Palm Beach, Feb. 1. 
* * * * * * 


Bares Sales Plans 
The entire sales force of Federal- 


Big Drive for Lumite 

Lumite division of Chicopee Mfg. 
Mogul’s Service division convened |F0rP. | of Georgia, 5 aoa a) 
in Detroit recently to launch the! - 1951 campaign, James Veeder, 
1951 merchandising program for | 4 vertising manager states. 
sleeve bearings, bushings, connect- | It will feature both full and 
ing rods and Bower Roller bear-| half pages in two colors as well 

as black-and-white in 10 national 


ings. 
magazines during March, April, 


Neil A. Moore, Federal-Mogul 


vice-president who directs the | May and June. The magazines 
Service division, and T. L. Camp, | 2r¢ American Home, Better 
supervisor of districts, presided _ Homes and Gardens, Country 
at the meetings. Gentleman, Good Housekeeping, 

Mechanics Illustrated, Popular 


Prior to the conferences, the field 
men visited the Federal-Mogul and | 
Bower plants in Detroit. In the 


Mechanics, Popular Science, Pro- 
gressive Farmer, Small Homes 
Guide and Sunset. 

In conjunction with the Lumite 
campaign, Dow Chemical producer 
of saran plastic, and National 
Plastic Products Co., producer of | 
|saran filament from which Lumite 
is woven, will run supplementary | 
campaigns, carrying mentions of | 
|Lumite screening. 

The Dow Chemical advertising 
;}campaign will run in Better Homes 
|\¢& Gardens and the Farm Journal. | 





|The National Plastics Products| 
| campaign will run in American 
|Home and Good Housekeeping. 
|Geyer, Newell & Ganger is the 
| agency. 

| * * * 


|Krylon’s Plans 

A coast-to-coast campaign aimed | 
at making a national habit of} 
§ |waterproofing automobile and| 
itruck ignition systems with Kry- 





A lon, an acrylic plastic, has been| 
NEW MONEY-MAKER launched by Krylon, Inc., Phila-| 
for service stations, tire shops, auto | delphia. 
accessories stores—this slick, quick | The company has set up a 
way to keep white sidewalls white. | country-wide organization of | 


sales representatives and kicked 
off on an intensive advertising 
and merchandising campaign di- | 
rected at jobbers, car dealers, | 
independent garage owners, serv- 
ice stations and the public. 


Specially treated (the cleaner is in 
the pad), this new steel-wool clean- 
ing pad leaves no stain, restores 
whiteness, won't harm rubber. (Large 
bulk package for wash racks). If your 
jobber can’t supply you, order from: | 
Las-Stik Mfg. Co., Hamilton, Ohio. | The advertising and merchandis- 
jing program is the first under- 

ltaken by any company in this par- 
jticular field, the firm states. Full-| 
| page trade-paper advertising will | 
|promote the campaign to jobbers 
}and to the car dealers, garagemen | 
jand service stations. | 
Krylon will send out direct-mail | 
pieces to 25,000 at the dealer level | 
| twice a year, and furnish the job-| 


CLEANING PADS 


fer White Side Wall Tires 
FREE ! Full-size package. Write 


©n your business letterhead to Dept. AN. 


jing repeat business, 


agency; 
| dent of the Detroit chapter of 


and Dorothy 








Mrs. Harold A. Stretch has been| 


| ber with direct-mail pieces he him- 


self can send to the dealer, it adds. 
An 


Krylon-ized and aimed at promot- 
will be fur- 


nished the dealers. They will 


* * * 


Judge Slogans 

Henry G. Little, executive vice- 
president of Campbell-Ewald 
Thoburn Wiant, presi- 


the Public Relations Society of 
America and _ public relations 
director of the Detroit branch of 
Young & Rubicam ad agency, 
Marks of Neff 
Radio Productions will judge 
entries in a Detroit slogan con- 
test. 

The contest is being staged in 
connection with the celebration 
of the city’s 250th anniversary. 

* * + 


Balch with ANA 


John Balch, formerly assistant to 
|the director of public relations on 


the Bakelite account for J. M. 
Mathes, 
of the Association of National Ad- 
vertisers as editor of ANA’s weekly 
Newsletter and monthly News Bul- 
letin. He will also assist in the 
association’s press relations depart- 
ment with Peter W. Allport, sec- 


retary. 
+ + * 


Circulation Grows 


Effective immediately, the 
guarantee for the Macfadden 
Men’s Group—consisting of Sport, 
Saga and True Detective — has 
been increased to 1,000,000, it was 
announced by Lee Andrews, ad- 
vertising manager. 

With the increased guarantee 
has come a new rate structure, 
which affords a 20 percent dis- 
count to advertisers who use all 
three magazines. The black and 
white page rate thus has been 
lowered to $1,980, at a cost per- 
thousand readers of $1.98. The in- 
crease in guarantee, Andrews 


| 2) 
















ignition tag, with space for 
|\the date when a system was last 


be | 
|attached to the distributor head of 
| the engine. 


Inc., has joined the staff 
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19, 1951 


and James Monks as narrator, 
has been renewed for 13 weeks, 
effective Feb. 27, by the New 
York District Ford Dealers 
Assn. on WCBS-TV, Tuesdays, 
10:30-11:00 p.m., est. This is the 
second renewal for the show, 
which began as a_ four-week 
series Nov, 28 and then was ex- 
tended for nine additional weeks. 
Agency is J. Walter Thompson 
Company. 





- . * 
Dealer Tells News 
Fisher Motor Co. (Dodge- 


Plymouth), Collingswood, N. J., 
has signed for a 15-minute news 
program, 8 to 8:15 a.m. Mondays 
through Saturdays on Camden’s 





On Dealers’ Show— 


Walter S$. Franklin (left), president of the] WADN. It includes worldwide 
Pennsylvania Railroad, was a recent guest on and local news. 
Ed Woods' television news broadcast, spon- * * * 
sored by “the Pittsburgh zone Chevrolet | Names 
lers. Th broadcast, over station | aes 5 
dealers e news broadcas ver s | Phillips Wyman, publisher of 


WDTV, is a daily program. 


——| Redbook, has announced the ap- 
| pointment of Rex Gay jr., to the 
|Chicago sales staff and Edward J. 
| O'Malley as the Chicago Repre- 
° sentative of “Tops in The Shops,” 
Plugs Truck amped : |Redbook’s new shopping section. 

Encouraged by the success of its | 
car-rental advertising campaign| Robert E. Haskett, formerly of 
launched in 1947, Hertz Driv-Ur-|Chicago, has joined the film copy 
Self System is adding one in behalf | Staff of Ross Roy, ad agency. Has- 
of its truck-leasing operations, ac-|kett was formerly associated as a 
cording to Walter L. Jacobs, presi-|WTiter with Zurich Insurance Co., 
dent, and Joseph J. Stedem, vice- Chicago. He wrote many slide films, 
president. The Chicago office of | bulletins and employe folders on 
Campbell-Ewald is the agency. safety that earned National Safety 

Stedem disclosed that when the | Council awards. 
car-rental campaign was launched, | Walter E. Scott, Flint region pub- 
Sricemt sy aan’ cutiate, Tae sotaa |e relations manager for General 

_? on | Motors, has been appointed di- 

now is nearly 500, of which about | rector of the public information 
200 are — engaged ae 000 | section of the Flint civilian defense 
tay approximately J | council. 

The campaign is a cooperative ef- | 
fort financed by the parent com- 
pany and its outlets, whose ratios | 
of the cost are determined by the 
number of trucks they operate. 

* + + 


N. Y. Dealers’ TV 

“Tales of the Black Cat,” fea- 
turing the ebony feline Thana- 
topsis as mistress of ceremonies 


reported, is due to Saga’s pro- 
gress at the newsstands. 
* 7 * 


Goodrich Issues Almanac 

AKRON. — B. F. Goodrich has 
published its 1951 edition of the 
Farmer’s handbook and almanac. 
Besides the usual almanac informa- 
|tion, the 68-page volume contains 
| pointers on anti-freeze use, tire 
traction, spray-gun use and many 
other items. 













You want extra 
profits . . . your 
customers want the 
best protection for 
their cars. When you 
sell CELLO both you and 
the customer are satisfied, 
because Cello Grille Guards 
are specifically ENGINEERED 
to provide the finest protection 
money can buy. 


Only top-quality materials 
and workmanship go into the making 
of Cello Guards. 


Join the thousands of success: 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes, 1946-1951. 


For full information on Cello 

Guards and License Plate frames write 

to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
your GUARD for life 


Cello Products Co. 161 Prescott Street, East Boston 28, Mass, 
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Senate Probers Hear Winston in Detroit... 


Hoodlums’ Industry Ties Aired 


as a gangster? 
A—No, I didn’t. 
Q—When did you meet D’Anna? | 
A—At a fight downtown. Louis 
Colombo (former head Ford coun- 
sel) introduced him to me. 
knew! Q—Was that before Chet LaMare 
e| - killed? | 
~Yes, but I don’t know any-| 
| 


(Continued from Page 2) 


life.’ Mr. Ford used to get sympa- | 
thetic about cases he’d read about 
and had me investigate thousands 
of them.” 

Bennett was asked if he 
Chester LaMare, a Bennett proteg 
who was murdered. : ‘bine about that. 

“LaMare was brought into Ford Q—You didn’t know anything 
by some secret service men,” Ben- | about D’Anna before that? | 
nett said. | A—I knew his parents were 
Bennett said he also knew Joe mixed up in a feud. I knew he was 
Tocco, a hoodlum who was mur-|an orphan. He was a kid when I) 
dered after LaMare was slain and|first met him. 

seven years after D’Anna got his Followed Ford’s 
half interest in a Ford dealership. | obout any plan to knock off Joe| 

But Bennett said Tocco never | Tocco? 
worked for Ford, nor did LaMare| A—Yes. 
have the fruit concession at the | Q—Do you know who knocked 
Rouge plant. LaMare, he said, was | him off? 

merely in with another man who || A — 
ee | Q—You very nearly ran Ford | 

Further questioning of Bennett! yotor Co., didn’t you? 
followed this line: | A-—I did what Mr. Ford told me. 

Q—Did _you ever know D’Anna| Q There are no records at Ford| 


Orders 


Just turn the ignition key and you're ready to 
go—that’s the new and convenient way of 
starting. And best of all, switch key starting, 
like most starting systems, costs less with 
Bendix* Starter Drive. This unique combina- 
tion of convenience and low cost is made 
possible by Bendix exclusive design features. 
For example, the Bendix Starter Drive re- 
quires no actuating linkage and the solenoid 
may be placed in any convenient position. 
Result —starting motor can be mounted more 
easily and in more positions. Also, the Bendix 
Drive has fewer parts and needs fewer 
adjustments. If you want true economy from 
installation to service, plus performance 
proven by over 85,000,000 installations, be 
sure to specify Bendix Starter Drives. Your 


inquiry will receive immediate attention. 
*REG. U.S. PAT. OFF, 


ECLIPSE MACHINE DIVISION of 





Aviation converation 


ELMIRA, NEW YORK 
Expert Sales: Bendix international Division, 72 Fifth Avenue, New York 11, N.Y. 


PUSH BUTTON 


SPECIALISTS 


IN ALL TYPES OF 


|Dearborn branch manager, 
Q—Do you deny ever talking Creed.” 


showing how Joe Adonis got his | 
contract? 

A—I never knew Joe Adonis. I 
had nothing to do with that New| 
York office. The only time I made 
|a department head do anything 
was when Mr. Ford told me. 

(Legend has Bennett making 
and breaking Ford executives 
with the simple words: “Mr. Ford 
er a 

Bennett said D’Anna came to see 
|}him at Ford in the company of a| 
River Rouge police chief. 

“I turned D’Anna over to the! 
Tom | 


Q—Did you intend to give D’Anna | 


an agency? 


A—I did not, not alone. 
Q—Do you think a 31-year-old} 


| ex-bootlegger who had bribed wit-| 
it was members of| nesses and got one—was he quali- | ; 
| fied? 
A—TI didn’t know that about him.| 2nd I thought he could sell cars. 


Q—Why did D’Anna get the| 


agency? 


remeron STARTING! 
+ 
= 
ACCELERATOR 
SWITCH KEY 
CLUTCH PEDAL 
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A reader queried a magazine, 
wondering why a heated steering 
wheel had not been invented for 


people who prefer to drive in 


winter without gloves. 


‘Mr. Ford’s Valet’? 


Bennett was asked if he thought |, 
A He was $ popular in Wyandotte, giving D’Anna the dealership had | 








turned out to be good business. 

“If he’s still operating,” Bennett 
replied, “it must have been a good 
deal.” 

Bennett indicated at one point 
in his testimony that he hadn’t 
been quite the fellow everybody 
thinks he was in the old days at 
Ford. 

“Look,” he explained. “Mr. Ford 
would pick me up at 7:30, and I'd 
be with him until noon. I'd _ be 

away a little while, and then back 
with him in the afternoon.” 

“In other words,” John Burling, 
associate counsel for the Senate 
committee, suggested, “you’ve been 
overbilled. You were really Mr. 
Ford’s valet?” 

“Yeah,” Bennett spouted. 

Bennett got slightly tangled in 
his testimony that he knew noth- 
ing of D’Anna’s reputation at the 
time of the dealership award. 


At one point he referred to 
D’Anna as “a fellow who wanted to 
get out of the way of gangs.” But 
he brushed over that lapse by say- 
ing: 
| “If we could cut down gangs that 
| way, I’d give them all agencies.” 
“You mean give them all auto 
| dealerships,” asked Burling. 

“Sure,” replied Bennett. 
‘em working.” 

Witness Weeps 
D’Anna’s testimony to the com- 
| mittee came prior to Bennett’s. The 
former bootlegger, who once served 
prison time for bribing a witness, 
alternately wept, was sullen and 
distraught, as he answered ques- 
tions about another day. 

D’Anna denied vigorously that 
Bennett ever had anything to do 
with his lucrative associations 
with Ford. He said he acquired 
the half-interest in the haulaway 
firm after hearing that a partner 
wanted to sell out. 

In effect. he admitted doing 
nothing to justify getting a $27,000 
annual salary from the haulaway 
| setup. 

“We have a very efficient opera- 
tion.” D’Anna explained. 

“What decisions did you make 
last year?” 

“We had no decisions to make,” 
|D’Anna replied. 
| Earlier questioning brought out 
|that D’Anna’s father and an uncle 
| were shot and killed while walking 
;up the steps of their home in 1917, 
and later two other uncles met a 
similar fate. 

D’Anna couldn’t remember all 
| the details, but he did remember 
hearing that his father “didn’t de- 
serve to be shot.” 

| D’Anna was asked if he was not 
the Detroit Mafia head. The Mafia 
is purportedly a secret organization 
of gangsters and murderers of 
Sicilian background. Penalty for 
even admitting membership is said 
to be death. 

| “No, sir. I am not,” D’Anna said. 
| D’Anna reluctantly admitted 
serving five months in prison for 
attempting to bribe a witness in a 
murder case. 

‘I Sold Sugar’ 

Q—And since then you've been 
arrested for two felonies? 

A—It seems I was arrested. I 
don’t remember the charges. They 
let me go the next morning. 

Q—Then you became a bootleg- 
ger? 

A—I sold sugar. 

Q—And most of your customers 
| Were bootleggers, Do vou deny it? 
A—I can only say that some of 
them must have been bootleg- 
| gers. 

D’Anna appeared particularly an- 
xious to evade any discussion of a 
|meeting with Bennett, purportedly 
arranged by the former police chief, 
Walter Hancock. 
| Q—Do you remember how long 
|after you spoke to Mr. Hancock it 
| was when he arranged an introduc- 
|tion to Mr. Bennett? 
| A—TI don’t remember. 
| Q—You didn’t specify Mr. Ben- 
|nett? Didn’t Hancock, in fact, tell 
| vou that Mr. Bennett wanted to see 
| you? 

A—I just can’t remember. 

Q—Will it refresh your memory 
if I tell you that it was just short- 
ly after the murder of Chester La- 
| Mare? 

Draws a Warning 

D’Anna responded with a series 
|of meaningless answers, prompting 
|Rudolph Halley, chief counsel for 
|the Senate committee, to interrupt 
| with: 

| “TY don’t think I’ve ever seen any 
| witness so evasive in his answers— 
|so obviously attempting to dodge 
|the truth.” 

D’Anna drew a warning from U 

(Continued on Page 37, Col. 1) 
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— has been quite a bit of 
publicity lately on the idea that 
owners should take extra care of 
their cars in view of the defense 
program. 

For instance, Parade, a national 
magazine supplement, had a layout 
on the subject in its Feb. 11 issue. 

This gives dealers an oppor- 
tunity to follow through in their 
local advertising. Promotion of 
service business nowadays is a 
good bet on all counts. 

Extra attention to the service de- 


partment now may help dealers get | 


set for any emergency. 
* * * 


Upkeep 
N THIS regard, we like the line 
used by Closson & Closson, Santa, 


N. M., in promoting their monthly | 


car-check plan: 

“Your car won't let you down if 
you keep it up.” 
* 7 * 

Wear 

"“OERNER MOTORS, Rochester, 

N. Y., advises owners: 

“Don’t let your car wear itself 
into a major repair job.” 

Copy continues: “Keep it up to 
snuff with the proper pickup, 
right gas mileage and quick 
starting performance that it will 
have with a Koerner Motors sci- 
entific motor tuneup. 

“Drive right in and watch how 
our experts can accurately check 
every item.” 

+ * 7. 
Once Over Lightly 

HAT latter point is 

one. 

There is nothing that burns up 


a good 





Two Executives 


Boosted by Mack 


NEW YORK.—Mack Trucks has 


announced two executive promo- | 


tions. 


R. W. Walker, a vice-president, | 
has been named executive vice-| 


president and a director of Bruns- 





R. W. Walker A. G. Crockett 


wick Ordnance Corp., New Bruns- 
wick, N. J., a wholly owned Mack 
subsidiary. The plant soon will be- 
gin output of gear and axle parts 
for Army trucks. 

Albert G. Crockett, formerly 
manager of distributor sales, has 
been named special assistant to H. 
W. Dodge, executive vice-president. 
Crockett has conducted Mack’s 
diesel training courses throughout 
the country. 


Georgia Dealers See Danger 
In ‘Sweeping’ Sales Tax 

JESUP, Ga.—Auto dealers here 
have telegraphed Gov. Herman 
Talmadge, legislators, newspapers 
and the Georgia Automobile Assn. 
that the proposed Georgia sales 
tax is “too sweeping.” 

Asserting that the tax, as now 
proposed, would hurt the auto 
business, work a hardship on 
many persons and seriously dis- 
rupt the state’s economy, Jesup 
dealers proposed that the act 
should confine the tax to a mini- 
mum of $15 on any new item and 
no tax at all on used items. 


B-K Motor Chartered 
B-K Motor Sales, Inc., Spring- | 
field, O., has been granted a char-| 
ter by the secretary of state. In-| 
corporators are Charles W. Quick, | 
Kenneth Jasper and Arthur W.| 
Todd jr. 





Memos to Dealers 
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car in as good condition as pos-| 
| sible.” 





* * * 


Get the Best 
N HATTIESBURG, Miss., Farrior | 
Motor Co. (Buick) advises the | 

public to “Get the best service for) 

| their ears at Farrior Motor Co.” 

In an advertisement, the firm | 
says: 
| “At Farrior You'll Find: 

“A completely equipped motor 
plant with latest scientific equip- | 

an owner faster than to have 4| ment for all check-up and repair 


chandising 












By Bob Finlay 











mechanic lift up the hood of his} jobs 

car and say, “You need a new gen-/| °, . a in 

erator.” | Trained specialists. Mechanics 
And Geft thick that thee | trained in service schools with 

aren’t mechanics who will do | Practical experience who know your | 


that. |car from bumper to bumper. 


Owners can be sold but they — “Genuine parts. Only factory- 
to be suckers. Even if a mechanic | specified parts are used in the re- 
could tell that a generator is ee of your car. 
just by glancing at it, he should! “GMAC Financing 
convince the customer by testing it. | workmanship.” 


Gibb Chevrolet, East Orange, N. J.— 


A night view of the firm's building shows the attractiveness of its signs. The company 
was founded by T. D. Gibb in 1923. 





Guaranteed sat cane iain ies 


News an ad by Ross Roy, head | Daily Argus, reports that the ad 


’ * * 6 S. 6: a of an advertising agency bearing | attracted a lot of attention. 
Now Good Thi ag ayo e .. page * * & 
N ‘ Stephenson | “9% ing in the Daily Argus to bring this | » 
nes hie oe AVID L. HAGAN, president of | message, “What can you expect a 
i aa : Vernon Pontiac in Mount Ver- rom the automotive industry in | NOTHER Pontiac dealer, Par- 
New cars cost money .. . and non, N. ¥. knows a good thing| the days ahead,” to his com- | 44 menter Pontiac in Eugene, Ore., 
t | ’ ° * ‘ g| munity. Roy, by the way, has the | caught our eye with a two-column 





they are becoming harder to ge ; 
every day. . . . Two good reasons! When he sees it. 
why you should keep your present After reading in 


Dodge advertising account. |box ad, “A Tribute to Our 


Automotive H. Graham Hubbel jr., of the! Churches.” 


ENTHUSIASTIC ACCEPTANCE AT NADA CONVENTION IN MIAMI 


| \" } ENIENCE 


} 
| 
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PATENT PENDING 


“For Car Comfort Use Kar-Venience” 


PORTABLE ARM REST uriuiry CHEST 


AN ARM REST BUT NOT JUST AN ARM REST 


No more cluttered up seat! Now you can put away flash- S 
lights, gloves, maps, tissues, parcels, cigarettes. 


Always in use 







The ladies love it -- Kar-Venience holds lipstick, compact, 
comb, pocketbook, small packages. There’s a mirror 
on the lid and a coin-holder for parking change. 


Tuck away small toys, picnic 
lunches, baby bottles, clothes. 
Removable, snap-on carrying strap 
furnished. Take Kar-Venience to 
the beach, the hotel, etc. 


The whole family uses Kar-Venience, 
a comfortable arm rest for front or 
back seat (wide enough for two)! 

Relaxes driver and passenger. 

Sturdily constructed, handsomely 

designed. Foam rubber lid. Furnished 

in red, blue, green, gray, cream. 


Unit weight 4 lbs. Packed 3 & 6 to case. 


se $ 5 vest fi 
maint 1 $ oan: 
Order Today! 


SMALL TOTS 


Elevated seat -- by the window or 
between passengers. Front 





or rear seat. 


Manufactured by 


KAR-VENIENCE MFG. CO., Inc. 


863 N. E. 79th St. Miami 38, Fla. 








In the Hopper 


(Continued from Page 23) 


state.” He said about 11 percent 
of the fatal accidents in Iowa are 
caused by faulty equipment. 

* + + 


N. H. Bill Would Require 


First-Aid Kits in Cars 

Defeat has been predicted for a 
measure introduced in the state 
senate to require the installation of 
first-aid kits in all automobiles in 
New Hampshire. 

However, the sponsor indicated 
that he would fight for legislation 
that would at least require such 
equipment in state and local police 
patrol cars. 

* * * 


Arkansas Bill Would Cover 


Employers in Strike Rule 

A bill to soften the 1943 Arkan- 
sas anti-violence law, which pro- 
hibits use of force or violence or 


the threat of force or violence dur- | 


ing a labor dispute, has been intro- | 
duced — in | the Arkansas legislature 








Ranco started forecasting year ’round fair and warmer 
weather when it pioneered and introduced the Ranco 
Fresh Air Heater Control—11 years ago! Today’s pre- 
cision-built Ranco controls are made to fit the ‘“‘weath- 
requirements of each new model car . 
comfortable June weather in January—and in every 
winter month—to the driver and all passengers. 


” 


er 





by Sen. Q. Byrum Hurst of Hot 
Springs. 

Labor spokesmen say the law dis- 
criminates against them by apply- 
ing to employes specifically. Hurst 
has proposed including “any em- 
ployer” among those who could be 
found guilty of violating the act. 
The bill also would reduce the pun- 
ishment for most violations from a 
felony to a misdemeanor. 

* * - 


75-Cent Minimum Wage 
Proposed in Connecticut 


A 75-cent 
wage would be established in Con- 


necticut under terms of a bill intro- | 


duced in the state legislature. 
* +. + 


Indiana Measure Would Ban 
Saturday, Sunday Trucking 


Trucks would be banned from 
Indiana highways on Saturdays 
and Sundays under terms of a 
bill introduced in the lower 


-e- with a Ranco 
Fresh Air Heater Control 





COLUMBUS 1, OHIO | 
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(25th Year with C. E. Fay Co.— 


Robert E. Parker (left), vice-president of the Boston Chrysler-Plymouth dealership, receives 
@ watch from Norman Fay, president, for his long service. Seated in the center is William 


Holland, Plymouth district manager. 


intrastate minimum | 


| branch of the state legislature. 
| Violators would be subject to 
| fines ranging from $25 to $200. 


* * . 
|North Carolina Ponders 
3 New Highway Rules 
| In addition to highway safety 


|islature by Sen. Junius Powell of | 


| Columbus. 
Approved by the governor's high- | 


| way safety advisory committee, the | 


bills would: require motor vehicles 
to be equipped with leak-proof ex- 


haust systems and set up specifi- | 
cations for a safe steering assem- | 


bills submitted earlier, three new | bly; prohibit anyone 14 years of 


| highway safety bills have been in- 


troduced in the North Carolina leg- | 


bring 


A . A aS . 
. 


age or younger from driving a road | 
machine, tractor or other farm im- 





wx. 


Comfort made to order! 


turers state with confidence: 


The most frigid weather becomes fair 
when a dependable, trouble-free Ranco 
control is on the job. Leading manufac- 


“It's com- 


fort-controlled by Ranco!”’ 


THE FINEST CARS ARE COMFORT-CONTROLLED BY RANCO 


WORLD'S 


LARGEST MANUFACTURERS OF. REFRIGERATION AND AUTOMOBILE HEATER CONTROLS 


|main 





plement on the highways, and mak« 
|it illegal to photostat or otherwisc 
| reproduce a driver’s license without 
|permission of the commissioner o 
motor vehicles. 

* * ®* 


| Minimum Price for Gasoline 


|Urged in Rhode Island 


| Creation of a three-man board t: 
establish a minimum price for gaso 
line in Rhode Island, scene of a re 
cent price war, is proposed in 
bill now pending in the general as- 
sembly. 

Sponsored by Rep. John L. Lewis 
East Providence, a filling station 
operator, the bill provides for th: 
licensing of all sellers of gasoline 
In addition, each pump would b: 
taxed $1, half to be paid by th: 


retailer, and half by the whol 
| Saler. Violation would result in 
|revocation of licenses, or court 


|fines from $100 to $1,000. 


* * * 
One Cent Gas Tax Increase 


Urged in North Dakota 


A bill asking a one cent gasoline 
tax increase has been introduced 
into the North Dakota legislature 
It would provide money to help 
|match more than $8,500,000 in fed- 
feral funds for highway construc- 
|tion and also aid maintenance of 
county and township roads. 
| - ~ * 


| British Columbia Tightens 
| Safety-Glass Regulations 


Regulations governing use of 
safety glass in automobile wind- 
shields in British Columbia will be 
tightened Mar. 1. 

After that date no new cars mav 
be sold which have “heat treated” 
or “case-hardened” types of safety 
glass. They must have the usual 
laminated glass used for this pur- 
pose. The regulation does not apply 
to cars already on the road, except 
if they have a windshield replaced. 

* * * 


Mass. Girds for New Fight 


Over Auto Insurance Rates 
Another bitter fight over motor 

vehicle insurance liability rates ap- 

peared in the offing. following a 





|special message by Gov. Paul A. 
| Dever 


recommending that’ the 
Massachusetts legislature authorize 
the commissioner of insurance to 
establish a rate fixing bureau in 
the insurance department. 

The move was hailed by Rep. 
Harold W. Canavan, sponsor of the 
flat rate automobile insurance in- 


jitiative, as the first step toward 


cleaning house in the insurance de- 
partment. He insisted that the gov- 
ernor should go a step farther by 
removing Commissioner Charles C. 
J. Harrington. 


- - * 
Two-Cent Gas Tax Boost 


Suggested in Indiana 
Indiana’s gasoline tax rate 
would be boosted from four to 
six cents a gallon under terms of 
a bill introduced in the state 
legislature. 
* * * 


Two Nevada Bills Aimed 


At Trucking Operations 


Two bills affecting the trucking 
industry have been introduced in 
the Nevada legislature. 

One measure would reduce 
silghtly the maximum loads com- 
mercial vehicles may carry on 


|Nevada highways, while the other 


would provide for establishment of 
truck checking stations at various 
route points. It was said 
the cutback in load limits had been 
recommended by the American 
Assn. of State Highway officials. 


Wisconsin Again Asked 
To Authorize Toll Roads 


Legislation to authorize toll roads 
for the heaviest north and south 
traffic of Wisconsin, including truck 
traffic, has again been proposed by 
Sen. Warren P. Knowles of New 
Richmond, Republican majority 
leader in the state senate. 

Knowles has offered the legisla- 
ture a bill that would set up a 
Wisconsin toll road authority with 
a $100,000 appropriation to make 
surveys and recommendations for 
the governor and the legislature for 


action in 1953. 
K * 


Nebraska Eyes Chain Tax 


A chain store tax bill introduced 


‘in the Nebraska legislature would 
| impose 


levies ranging up to $500 
per store per year on chains of 
more than 40 stores. 
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(Continued from Page 34) | American industry has to deal with! hear of Woodmere Scrap Metal 

ird t: 8. Senator O’Conor, chairman oe to get its work oo Ge aoe ae pial 
gaso the committee’s Detroit hearings. a ‘ , es, 
a re He was then asked whether he Robinson, son-in-law of Walter ™4n. ; on | 
in : had not told Hancock that Joe |O. Briggs, the company’s founder,, Q—How does it happen that in| 
al as Tocco “would never let us fellows (said: “We have never dealt with April, 1945, Woodmere suddenly | 

get near the plant, but maybe | criminals.” stopped being in’ control and Carl 
sewis now that LaMare is dead we can | fp. said he didn’t know how Renda took over? 
atior do better. Renda came to get all of Briggs’ A Well, I can t tell you that. 
r the “T deny that,” said D’Anna. scrap business. Q—Didn’'t you give the order? 
-? Q—When you got to Bennett's of-| «you gave him the contract A—Myself, I did not give the or- 
, th fice was there any talk that Joe | yourself,” Burling charged. der. . ‘ ‘. 

iM Tan “ = > > : 
rhol« focco would be murdered? | “I did not,” Robinson retorted. ian as sccue ak aus teas Boston Nash Co., Boston— 

It in A- ‘No, * course not. ; | (Later, Emil Mazey, UAW-CIO|in? Did you know anything about | This firm's building covers over 5,400 square feet of floor space, according to Nisham 
court Q—Didn’t Bennett say, : _ sent |Secretary treasurer, told the com-/|Renda in 1945? Atamian, president and general manager. His son, G. Richard Atamian, is vice-president and 
for you because I hear you re going | mittee that Briggs gave the prof- A—No. | sales manager. 
to knock off Joe Tocco’ litable scrap deal to Renda as a_ Seoviess Waesiient |———__— —_— - 
se A—No. ate Fc . union peo-' @Q you didn’t know he had no the same category, Robinson in- | Briggs’ stockholder. But I’m going 
Q—Did you by any chance say,|Ple in riggs empioy.’ _, capital equipment? Didn't it strike sisted that Renda’s services were to sell my stock as soon as I get 
sins “Sure, Mr. Bennett, that’s right? Robinson said he didn’t know yoy as odd that Cleary (a former| excellent and that was why Briggs | home. I don’t want to be associated 
ene A—That is not true. oe ge a ay — in | Briggs official, now dead, who Rob-| Was continuing its relations with with this type of company.” 

, -Did Bennett say “Tocco is my | "™¢- People who handle riggS inson said concluded the Renda him. “That,” said Robinson, “is your 
—. wan t suggest you fy off him?” y scrap in April, 1945, when Renda | geal) took a fellow with no equip- Burling asked whether he cared privilege.” ce 
| fed. A—No got the contract. ment of any kind? about the reputation of Briggs, and| Burling then referred to testi- 
truc- F th d, Burli noted Q—Do you know Louis Freed- Robinson’s answer was inaudi-| Robinson answered affirmatively. | mony given before a Michigan one- 
ce of th ¢ Amun tad aainaads top a man? He hauled scrap out of ble. “Well,” said Burling hotly, “I will|man grand jury a few years ago, 

con an he euseriemee . your place for 20 years? Ever 7 Answering more questions in | tell you that I am unhappily a (Continued on Page 40, Col, 1) 
field” prior to obtaining half of - ae 
; a Ford franchise. 
But he told D’Anna: “I think 
that from starting out as a hood- 
p sCof lum, you’ve gone further toward 
vind- respectability than anyone this com- 
ill _be mittee has seen.” 
may D’Anna broke into tears. 
ated” “Why do you crucify me?” he 
afety pleaded. “I don’t think you should 
usual call me a hoodlum. I’ve tried to be 
pur- a gentleman. I've tried to live it all 
apply down.” 
xcept No Goon Squad 
aced. Shortly after D’Anna, Pete Lica- 
voli, reputedly Detroit’s top racke- 
t teer, took the stand. Only on rare 
occasions did Licavoli respond to | 
7 questions other than with: 
1otor “ 
I refuse to answer on the : : ° 
ae grounds it might tend to incrimi-| Mac is getting nowhere with that 

. nate me under both state and fed- | ail 
A. aa i approach—just as many garage men 

e 

: Licavoli was later recommend- ° . 
orize of tat a cual ab Danaea and service station operators are 
4 tation. He talked only enough to : ‘ 
oo deny knowing Bennett, or that getting nowhere by neglecting the 
Bennett ever delegated him to ‘ 
mam form @ “goon squad” for Ford, or | big Monroe Shock Absorber re- 
» in- ever having a feud with Bennett. | I k 
ward Still later, the crime committee | P acement market. 
> de- accused Carl Renda, 33, of taking | onze 
oa a free ride “on the coattails of | Millions of cars need new shocks 
r by Briggs Mfg. Co.” | aaa 
oo Sasting chatted that Mende has| and millions of owners are ready to 
the same sort of scrap contract ° ° > ‘ 
with Briggs as his father-in-law, buy. All it takes is a little selling 
Sam Perrone, has with the Detroit- | d that’ 
Michigan Stove Co. and that’s easy when you recommend 
Perrone is an ex-convict who 
rate ant ck de aaek ae te tends | Monroe—the shock absorbers that 
| to $65,000 in one year on his contract , 
Ls with the stove firm. are standard equipment on more 
ate 
It was brought out that Renda 
got his contract with Briggs with- makes of cars than any other brand. 
out any equipment, office or even . . ° 
a telephone. Renda had an income Ask your jobber or write direct 
of $101,000 in 1947. f d i e th kei 
king Doesn’t Remember or etal Ss oO t e money-ma ing 
q in Burling established that two other | Mo f, i 
nr ranchise. 
scrap handlers, who had hauled for es , 
uce Briggs for 20 years, were still doing 
7om~ all the work, while Renda acted as 
on a broker. 
oo Sen. O’Conor told W. Dean Robin- Th Y t PRO é IT 
cae son, Briggs president, that: ee0e 
said “It is a sorry state of affairs if 
been : C\ 
ican AicKa : 
TheKeylo 
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o ROE YOUR KEY TO MORE PROFITS is your customers’ 
BERS . . . 

aie {NAME PLATES key to riding comfort—and that means easier- 
outh © PRECISION CAST... ae - 
eiie ELIMINATING ALL DIE COSTS riding, easier-to-sell Monroe Shock Absorbers. 
1 by Quantities as low as 100 may be ; ’ . 
New cndnted “hth shidaah Gehan tan every If you don’t have one of these colorful Monroe 

ity job! Proof of design submitted for Display Racks with its new “Gold Key” cap— 

: opproval. Heavily chrome plated. . . , 

a Write for details. see your jobber or write us today. Here’s an 
— item that not only gets attention but keeps you 
lake 

for c stocked with shock absorbers to fit 85% of all 
» for Oa 44 10" 
PRELIS: cars on the road. 
29th & McKean Sts. 

x Phila. 45, Pa., Dept. A 

iced ‘ : : Monroe Shock Absorbers 
milla NOTICE: After February 28, we will are standard equipment 
= i ene's era toss MONROE AUTO EQUIPMENT CO. ee 
det chrome name plates due to govern- passenger cars then any 





ment directives on copper and nickel other brand. 


plating. Order now without delay. 


Monroe, Mich. — World's Largest Maker of Ride Control Products 
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Used-Car Auction Prices 


Market Trend 


Perhaps it was apprehension Over used-car ceilings which caused 
the price of late-model units to drop last week, but the loss was 
recovered in gains of earlier models and the overall average stayed 
even with the previous week at $988. 

Both ’51s and ’50s slipped below their levels of the preceding week 
as 51s dropped $19 to an average of $2,017 and ’50s lost $21 to an 
average of $1,618. The only other loss during the week was sustained 
by ’47s which dropped $13 to an average of $769. 

Gains ranged from a low of $4 for 41s to a high of $16 for ’42s. 
The price of both ’46s and ’48s rose $14 over the previous week while 
49s chalked up a $6 advance. 

Bad weather in some sections of the country cut down slightly 
the number of cars offered for sale at 10 representative auctions last 
week, but the percentage of cars sold showed an impressive gain. 

There were 1,394 units offered for sale at the 10 auctions last week 
with 962, or 69 percent, sold. In the preceding week, offerings totaled 
1,437 with sales amounting to 939 units, or 65 percent. 

Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co, Sale every 





PLYMOUTH 
PONTIAC 
205°. 


"49 4-dr., $1,170. 


‘48 Deluxe 2-dr., $1,190*. 






















Thursday, Prices are for sale of Feb. 8.) | STUDEBAKER—'47 Champion 2-dr., $715*. 
(Blizzard cut entries. Prices on up- | WILLYS ‘46 Jeep, $415. 
swing, Sold 26 units out of 39 offerings.) 
BUICK—'50 Special 4-dr., $1,410. ‘48 Su- . . 
per conv., $1,310. ‘41 Special 4-dr., $425. | ‘ QUING Y, ILL 
*39 Special sedanet, $210. hi eos io s Quincy Auto Auction, | 
CHEVROLET—'50 SL Deluxe 4-dr., $1.-| en 9.” riday. Prices are for sale of 
440. ‘49 FL Deluxe 2-dr., $1,280, $1,210. | RoGOK ‘51 Special sedan, $1,425. ‘48 
'48 SM 4-dr., $905. ‘39 2-dr., $190. Special sedan, $910. ‘41 Super sedan, 
CHRYSLER—'40 Royal . = $305 
DODGE—'40 ‘2-ton pickup, 0. waanarn . ss i 
FORD—'S0 CD (8) 2-dr., $1,400, $1,370. | HE MONET'S Sh. Deluxe sedan, $2,- 
‘49 Standard (6) 2-dr., $1,010. ‘46 SD 185, $1,205. 48 FL aerosedan, $905, $1. - 
Re Ay Rm 005. '47 FM sedan, $825. '46 FM sedan, 
KAISER—’50 Traveler, $710, $575. ‘40 sedan, $360, $175, $260. 
MERCURY—'48 4-dr., $955. "39 sedan, $275, $260, $140. '38 sedan. 
NASH—’47 (600) 4-dr., $740. $195 
OLDSMOBILE—'48 (76) | sedanet, $1,040. | ciRYSLER—'41 Royal sedan, $265 
46 (66) sedanet, oy e $25: club | FORD—'50 CD sedan, $1,440, $1,410. "49 
PLYMOUTH — > a > Seb $825; « sedan, $1,030, $1,100. "48 sedan, $825, 
Cope Sete tr Chnintton 2-dr., $770. | $860." '47 sedan, $720, $810, $690. 46 
STUDEBAKER ~'4 ; os ampion 2- 730 : sedan, $590, $660, $605. ‘42 sedan, $175. 
WILLYS—'47 (4) station wagon, § : "41 sedan, $500, $435. ‘40 sedan, $200, 
$265. 
MASON CITY, IA. HUDSON—'49 sedan, $1,055, $1,035. 
5 NASH—’49 (600) sedan, $1,000; Ambassa- | 
(Lapiner’s Used Car Auction. Sale every dor sedan, $1,080. 
Wednesday. Prices are for sale of Feb. 7.) | op pSMOBILE—'48 (68) sedan, $975. 
(Poor weather hurt sale, Sold 94 | py yMOUTH—’51 sedan, $1,815. ‘49 sedan, 
units out of 132 offerings.) $1,040, $1,240. 
BUICK—'50 Super 2-dr., $1,735*. '49 RM | STUDEBAKER—’'41 Champion sedan, $215. 
2-dr., $1,355*. ‘47 Super 4-dr., $860. MISCELLANEOUS—-'47 International half- 
CADILLAC—'49 (62) 4-dr., $2,590", ‘48 ton pickup, $530. 
(60) Special 4-dr., §2,400°. ‘46 (62) 
4-dr., $1,345°. . 
CHEVROLET—’'51 FL Deluxe 2-dr., §$1,- PHILADELPHIA 
960*. '50 SL Deluxe 4-dr., $1,475, $1,520. (Gilbert-Robinson Auto Auction. Sales 
‘48 FL aerosedan, $920; 4-dr., $1,040. | every Tuesday and Thursday. Prices are 
‘47 aerosedan, $895. ‘46 2-dr., $680. '46|for sales of Feb. 6-8.) 
2-dr., $680. "41 2-dr., $325. (Prices holding their own.) 
CHRYSLER—'48 4-dr., $1,010. : BUICK—'48 RM conv., $1,205; 4-dr., $1,- 
DODGE—'50 Coronet 4-dr., $1,770*. '48|] 100. '47 Special 4-dr., $960. '41 Special 
Deluxe 4-dr., $790. club coupe, $550; Super club coupe, $425; 
FORD—'50 CD (6) 2-dr., $1,405*, $1,475° 4-dr., $145. ‘40 Special 4-dr., $425; club 
$1,385; CD (8) 4-dr., $1,580. '49 Custom coupe, $390. 
(8) 2-dr., $1,080, $1,150. "48 SD (8) | CADILLAC—'48 (62) 4-dr., $1,975*. ‘47 
2-dr., $725. '46 (8) 2-dr., $595. (61) 4-dr., $1,200. 
HUDSON —'48 (6) 2-dr., $915°*. ; CHEVROLET—’'51 SL Special club coupe, 
KAISER—'49 Vagabond 4-dr., $880. ‘48/ $1,875, $1,800. '50 FL Deluxe 4-dr., $1,- 
4-dr., $560, $625. '47 4-dr., $615. 620; FL Special 4-dr., $1,430, $1,420, 
LINCOLN—’'46 2-dr., $630°*. ; $1,340. '49 SL Deluxe 2-dr., $1,300; FL 
MERCURY—’49 2-dr., $1,300*, $1,310°*; Special 4-dr., $1,190, $1,160, $1,090. °48 
4-dr., $1,400*. '48 2-dr., $860. FL aerosedan, $1,135, $1,060; FM station 
NASH--’50 2-dr., $1,235*. wagon, $870; SM 4-dr., $950, $910, $850. 


OLDSMOBILE—'50 (88) Deluxe 2-dr., $1,- 


765°, $1,825*. "49 (98) 4-dr., $1,580. $880: SM 
aman $485, $380. 

2-dr., $770, 
4-dr.. $540, 
CHRYSLER 
DODGE—'48 


2-dr., $850; 





$750; 
$500; 
'50 NY 4-dr., 
Custom 4-dr., 


SM 4-dr., $760. 





$2,100. 
$1,180, 


Automotive Books 
That Should Be in Every 
Dealer's Library 


These books should be in the library of every 
franchised dealer—available to his mechanics 


$900, $775; 
Custom 4-dr., 


\%-ton panel, 
$690. 


$440, $300. 


luxe (8) 2-dr., 
$1,340, 3 at $1,310. 


‘51 Chieftain Deluxe 2-dr., $2, 


‘47 FL aerosedan, $965, $880; FM 4-dr., 
sedan delivery, 
46 FL aerosedan, $870; FM 
‘41 SD 
club coupe, $450, $440. 


$930. 
‘47 Custom club coupe, 2 at $935; 4-dr., 
"46 


FORD—’50 CD (6) club coupe, $1,360; De- 
bare, $1,380, $1,375, $1,345, 
‘49 Custom 4-dr., 





and salesmen—the Sane they contain will} $1,000. '47 SD 4-dr., $850. "47 %-ton 
be valuable when the "chips are down” and|_ panel, $420, $310. 
‘ FRAZER—’47 4-dr., $680. 

real competition arrives. HUDSON—’49 Commodore (6) 2-dr., $1,000. 
TREASURY OF EARLY AMERICAN AUTOS. | KAISER—'51 Deluxe 4-dr., $1,725. 
Just out! Clymer's McGraw-Hill book of his- | weERCURY—'46 club coupe, $770. 
torical cars ne cartoons, slogans, data |NASH—'49 Ambassador 4-dr., $1,180; 
Vanderbilt ndianapolis, N. Y. to Paris (600) 4-dr., $1,040. 
Races. 22,000 Gonde of text, 500 illustrations. | oLDSMOBILE—’49 (88) 2- -dr., $1,325. "48 
Beautiful 224 page large gift album... $5.00] (98) 4-dr., $1,150. '47 (78) 4-dr., $860; 
AUTOMOTIVE TRANSPORTATION IN INDUS- (76) 4-dr., $980. 
TRY. By Samuel J, Lee, consultant on fleet} PLYMOUTH—’51 Cranbrook 4-dr., $1,940. 
management. A book designed to explain the ‘50 SD 2-dr., $1,540. '49 SD club coupe, 
fleet user to the auto dealer and the auto] $1,325, $1,310, $1,150; Deluxe 2-dr., $1,- 
dealer to the fleet user. $5.00 postpaid. 200. '48 8D 4-4r.. $1,035, ot "7. an 
JOHN 0. MUNN'S "A Guide to Automobile} {0uPe SOND. SANO! Soak. Set) SD 
Selling.’ Handy-size clothbound book for 2-dr.. $505, $4190. ‘ os 
salesmen—44 pages. $3.50, postpaid. PONTIAC—'50 Chieftain (6) 2-dr., $1,- 
KNUDSEN, A BIOGRAPHY. By Norman Beas- 695, $1,625. ‘49 Streamliner (8) 4-dr., 
ley. 397 pages, cloth bound. $3.75 postpaid. $1,370. ‘4S Streamliner (8) 2-dr., $1,110, 
AUTOMOTIVE MECHANICS. Wm. E. Crouse. $1,100. ‘47 Streamliner (8) 4-dr., $960, 
eo vt Hag ae Solenemes on the sub- oe $935; Torpedo (6) 4-dr., $930, $860, 
sath binding S580 ee STUDEBAKER—'48 Champion 4-dr., $1.-_ 

PO soe 47 C nm 4-dr., $825, $700. ‘46 
DEALER BUSINESS COUNSEL. Financial and| Crampon tae $46 
operating facts for the guidance of automo- R 
bile dealers, By J. B. Van Tassel, Dealer Busi- DENVER 
ness Consultant. $2.00 postpaid. 4 

(Denver Auto Auction, Inc. Sale every 






FASTEST ON EARTH. By Copt, George Eyston. 
Complete history of every land speed record 
from 1898 to the present, Paper-bound, $2.00; 


Littleton, Colo. 
6.) 


Tuesday at 
sale of Feb. 












clothbound, $3.00 oe uP SS Sold 211 | 
units out of 2 o Ss. | 
FLOYD CLYMER'S MOTOR, SCRAPBOOKS. | BUICK —'51 Super sedan, $2,575, $2,675° 
s > nic < 5 71)* ‘40 
cover, $1.50 each. Deluxe cloth. bound, $2.50. RM cedan, $1405°, ae nM’ a ra oon, 
Steam. car edition, $2.00 or cloth-bound, $3.00 '47 RM sedan, $860, $895, $920. ‘46| 
postpaid. RM sedan, $655, $735. 
HENRY FORD —HIS LIFE, HIS WORK, HIS| CADILLAC—’50 (62) sedan, $3,895", $3,- 
GENIUS. By Wm. A. Simonds. Reprinted by 945*, $3,980", $3,995*, $4,000*; (61) se- 
Floyd Clymer. Deluxe edition, $4.00 postpaid. dan, $3,515", §3, yo $3, 800°, =a 
1950 INDIANAPOLIS RACE YEARBOOK Arti- ‘49 (61) sedan, $2,480*. '48 (61) sedan, 
cles by famous race authorities with technical or. = wee sedan, $1,490°. 
data feature stories, driver histories, cartoons, | ears Acs) secan, $1, 5 
CHEVROLET—’51 SL Deluxe sedan, §$2,- 
newsy comments, highlights. Prices—$1.50 post: | "ge $2 150°, '50 SL. Deluxe sedan 
id or $3.00 for Deluxe Edition Fabrikoid : aek gs ae ° 
oo with gold leaf lettering. $1,510, $1,520, $1,530, $1,540, $1,545, 


$1,590, $1,605; SL Special sedan, $1,490, 
$1,495, $1,500, $1,505; 
105, $1,150, $1,260. '49 SL Deluxe sedan, 
$1,240, $1,245, $1,255, $1,265, $1,345, 
$1,385; conv., $1,230; 2-ton truck, $1,215; 
SL Special sedan, $1,140, $1,145, $1,150, 
$1,170, $1,200, $1,215, $1,225. ‘48 FM 
sedan, $795, $890, $980, $925, $975, 
$1,005, $1,035, $1,065, $1,085, $1,175. '47 
SM sedan, $740, $745, $750, $765. '46 SM 
sedan, $665, $675, $680, $695. '42 sedan, 
$290, $500. '41 sedan, $230, $360, $400. 
CHRYSLER—'47 Royal sedan, $780, $885. 


INDIANAPOLIS RACE HISTORY — 1909 TO 

1946. 852 pages, 1,000 illustrations. Deluxe 

edition, $5.00 postpaid. Paperbound, 

FLOYD CLYMER'S INDEPENDENT TEST RE. 

PORT OF KAISER-FRAZER CARS. Deluxe edi- 

tien, $2.50 each. Paper-bound, $1.50 postpaid. 
BOOK DEPARTMENT 


AUTOMOTIVE NEWS 


DETROIT 26, MICH. | 


%-ton pickup, $1,- 





Prices are for 





AUTOMOTIVE NE NEWS, FEBRUARY 19, 1951 


‘46 Windsor sedan, $820. | 
"48 | 


| DeSOTO—'51 Deluxe sedan, 

sedan, $1,035*. 

—'51 Custom (8) sedan, $2,135*. '50 

(8) sedan, $1,450; CD (6) sedan, 
$1,380; Deluxe (6) sedan, $1,300, $1,305. 
‘49 Custom (8) sedan, $1,045, $1,050, 
$1,070, $1,105, $1,130*, $1,140*, $1,145*; 
Standard (8) sedan, $980, $1,000, $1,015, 
$1,025, $1,035, $1,045. '48 (8) sedan, 
$890*. ‘47 (8) sedan, $715, $745, $785, 
$800, $815. '46 (8) sedan, $545, $550, 
Seon $585,- $590. '41 sedan, $235, $275, 
405. 

HUDSON—'51 Pacemaker sedan, 
'50 Pacemaker sedan, $1,310*. 
modore (6) sedan, $840. 

KAISER—'49 Traveler sedan, 
sedan, $545, $565. 

LINCOLN—'49 sedan, $1,375*. 

MERCURY—'51 sedan, $2,435*, $2,605* 
"50 sedan, $1,425, $1,735*, $1,775*. ‘49 
sedan, $1,240, $1,330*, $1,335*. '48 sedan, 
$885. '41 sedan, $375. 

OLDSMOBILE—’51 (98) sedan, §$3,075* 
$3,125*. ‘50 (98) sedan, $1,945*, $2,025* 
$2,075*, $2,125*, §$2,210*, $2,220°. °49 

| (98) sedan, $1,485*, $1,565*, $1,605*. ’48 
(66) sedan, $850*, $980*, $985*. "47 (98) 

sedan, $700*, $710*, $730*. 


$2,480". 


$2,015*. 
‘45 Com- 


$905. ‘48 
























Average Used-Car Prices 


(Compiled by Automotive News) 








Feb. 1951 Jan Dec 
Model (to date) 1951 1950 
1951 $2,017 $2,001 eeee | 
1950......... 1,618 1,624 $1,594 
a 1,227 1,230 1,197 
1948..... 955 944 920 
1947. 769 770 763 
1946..... 684 682 671 
1942... 318 321 338 
1941. 313 325 328 
Overall - -— 
Average... $ 988 $ 987 $ 830 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 


PLYMOUTH—'51 Cranbrook sedan, $1,900, " J $270. 
$1,950. '50 Suburban, $1,640. '48 sedan, ALBANY, N. Y. LINCOLN—'49 sedan, $1,410*. ‘42 sedar 
$830, $845, $905. '47 sedan, $600, $680, Tim Anspach’s Dealers Auto Auction. $360. 
$720, $800, $815, $825. '41 sedan, $345.| Sale every Monday. Prices are for sale of |MERCURY—'51 club coupe, $2,250. '49 se 
PONTIAC—'51 Deluxe (8) Catalina, $2,-] Feb. 5.) dan, $1,335*, $1,325, $1,300. 
750*, $2,775*; Chieftain (8) sedan, §$2,- (Modest-priced units moved up a notch. NASH—'48 Ambassador club coupe, $875 
515*. ‘50 Chieftain (8) Deluxe sedan,| Prices of ’51s stayed even with those at- |OLDSMOBILE—'49 (76) conv., $1,550" 
$1,840*, $2,300*. '49 SL (8) sedan, $1,-| tained during the base period, Choice col- (98) sedan, $1,590*. ‘48 (98) sedan 
410°, $1,430*, $1,470*. ‘48 (8) sedan, | ored and 4-doors are bringing around retail $1,285"; (66) sedan, $1,010*. ‘41 (7s) 
$1,000, $1,050, $1,075*, $1,100*. ‘47 (6) | delivery prices, Sold 112 units out of 137 sedan, $285*. '39 (76) sedan, $230. 
sedan, $765, $790. '46 (8) sedan, $610, | offerings.) PLYMOUTH—'49 SD sedan, $1,300. ‘48 SI) 
$640. '40 (6) sedan, $195. BUICK-—’50 Special 4-dr., $1,540*. ‘49 Su- sedan, $1,000. ‘47 SD sedan, $785. ‘46 
STUDEBAKER—'49 Land Cruiser sedan, per conv., $1,540; 4-dr., $1,550; 2-dr., SD sedan, $735, $685. 
$1,215*. ‘47 Land Cruiser sedan, $795*. $1,550*. '47 RM conv., $820; Super 4-dr., | PONTIAC—'’49 Chieftain (8) Deluxe sedan 
WILLYS—'51 station wagon, $1,885, $1,895; $780. "46 Super sedanet, $710. '38 Special $1,560*. '48 SL (8) sedan, $1,140*, $1, 
%-ton pickup, $1,770, $1,775; Jeep, $1,- 4-dr., $160. 080. '46 SL (6) sedan, $795. ‘41 club 
370, $1,400. '48 Jeep, $580. CADILLAC—'48 (62) 4-dr., $2,010, $2,100*. coupe, $285. 
MISCELLANEOUS—’'50 GMC %%-ton pick- '47 (62) 4-dr., $1,400. °46 (61) 4-dr., | 
| — $1,375. °49 GMC 1-ton pickup, $1,160*. '41 (62) club coupe, $750, ‘36 | MANHEIM, PA, 
930. (70) 4-dr., $120. 
| CHEVROLET—'51 SL Deluxe club coupe, | ae eae Sales & a 
a ic oe 2 at $2,030*, $1,350; 2-dr., $2,045*, $1,- | Sale every Friday. Prices are for sale of 
CONCORD, MASS. 910; %-ton pickup, $1,350. '50 SL Deluxe | Feb. 2.) 
(Concord Auto Auction, Inc. Sales every 4-dr., $1,450, $1,490; FL Special 2-dr., (Poor weather hampered sale. Sold 36 
oon a and Friday. Prices are for sales of $1,375, $1,500. '49 FL Deluxe 2-dr., $1,- | units out of 82 offerings.) 
eb. 2-5.) 200, $1,230, $1,210; SL Deluxe club) BUICK—’51 RM 4-dr., $3,050*. ’50 Special! 
(Sold 167 units out of 251 offerings.) coupe, $1,250; 4-dr., $1,195; 2-dr., $1,275. ™ og $1,400. °42 Special 4-dr., $350. "40 
BUICK—’'50 Super sedan, $1,900*%; RM 48 FL aerosedan, $1,025; FM 2-dr., Special 4-dr., $530. 
sedan, $1,950*. ‘49 Super conv., $1,750; $930. ‘47 SM 4-dr., $550; 2-dr., $700; | CHEVROLET—’51 SL Deluxe 2-dr., $1,915 
sedan, $1,525"; RM sedan, $1,400*, $1,-| FM 4-dr., $720; club coupe, $870. '46| CHRYSLER—'42 Windsor Highlander 4-dr.. 
405°; Special sedan, $1,325. '48 Super} FL aerosedan, $750. ‘41 conv., $280. $385. 
sedan, $1,150. '47 RM sedan, $810. '41] CHRYSLER—'47 Windsor Highlander 4- | pesOTO—'46 Custom 4-dr., $840. 
Super sedan, $430. ‘39 Special sedan, dr., $975. '41 Crown Imperial 4-dr., $300. | DODGE—’49 Coronet 4-dr., $1,430. ‘47 4- 
$200. DeSOTO—’'40 Deluxe 4-dr., $175. r., $825; club coupe, $860. 
























CHEVROLET 51 FL Deluxe sedan, §2,- 


DODGE—’49 Wayfarer roadster, $1,070. 





"48 


FORD —51 Custom (6) 2-dr., $1,810. ‘50 





100*; SL Deluxe club coune, $1,825. '50 Custom 4-dr., $910. ‘46 Custom 4-dr., -dr. J i Cc m (8) 4- 
FL Deluxe sedan, $1,650*, $1,585, $1,500; $650, $720. = © Sst rt on 40 Bae, $750; 
SL Deluxe club coupe, $1,600, $1,450; SL| FORD—’51 Custom (8) 2-dr., $1,900. '50| 4-dr., $705. '41 4-dr., $550. 
Special sedan, $1,525; Bel-Air, $1,715. DeLuxe (8) 2-dr., $1,350, $1,200; 4-dr., | HUDSON—'48 (8) 4-dr., $1,000. 
‘49 FL Deluxe sedan, $1,175, $1,250, $1,- $1,400; CD (8) conv., $1,310; 4-dr., | LINCOLN—’'48 4-dr., $560 
260; SL Deluxe sedan, $1,255, $1,235, $1,470. "49 Custom (8) station wagon, | NASH—’50 (600) 2-dr., $1,290; Ambassa- 
$1,295; club coupe, $1,325; SL Special $1,185; club coupe, $1,125; Standard (6) dor 4-dr., $1,270. ; 
sedan, $1,185, $1,195. ‘48 FL aerosedan, 4-dr., 2 at $900; Standard (8) 4-dr., | OLDSMOBILE—’50 (98) Deluxe 4-dr., $2,- 
$1,110; SM club coupe, $910; sedan, 2 at $1,000. '48 SD (8) 4-dr., $800. '47 SD 270*; (88) 4-dr., $1,410, '49 (Ys) 4-dr., 
$885, 2 at $900; business coupe, $835. (8) 4-dr., $670. °46 Deluxe (8) 4-dr., $1 460: (76) 4-dr $1,445*, '47 (78) se- 
ee aes ee $840, $850; club rae. $520; 2-dr., $600, $560. "42 SD (8) 2-dr.,] Ganet, $875. zc : 
850; SM club coupe, $815; sedan, $810; $280. ’ , club coupe, $1,295. 
FL sedan, $850. '46 FM sedan, $690; |HUDSON—'40 (8) 4-dr., $220. [Peas SD. 4dr. #030; -., bon 
%-ton panel, $500. '42 SD sedan, $425; | KAISER—’47 4-dr., $560. | PONTIAC—’'49 (8) 2-dr., $1,490. '47 (8) 
MD sedan, $425; club coupe, $220. '41] MERCURY—'50 4-dr., $1,500, ‘49 4-dr., 2-dr., $930; (6) 2-dr. $915". ’41 (6) club 
SD sedan, $540, 2 at $450, $470, $335, $1,260; club coupe, $1.270; station wagon, coupe, $470. '40 (6) 4-dr., $485. 
poy a sedan ss, $200; sedan, $1,300; conv., $1,280. ‘47 4-dr., $750. F 
$ ; club coupe, $350. '40 SD sedan, | NASH—’47 (600) 4-dr., $660. ~ . 
$335, $200, $265, $310; conv., $330;; %-| OLDSMOBILE—’51 (98) 4-dr., $2,800*, VALDOSTA, GA. 
ton pickup, $275; MD sedan, $235, '39 $2,890*. '50 (88) club sedan, $1,875*. ‘49 (Tom Hewitt Auto Auction, Sale every 
MD sedan, $155. (98) 4-dr., $1,550*; 2-dr.. $1,420; (88) | Friday, Prices are tor sale of Feb. 2.) 
CHRYSLER—'41 Royal sedan, $500. club sedan, $1,625, $1,510*. °48 (66) 4- te t2 fferi 
DODGE—'47 2-ton platform, $550. '41 se-]| dr., $970: ' (98) 4-dr., $1,280. '47 (76) | (Sold 144 units out of 240 offerings.) 
dan, $225, $315. 4-dr., $930; club coupe, $920; (78) 2-dr., | BUACK—'51 Special 2-dr., $2,360. ‘49 Super 
FORD—'50 CD (6) sedan, $1,260. "49 Cus-] $880; 4-dr., $990*. '41 (98) club coupe,| 4-dr., $1,325; 2-dr., $1,375, $1,425, $1,- 
tom (6) sedan, $865; Standard (6) sedan, $240; 4-dr., $230. 475, $1,450. '47 RM conv., $840. '46 KM 
$965, $850; Custom (8) sedan, 3 at $1,-] PLYMOUTH—'51 Cranbrook club coupe, 2-dr., $690; Super 4-dr., $705. '39 Special 
125, $1,185, $1,165*, $1,175*; Standard $1,950; 4-dr.. $1,960. ‘50 Deluxe 4-dr., 2-dr., $150. 
(8) sedan, $1,085, $1,000; Custom (8) $1,475. '49 SD 4-dr., $1,230; club coupe, CHEVROLET—'51 Bel-Air, $2,060; conv., 
club coupe, $1,070, $1,160, $1,125, '48] $960. '46 SD 4-dr.. $675, $635. "42 SD| $2,100; FL Deluxe 2-dr., $2,125*, $1,- 
SD (8) sedan, $800; %-ton pickup, $600. club coupe, $475. '41 SD 4-dr., $170. 975. '50 FL Deluxe 4-dr., $1,550, $1,500, 
"47 sedan, $620. '46 SD (8) sedan, $510,] PONTIAC—'51 (8) Catalina, $2,875*; $1,650*, $1,580*; 2-dr., $1,530, $1,525; 
$705; sedan, $625; (6) sedan, $665; %- Chieftain (6) 4-dr., $2,360; (8) club SL Special 2-dr., $1,460; SL Deluxe 2-dr., 
ton pickup, $475. '42 sedan, $350; station coupe, $2,400. ‘48 (8) 4-dr., $1,130, '47 $1,450; conv., $1,550; %-ton pickup, 
wagon, $275. °41 conv., $510. '40 sedan, (6) club coupe, $830; 4-dr., $820. $1,000, $1,050. ‘49 FL Special 2-dr., 
$465. °39 business coupe, $170. STUDEBAKER — '50 Commander 4-dr., $1,235, $1,200; FL Deluxe 4-dr., $1,170, 
FRAZER—’'47 Manhattan sedan, $700. $1,500*. '47 Commander club coupe, $850. $1,250; SL Deluxe 2-dr., 2 at $1,150, 
HUDSON—'49 Super (6) sedan, $930, $1,-] WILLYS—’'47 Jeep, $410. $1,250. ‘48 FM 4-dr., $900; club coupe, 
050. "48 Super (8) sedan, $975; Commo- $770, $725; FL aerosedan, a. — "47 
dore (6) sedan, $960. '47 Super (6) se- FL aerosedan, $925. '46 S club coupe, 
dan, $550. NORTH PLAINFIELD, N. J. $600. °41 Deluxe 4- dr., $525. 
LINCOLN—'49 Cosmopolitan sedan, (Lebanon Auto Auction, Sale every Wed- | CHRYSLER—’48 Saratoga business coupe, 
$1,320*. nesday. Prices are for sale of Feb. 7.) $700; Windsor conv., $1,000 
MERCURY—'50 sedan, $1,765*, $1,725*, (Sharp improvement in_ retail, Hottest | DeSOTO—'49 Custom 4-dr., $1,450. 
$1,665; club coupe, $1,700. ‘49 sedan,| sellers are °49s, Sold 65 units out of 79 | DODGE—’49 Wayfarer roadster, $1,050. '48 
$1,275, $1,350. ‘48 club coupe, $915. ‘47 ] offerings.) Deluxe 2-dr., $890. 
conv., $905. BUICK—’50 Super Riviera coupe, $2,350*, | FORD—’51 Deluxe (6) 4-dr., $1,745; De- 
NASH—'49 (600) sedan, $800. °47 (600) ‘49 Super sedan, $1,590*, $1,550*, $1,535*, luxe (8) 2-dr., $1,760, $1,765; Custom 
club coupe, $690. $1,500; RM sedan, $1,565", $1,545*. ‘47 (8) 2-dr., $2,005, $1,800; 4-dr., $2,070. 
OLDSMOBILE—'49 (88) sedan, $1,335*. Super sedan, $915. '46 Super sedan, $935. ’50 Crestliner 2-dr., $1,725; conv., $1,600; 
‘48 (76) sedanet, $1,050*; (98) sedan | CHEVROLET—'50 FL Special sedan, $1,- CD (6) 2-dr., $1,425; Deluxe (6) 2-dr., 
$1,190*; (66) sedanet, $975*. ‘41 (98) 445. °49 SL Deluxe club coupe, $1,370; $1,310; CD (8) 4-dr., $1,530; club coupe, 
club coupe, $250. FL Deluxe sedan, $1,295; SL Special se- $1,500; 1%-ton stake, $1,050; ‘%-ton 
| PLY MOUTH—’'51 Cambridge sedan, 3 at dan, $1,190, $1,180. °48 FL aerosedan, pickup, $960. '49 Custom (8) 2-dr., $900, 
$1,825. ‘49 SD sedan, $1,325. ‘48 SD $1,060; FM station wagon, $1,060. ‘47 $940, $1,090, $1,100, $1,175; club coupe, 
sedan, $940, $970; club coupe, $990; De- SM sedan, $825; business coupe, $725. $1,005, $1,100; 4-dr., $1,100. ‘47 SD 
luxe sedan, $575. '47 SD sedan, $675, ‘46 FL aerosedan, $830; 4-dr.. $760; SM 2-dr., $840, $700. '46 SD 2-dr., $650, 
$580, °41 Deluxe sedan, $200. ‘40 SD club coupe, $750; sedan, $730. ‘41 SD $600, $585, $750. 
sedan, $275. ‘40 SD conv., $265. ‘39 sedan. $345. '40 SD sedan, $285. HUDSON—'49 Super 4-dr., $1,000; Com- 
business coupe, $155. CHRYSLER—’48 NY sedan, $1,175*; Town modore 4-dr., $1,075. 
PONTIAC—'51 Chieftain (6) Deluxe sedan, and Country conv., $1,140* KAISER—’51 4-dr., $1,500. 
$2,325. '50 (8) conv., $1,950*. ‘49 (8) | DeSOTO—’48 Custom sedan, $1, 160°. LINCOLN—'51 2-dr., $2,610. 
station wagon, $1,485; Chieftain (6) se-}| DODGE—'49 Coronet conv., $1,510*. '48| MERCURY—’50 4-dr., $1,510. ‘48 4-dr., 
dan, $1,350; (8) sedan, $1,500". '46 Custom sedan, $1,085. °47 ‘Custom sedan, $835. 
Streamliner (8) sedanet, $885, °41 (6) $910. '46 Custom sedan, $800, | NASH—’50 Ambassador 4-dr., $1,425. ‘49 
sedan, $150. '40 (6) club coupe, $220. '39 | FORD—’'50 Deluxe (6) sedan, $1,300. '49| Ambassador 4-dr., $1,100. 
(6) opera coupe, $225, $210; (8) sedan, Custom (8) sedan, $1,190, $1,175, $1,145, | OLDSMOBILE—'50 (98) 4-dr., $2,500*. '46 
$280. $975. "47 SD (8) sedan, $775. °’38 sedan, (66) 4-dr., $670. 
—- a — a amen cians | PLYMOUTH—’50__ station wagon, $1,760, 





Celebrating Pontiac's 25th anniversary, officials of 


passed a peace pipe to the local Chevrolet dealership, Wilson Motors. 


E. M. Waldie (Chief Pontiac), general manager; D. 
manager; Hugh Molyneuaux, chief of Wilson Motors; 
Leader), and G. H. Buckham (Chief Power Glide). 


|Waldie & Bremner Quit 'War Path'— 


this Duncan (B.C.) Pontiac dealership 
Left to right are: 
W. Bremner (Chief Catalina), service 
Salesmen Pete McCullough (Chief Fleet 


$1,710; SD 4-dr., $1,525, $1,550; Deluxe 


4-dr., $1,400, $1,375. '48 SD 4-dr., $820. 
PONTIAC—’'51 SL (8) 2-dr., $2,250; Chief- 

tain (8) 2-dr., $2,300. '49 SL (6) 2-dr., 

$1,185; Chieftain (8) 4-dr.. $1,550*. ‘48 

SL sedanet, $1,015; 4-dr., $1,000. 

DETROIT 

(Aptco Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Jan, 7.) 


(Near-zero weather and sHppery streets 
hurt attendance. Sold 38 units out of 62 
offerings.) 





BUICK—’'50 Super 4-dr., $1,990*, '47 Super 
4-dr., $705. 

CHEVROLET—'51 FL Deluxe 2-dr., §2,- 
040*. ‘50 SL Deluxe 4-dr., $1,505. ‘49 
SL Special 2-dr., $1,090. '48 FL aero- 
sedan, $995, $950. '47 FM 4-dr., $800. 
‘46 2-dr., $685, $760. °41 4-dr., $420, 
$345. 

DODGE—'49 4-dr., $1,360. 

FORD—'50 CD (6) 2-dr., $1,400. '49 Cus- 
tom (8) 2-dr., $1,105, $1,010. '48 SD 
(8) club coupe, $830. ‘47 4-dr., $775, 
$725. 

HUDSON—'46 4-dr., $500. 

LINCOLN—'49 Cosmopolitan 4-dr., $1,425. 

MERCURY—'49 2-dr., $1,300*, $1,275°, 

OLDSMOBILE—’50 (98) 4-dr., $1,925. ‘49 
(98) 2-dr., $1,550*. '48 (98) 4-dr., $1,- 
120; (68) 4-dr., $995. °40 4-dr., $255. 

PLYMOUTH—’'49 4-dr., $1,195. 

PONTIAC—'49 4-dr., $1,385. ‘48 2-dr., 
$1,000. '46 2-dr., $790, $700. 
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eral demands. The books were 
10own to labor representatives. The 





but unless we replace and improve 
our market productivity, as we do 
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Prosperous 1951 
Seen Unfolding 


‘For Farmers 


| WASHINGTON, — The average 
| farmer will realize 10 percent more 











jay demands were withdrawn. With/our shop equipment, we invite a/| income from his sale of produce 
97 the aid of labor's teamwork, profits | decreasing economy. this year than in 1950, accordin 
20 | were achieved in nine months, and Most of us have learned not to the U. & Devartm t fA s 
63 | jzanagement voluntarily paid the] knock our competitor's product co parument © ete 
71 | wage increases then. or deal. We demonstrate ours. — 
38 | The moral laws which the Bible} When we understand, believe and If that forecast bears out, the 
28 brings us are: Absolute honesty,| demonstrate our inspired democ- amount of money a farmer handles 
} absolute purity, absolute love and/ racy as effectively as we do our | . in 1951 will be greater than in any 
30 absolute ee ee a a business product, don’t you think | For San Francisco Schools— previous year. What’s more, pros- 
a daily sian tg unfailingly por Rate Ba -4 -, — | Six San Francisco Ford dealers have presented nine dual-control Ford sedans for use in the os a 4 sone tte for him over 
oe = | hoaedealil ; Chi bean e next several years. 
sounien poten ger gon Bae d mo | tain os Sing Russians have the Sion Cx i ts, ae a son mee 2 Tench, Gs danas caine as Observers chink farm demand for 
* * * as ar ee oo | Manager. Left to right: S. M. Berensen, manager of Cecil Whitebone's Midtown Motors;/industrial products may outstrip 
un | Rights, Responsibilities _| you have the right Ideas but you | $y fni"Ceuy stern Br Clon Perel CW Toso detent ae ees | uBPLY 18 1951 For example farmers 
se age farmer sees that, if he is to} are not willing to sacrifice.” The | Police Capt. Jack Eker and Charles Benham ‘sales manager, Berl Berry Motors Inc tom ee, eS Se 
‘ enjoy the right of farming his| Russians realize the power of ee ons of liquid petroleum fuels. 
75" land successfully, he must accept} ideas and “sell” their ideology —|__ The total volume of tractors and 
on the responsibility of fertilizing it.| with a total philosophy, plan and | need, but not enough for everyone's |ourself? Inspired democracy | ‘implements on farms, it is said, has 
(78) This is more difficult to see in busi-| Passion. We sell our material | greed. When everyone cares enough, | changes selfishness into responsibil-|™0re than doubled in the last 10 
an, ness Where we farm a time market, — effectively, p. we ay ll and everyone shares enough, won't /ity. It changes the rule of “who's |>°?™* 
46 a o taen — Taeues © Sys- | everyone have enough? A changed /right?” into the rule of “what’s|, AUto and motor truck purchases 
A ' F m of ideas—our eology, our world begin With hanwed ight?” It h by farmers were reported large in 
lan uto rorum way of life, to be sold to the rest gins @ Changed MAA | MEA! accepts the dangers Of / 1950, And on Jan. 1, 1950, it was 


$1, coniiaiia tain Hees © of the world with no effort on |We all want the other fellow, or Communism and human need 4S | estimated that there were 5,800,000 
our part. the other nation, to change, but|opportunities. As it lives or dies in|cars and 2,200,000 trucks on farms, 
a ee favorably There is enough for everyone’s|isn’t the best place to start with|us, so it lives or dies in our nation.|40 percent more than in 1940. 
wi e public. _—_———s —————— —————______ 
Inc Automobile dealers have also! 
of done much to emphasize the eco- | 
nomic importance to the com-| 
munity of the business which they 
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How to get a car buyer to cross the street 
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cial carry on. For example, during the 
"40 observation of National Automobile 
15 Dealer Week and on other occa- 
ir. , sions, dealers in numerous cities 


have joined to tell their communi- 
ties how they as a group contribute | 
to the common welfare and pros- | 
"50 perity. 
BU; In Manchester, N. H., the auto- 
mobile dealers’ association issued 
a statement in which it was 
sa- pointed out that the members | 
had a combined payroll of 400 | 
persons and $1,200,000 annually. | 


OU can probably name a number of rea- 

sons why a car buyer switches from one 
make to another. One time it’s style. Another 
time it’s lower cost. In times of shortage, 
availability alone can do it. 


But there’s one vital reason that’s always 
in the picture — value. 


The first step in getting today’s value- 


6 
a, 


ir., 


se- The same thing was done in : 

mn numerous other places, with the minded car buyers to cross the street to your 
a _— that it - gy — dealers’ showrooms is the value engineered 
(8) © many people, who may no ° , 

alo have previously realized it, that into your car. And the point where value 


the combined payrolls, taxes, 
supply and material purchases 


| 

| 

counts most is, of course, the moving parts — 
and other contributions to busi- 


the ‘‘vital zone’’. 
When you buy parts for the “‘vital zone”’ 


oe ness activity constituted really 0 r t 1 
big business in the community. | of your car—differential bearings, for instance 
er A Salt Lake City newspaper pub- — make sure they’Il give you top value. Here’s 
ste lished pages of material under the | a guide that might help: 
ial heading “What It Would Be Like f : . 
in Salt Lake City Without Auto- | Val _ quality + service + public acceptance 
ves mobiles.” Springfield (Mo.) dealers | a ne — 
0, highlighted the fact that the auto- : 
5 : mobile and truck dealer was the Obviously, a big advantage above the line 
p. Fa link in the automotive in- will give you more value than a small one 
o — * * « below the line. By this formula or any other, 
0, OO OFTEN, perhaps, those of | your best value in tapered roller bearings is 
4 us in the automobile industry Timken®. No other bearing can match the 
*. are inclined to discuss this giant uniform high quality, extensive service help 


in our economy in terms that reach 
to the statistical sky because of the 
impressive grand totals which are 
is involved. 

To the extent that individual | 


and overwhelming public acceptance you get 
with Timken bearings. And in terms of value 
features, prices of Timken bearings are 
the lowest today. The Timken Roller Bearing 





=. 
.. communities are learning more of Company, Canton 6, Ohio. 

0: the economic importance of the | 

* industry in terms of its aed 

= local operations, the dealers an e * is 

0, dealer groups contributing to that | How TIMKEN® bearings give you value 
e, objective are accomplishing con- | 

D structive and significant results. 


In that part of their public re- | 

ae lations which has to do pri- | 
marily with their own individual 
businesses, dealers have also 
made significant progress. Many 


ONLY TIMKEN BEARINGS 
GIVE YOU 
ALL THESE VALUE FEATURES 


9 of them were aroused to action 
S by being unfairly charged with QUALITY 
6 questionable policies and prac- . ‘ 
, tices which actually were engaged 1. Design leadership 
e in by only a relatively few oper- 2. Steel made in our own mill 


3. Precision manufacture 
4. Rigid quality control 
5. 50 years experience 


SERVICE 


ators during the early periods of 
Fs the postwar sellers’ market. They 
8 were often victims of “guilt by 
association,” and they took steps 
to aid in disproving the charges. 
Results have amply repaid the 
effort. 
The accomplishments of automo- | 
bile dealers in those respects men- | 
tioned above, and in numerous 








"es ge, 


Sonate 84 ish 


6. Unequalled engineering service 


7. Unequalled research and devel- 
opment facilities for your use 


PICKED FOR PINIONS! All but two makes of 


FINISHED TO CLOSER TOLERANCES. Finishing 
to incredible limits of accuracy and smoothness cars use Timken bearings in the pinion, toughest 


we 


bearing application on a car. It’s proof of the 
preference for Timken bearings where value 


accounts for much of the smooth rolling perform- 
ance of Timken bearings. This honing operation 


r other ways during the postwar is typical of the amazingly precise manufacturing counts most—in pinions, wheels differentials, 8. Installation service in the field 

: period, constitute an impressive | methods at the Timken Company. —the “vital zone” of the car 9. Widest f si 

> record in business management and |  WIGSS FANGS OF GiseS 
merchandising. 10. Most dependable source of supply 


The retail automobile business | 
today is a better one for all con- | 
cerned as a result. It is a better 
one for dealers, it is a better one | 
for their employes, it is a better | 
one for the factories and—most 
important—a better one for the 
public. 


PUBLIC ACCEPTANCE 
11. First choice throughout industry 
12. Best-known name in bearings 
13. Widespread advertising 


its TIMKEN for VALUE 


THADE-waee EG US Pat OFF 


TAPERED ROLLER BEARINGS 





AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive | 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 








} 
NOT JUST A BALL CD NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER CC BEARING TAKES RADIAL ® AND THRUST —-€@])— LOADS OR ANY COMBINATION “we 
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I-H Truck Center 
Opens in Chicago 

CHICAGO. — International Har- 
vester will formally open its new 
Chicago truck sales and service 


building at 3333 Archer Ave., Feb. 
26. The new building replaces the 


company’s facilities which were de- 


stroyed by fire last March. 
The truck center, situated in the 
heart of the truck terminal area 





designated by the Chicago city 
council, covers 50,000 square feet of 
floor space. Opening of the new 


building brings to eight the num- 
in the 


ber of branches Chicago 


area. 





Eliminates Sticking Valves—a major source 


Schnurmacher, New York, 


Heads Jewish Fund Drive 

Adolph Schnurmacher, president 
of East Side Chevrolet Corp., New 
York, has been named chairman 
of the New York Automotive and 
Accessories division of the $6,000,- 
000 drive of the Joint Defense 
Appeal. 

The appeal is the fund-raising 
arm of the American Jewish com- 
mittee and the Anti-Defamation 
league of B'nai B'rith, two organ- 
izations devoted to combatting 
prejudice and discrimination, fost- 
ering democratic principles, and 
promoting better human relations 
among people of all races and 
creeds. 


~~ Here is how the 


UNIVERSAL 


TOP OILER 






"$8.95 


List Price 





of trouble and expense for car dealers during the guarantee period. 
Makes Steady, Loyal Customers—who come back for refills of top 
oil and are prospects for other sales. 
Increases Value of Trade-Ins. Every new car that is equipped with 


a UNIVERSAL Top Oiler has 


better resale value when your 


customer trades it in on a newer model. 
The UNIVERSAL Top Oiler prevents dry engine wear, neu- 
tralizes corrosive acids, frees sticking valves, and stops carbon 


and gum formation . . . assures 


constant, uniform top cylinder 


lubrication by metering vaporized top oil through the intake 
manifold. Approved by leading top oil marketers. Packed six to 
the box with an attractive counter display card included. Order 
from your Jobber—or mail coupon for additional information. 


Gentlemen: 


Name 
Address 


City 
Name of Jobber 


DEA 


Please send descriptive literature on the Universal Top Oiler. 


State. 


| 

| 

| 

| 

| 
—____— | 
| 

| 
704 Allegheny Avenue 
| 


UNIVERSAL LUBRICATING SYSTEMS, INC. 6. ont, Pennsylvania 


:. ER 


LICENSE PLATE CLIPS 


LIMITED OFFER! 


Each — $4.00 per dozen When 
Cc Check Is Enclosed With Order 
c.0.D. 





40c EACH, 
Orders Shipped Prepaid in Lots of 12 or More 


6601 Bergenline Ave. 


e@ Cadmium Rustproof a 
@ Heavy-Duty Bronze Ends 
e@ Spring Ends Double Looped 


Guaranteed 


BELL AUTO SUPPLY 


Phone—Union 6-0203 


West New York, N. J. 


ATTRACTIVE OFFER FOR JOBBERS 


THE EXTRA-COMFORT 
IN THE NATION’S 


GEORGE P. 


STFOAM SALES. 191 








SEAT CUSHIONING 
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Detroit Witnesses Heard .. . 





Senate Group Probes 


Hoodlums 


in Industry 


(Continued from Page 37) 


which investigated a 
union-member beatings. 
Protection in Strikes 
That testimony indicated that 
Briggs had lost as much as $14,000 
a month on its scrap contract after 


Renda took over. Robinson conced- | 
ed to the grand jury that Briggs’ | 


relationship with Renda “does seem 


strange.” 
The testimony also indicated 
that Renda, in return for the 


scrap contract, would offer Briggs 
protection against labor stoppages 
and strikes. 

Witnesses told the grand jury 
that beatings given Briggs’ union- 
ists resulted from their refusal to! 
cooperate with Renda at Briggs. 

Renda and his uncle, Sam Per-| 
rone, were said to have offered 
Ford Motor Co. the same kind of 
labor protection in return for Ford’s 
scrap business, but were “promptly 
escorted off Ford property.” 

The testimony pictured Renda 
getting Briggs’ scrap business fol- | 
lowing a series of unauthorized | 
strikes. These interruptions were | 
fewer after Renda took over, it was 
said. 

And when the Briggs-Renda as- 
sociation began, it was charged, 
beatings of union people followed. 

Renda told the Senate committee 
that it was true that he had no 
equipment of any kind when he 
took over Briggs’ $1 million-a-year 
scrap contract. 

He said he underbid Freedman, 
and then gave him the right to 
split the business. 

George N. Lilygren, who until 
1945 was acting controller for 
Briggs, testified as follows: | 

“Renda, without experience in| 
the scrap business, was given the 
contract. I protested but was told | 
the order came from higher up. 


$1.65 to $60,000 
“T concluded there was some con- 


nection between Renda and the 
company’s relief from labor trou- 


bles. It was not a contract with 
Renda, really. It was an arrange-| 
ment. 


“We had a cluster of wildcat 
strikes before that arrangement. 
We got relief from labor troubles.” | 

Sam Perrone, alleged go-between 
for Renda in the Briggs scrap deal, | 
told the committee an amazing | 
financial success story. 

In one year he rose from a 
$1.65-an-hour worker at Detroit- | 
Michigan Stove to a residence in 

fashionable Grosse Pointe, De- 
troit suburb, at $60,000 a year. 

Perrone said his home cost $31, 000 | 
four years ago, and he now has two | 
Cadillacs and a Ford to drive and | 
carries a gun. (Perrone’s gun per- | 
mit was promptly revoked.) 

In deep foreign accents, Perrone | 
tried to explain how he got his 
scrap contract from the stove firm | 
merely by asking for it. 

Burling charged the contract was 
a payoff for keeping unions away 
from the firm, noting that it op- 
erates one of the few open shops in 
Detroit. 

Burling charged that because of 
Perrone’s own anti-union success, 
he was able to arrange a similar 
deal for Renda at Briggs. 

Perrone said he was just a scrap 
dealer and knew nothing of such 
things as strikes or methods of 
quieting labor trouble. 

Asked about a six-year term in 
Leavenworth, he explained that, by 
mistake, he had “made a leetle 
whiskey.” 

John A. Fry, president of the 
stove firm, denied ever calling upon 
Perrone to recruit strikebreakers. 
(There was a lot of labor trouble at 
Fry’s company in 1935.) 





‘Saving Our Money’ 

“Perrone got the scrap contract 
when the strike was broken, didn’t 
he?” Burling asked. 

“I never discussed labor prob- 
lems with Perrone,” Fry answered. 

But Burling was able to refresh 
Fry’s memory, and Fry admitted 
telling a grand jury that he called 
upon Perrone when a strike oc- 
curred. He recalled also that there 
were sidewalk fights and that 75 
policemen finally restored peace. 

The committee also brought out 


series of | 


|UAW-CIO Local 
| their decisions. 


that Fry’s firm had in its employ 
llast Jan. 9 about 20 Italians ille- 
gally in the U. S. 

Fry insisted he knew nothing 
about these people or whether Per- 
rone might have placed them on the 
payroll. 

He maintained that the scrap 
deal given Sam Perrone, and a 
| coremaking contract given Sam’s 
| brother, Gasper, came under the 
| heading of good business, “saving 
money for the company.” 
| Fry denied suggesting to Briggs 
|officials that they could have less 
labor trouble if they followed his 
pattern. 

Nono (pronounced just like it 
reads) Minaudo, who operates a 
bowling alley and restaurant in De- 
troit, denied ever entertaining ne- 
gotiating committees of Briggs 
212 to influence 


Numbers Racket Flourishes 
Max J. Zivian, president of De- 
troit Steel Corp., told how a casual 
street corner meeting resulted in 


Moe B. Dalitz and other Cleveland | 


gamblers buying 10,000 shares of 


|his firm’s stock. 


Dalitz is a fugitive from justice 
from a Senate committee subpena, 


jand is alleged to head huge gam- 


bling interests. 

Gordon L, Walker, manager of 
security for Ford Motor Co., told 
the committee how numbers 
gambling thrives in the company’s 


Rouge plant, despite company ef- 
forts to stop it. 

Later, Edward Hester, Negrc 
who admittedly took numbers bet 
at the Rouge, estimated that For. 


workers gamble $3,000 to $4,0( 
daily. 
Ford fired Hester in 1949. 
William (Black Bill) Tocco, r 


puted leader of a bootlegging gan 
in prohibition, swore he had bee: 
legitimate for the past 20 year 
Tocco said he is employed b 
Lafayette Motors, Chrysler Cor; 
dealership in Detroit, and own 
part of the building which house 
the firm's showrooms. 


Perjury Writs Hinted 

Tocco also owns stock in Lak: 
Shore Coach Lines, a transit firm 
serving Grosse Pointe; a soap com- 
pany and a bakery. 

At the close of the hearings 
Burling predicted perjury indict 
ments for at least three witnesses 
He declined to mention names, but 
stated: 

“The hearing here has shown 
the firm grip of underworld char- 
acters upon legitimate business 
and industry. Yet, the situation is 
no different from the pattern 
throughout the nation.” 

“While we are engaged in com- 
batting evil from without,” stated 
Sen. O’Conor, “we see ourselves be- 
ing infiltrated from within into the 
very vitals of American institutions. 

“In certain key industries, cer- 
tain public enemies have undoubt- 
edly gained a foothold.” 


Horgan in March of Dimes 
Ralph Horgan, Ford dealer, is 
|chairman of the automotive divi- 
sion of the fund drive of the Na- 
tional Foundation for Infantile 
| Paralysis it in Greater New York. 
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BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
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450,000 Asked, Trust Violation Charged y= 


NADA Is Sued by ‘Red Book’ 


(Continued from Page 1) 


ployes, agents and members of 
NADA for publication, distribu- 


tion and sale of the Guide.” | 


|tion for use in the purchase, sale! company, it is stated, are mem- is 


bers of the board of diectors of 


or acceptance as_ security or 
‘tradein’ of used cars.” | NADA, 
Asserting then that NADA is| “The Guide company since _ its 


The petition asks that the de-|ostensibly a non-stock corporation | organization, however,” the petition 


‘fendants be ordered to distribute 


the assets of the Guide company | 


among the members of NADA and 
10t among the directors. 
* * + 

GIGNED by W. Earl Butler, 
7 president of National Used Car 
Market Report, Inc., the petition 
asks a jury trial, except for injunc- 
tion relief. 

Asked by Automotive News for 
a statement, an NADA spokes- 
man said there would be no com- 
ment for the present. 

Stressed in the petition’s listing 
of “subtle influences” was the 
charge that the defendants “cause 
or permit the maintenance of a 
large treasury of cash funds by the 
Guide company, which is used for 
the entertainment of members of 
the NADA to develop the subtle 
influences.” 

The petition fails to describe the 
nature of the “entertainment” pro- 
vided, but asserts that proceeds 
from the sale of the “Official NADA 
Used Car Guide” are used for 
“entertainment of members of the 
NADA and customers and pros- 
pective customers” of the Guide. 

> * o 


rt. in the petition also is the 
fact that the Guide is “a yellow- 
bound book, similar in size and 
similar in content to the Red Book, 
pocket-size edition of the Blue 
Book.” | 
Named also as defendants in the 
suit are R. D. McKay, Wichita, 
Kans.; J. Saxton Lloyd, Daytona 
Beach, Fla.; Turner A. Summers, 
Louisville, and Frederick Sutter, 
Columbus, Ind., who are president, | 
first vice-president, treasurer, and 
secretary respectively, of NADA; 


Donald C. Barnhart, business 
manager of both NADA and the 
Guide company, and M. Robert 
Deo, managing editor, and Ev- | 
erett W. Lawrence and George 
W. Swaine, editors of the Guide, 
all of Washington. 


The petition points out that the 
Blue Book and the pocket-size edi- 
tion are published by the corpora- 
tion in interstate commerce and 
that it sends out salesmen and 
operatives to obtain purchase prices 
from prospective and actual pur- 
chasers. 








* * * 


“DOTH editions of the Blue Book,” 
it is stated, “contain informa- | 





New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 


Cars Cars Total | 
Actu- in Poten- 
ally in Transit tial 
Period Dealers’ to Inven- | 
Ending Stock Dealers tory 
Jan. 1. °47.. 75,838 175,000 250,838 | 
duly 1,°47.. 56,752 205,000 261,752 | 
dan. 1, °48.. 78,636 242,000 320,636 | 
duly 1,°48.. 84,559 214,000 298,559 | 
dan. 1, °49.. 196,883 293,000 489,883 | 
Mar. 1, °49.. 205,681 244,000 449,681 | 
Apr. 1, ’49.. 194,949 310,000 504,949 | 
Sept. 1, °49.. 286,686 306,000 592,686 
Oct. 1, °49.. 340,457 278,000 618,457 | 
Nov. 1, '49.. 339,858 233,000 572,858 | 
Dec. 1, '49.. 298,781 122,000 420,781 | 
Jan, 1, °50.. 261,754 188,500 440,254 
Feb. 1, ’50.. 313,491 192,000 505,491 
Mar. 1, °50.. 312,457 159,500 471,957 
Apr. 1, ’50.. 276,136 158,000 434,136 | 
May 1, ’50.. 196,738 152,000 349,238 
June 1, ’50.. 247,680 160,200 407,880 | 
duly 1, °50.. 311,084 167,500 478,584 | 
Aug. 1, °50.. 268,937 161,300 430,237 | 
Sept. 1, °50.. 239,642 160,400 400,042 | 
Oct. 1, '50.. 208,367 157,800 366,167 | 
Nov, 1, ’50.. 330,571 158,500 489,071 | 
Dec. 1, °50.. 295,521 128,300 423,821 
dan, 1, °51.. 305,888 98,900 *404,788 
Feb, 1, °51.. 304,242 127,000 431,242 
N.B.—Above figures include new cars | 
actually in dealer hands, plus those in| 
transit, but consigned to individual dealers 
*Revised 





Stocks 


‘(Continued from Page 1) 


livery situation even more pre- 
carious is the likelihood that 
U. S. plants won’t build more 
than 480,000 cars this month. | 
Domestic sales and export vol-| 

ume may just about approximate | 
that figure, still leaving dealers | 
with no cushion to rest on yoo 
the car buying season really gets| 
under way. | 
—BeErNIE THOMAS | 


“formed not for profit,” numbering | continues, “has engaged in the pub- 
among its members more than|lication, sale and distribution of a 
30,000 of the 43,000 persons engaged | yellow-bound book, similar in size 
in the retail sale of new automo-|and content to the pocket-size edi- 
biles, the petition states that the|tion of the Blue Book, published by 
purpose of NADA is to “encourage|the plaintiff, in competition there- 
and procure cooperation among} 

dealers, to conduct such investiga- | by the Guide company is entitled 
tions, studies and researches as | ‘N.A.D.A. Official Used Car Guide.’ 
may be necessary and advisable to| “The Guide ostensibly 


compile factual data and gather|ered free to members of NADA 
information, the knowledge of/upon receipt of membership fee of 
which would be of value to its/$18 The Guide bears an advertise- 
members.” ment in large print: “This is your 


Guide. Support it—the NADA Offi- 
cial Used Car Guide—Equip your 
entire sales force with this valuable 
selling aid.” 


The purpose of the Guide com- 
pany, the petition states, is “to 
prepare, compile, publish and 
issue the Guide,” a market report 
of used-car values, and reports, 
data, analyses, magazines, peri- 
Odicals and other publications as 
the board of directors may au- 
thorize.” Members of the Guide 


. * 


pee Guide, the petition states, is 
| sold also to lending agencies, 


jinsurance companies and used-car 
{dealers for profit, and additional 


with. Said book published and sold | 


is deliv-| 


19, 1951 






| Opened in Litchfield, Conn.— 
The new building of Litchfield Garage (Chrysier-Plymouth) features bay windows and a 
colonial-type front door. A large service section is incorporated into the building. 


plaintiff has been and will continue 
ito be prevented, hindered and ob- 
structed from selling and_ dis- 
tributing its publication and has 
suffered great expense and loss of 
goodwill as a result of publication 
| of the Guide. 


lcopies are sold to members of 


NADA for profit. 


It is charged that the defend- 
ants are “engaged in unlawful 
conspiracy, combination and 
agreement in restraint of trade, 
and to stifle the plaintiff's eompe- 
tition.” It is asserted further that 
the defendants “caused to be 
made or permit to continue” a 
contract, or agreement, between | 
NADA and the Guide company; 
that they are using members of 
NADA to sell the Guide, and that 
they are using the term “official” 
publication among over 30,000 
prospective customers of the Blue AUrouoTIVE - 
Book. ; ‘ < 
The petition then avers that the oa ule eee wen ne oe ere 


Oden Corrals ‘Strays’ 
ALBUQUERQUE, N. M.—Oden 
Motor Co.’s warehouse lot holds 
74 autos that “strayed” from their 
owners in the past 18 months and 
apparently went unmissed, the 
sheriff's office has reported. 
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See why Better Homes & Gardens, one of the 
3 BIGGEST man-woman magazines, is ESPECIALLY 
BIG in selected automotive prospects ! 


BUG is aids in car owners! 


Nearly all BH&G families own automobiles—and 
nearly '4-million B&G families own 2 or more! 


BHG i: BIG in car users! 


Drive to work—drive to train—drive to market— 
drive to visit! Suburbanites have to use their auto- 
mobiles daily. 


BHGi: BIG in car spenders! 


With above-average incomes and owning homes in 
the better parts of town, BH&G families buy auto- 


mobiles more often—and maintain them better. For 
example, 8 out of 10 BH&G tire purchasers buy at 
least 2 new tires a year! 


So it’s easy to see what a big boost to your selling 
efforts a campaign in BH&G can be. It pre-sells your 
best prospects today —and primes them for tomorrow! 
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Serving a SCREENED MARKET of 3'2-Million Better Families 
EF 
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1,668,442... 





50 Sales Hit Record 7,468, 745 


(Continued from Page 1) 


impressive was the erest reached in 
August when new-car sales reached 
683,995 units. 

Before 1950, the alltime month- 
ly high for new-car sales was 
515,034 units, established in May, 
1941. That was also the only 
month in which sales had ever 
topped 500,000 units. 

Last year, however, that figure 
was surpassed six times, and in 
three of the months—July, August 


and September -—— new-car_ sales 
topped 600,000 units. 
* 8 6 

HE TREMENDOUS spurt in 


new-car_ sales, following the 
outbreak of war in Korea last June, 
resulted in a third-quarter total of 
almost two million sales, the actual 
figure being 1,919,676 units. 

That was, of course, an alltime 
record for a quarter-year period. 
The last half of 1950 also saw a 
new standard established for a 
six-month period. 

New-car sales in the last half of 
the year totaled 3,496,501 units, 
compared with the total for the 
first half of 1950 of 2,829,937 new- 
car sales. 

While the new-car market was a 
picture of strength, not all makes 
could show an improvement in their 





7 (Cjmers po 2ULAR 


MOTOR BOOKS 


MEXICAN ROAD RACE 


(CARRERA PANAMERICANA) 


A complete history of the exciting 2135 mile road 
race from Juarez, Mexico (El Paso, Texas) across 
Mexico to Guatamalan Border, 132 stock cars com- 
peting . . . over 300 Photos . . articles by 
famous authorities, drivers, personalities. Rules, 
leg-by-leg description, Award banquet, winner 
Herschel MeGriff’s own story. A large book with 
no detail overlooked. A travelog on Mexico’s new 
super-highway with scenle photos of historical and 
COLOFFUL Old MOKICO............cccccccccescescereeenrsennnven $2.00 ( ) 


De Luxe edition with Fa inding $3.50( ) 









A New Book 


( ) SOUPING THE STOCK ENGINE 


Explains fully the 5 
PATHS TO POWER. 
Covers everything 
from road to track 
engines . . . effective 
theorles on speed tun- 
Ing . . . tells you 
HOW and WHY... 
how to get the most 
from your “‘souping’’ 
dollar. Complete data 
on speed tuning of 
ALL MAKES of 
STOCK ENGINES. 
Best book on speed 
ever written! (50 
photos, charts, draw- 
Ings. Every speed 
enthusiast will want 
this ALL-NEW, com- 
plete manual of speed by Roger Huntington. 192 
Pages. Postpaid $2.00. 


1950 INDIANAPOLIS RACE 
YEARBOOK 


112 Pages, 300 Fotws, Charts, 
Drawings 

New, larger and better-than-ever. Articles by 
famous race authorities with technical data feature 
stories, driver histories, cartoons, newsy comments, 
highlights and lap-by-lap comments. 
Photos of world famous drivers, mechanics, officials, 
personalities. New, interesting, Informative ads. 
TWICE as large as formed editions . . . a per- 
manent record of the 1950 race that will be treas- 
ured by race fans the world over . . . truly the 
“bible” of tndianapolis. IMMEDIATE ODE- 
LIVERY! 
Prices—$1.50 postpaid or $3.00 for De Luxe Edi- 
tion Fabrikeld bound with gold leaf lettering. 


( ) 1950 OMelal Indianapolis Yearbook........... $1.50 
( ) 1950 Same—De Luxe Fabrikold Bound....$3.00 


( ) The Sports Car Engine, new, complete data all 
Sports car ONGIMES ...........ccrerccsesseserveresrereeves $1.50 


Specials and Hot Rods of the World, new book 
on special race cars of all nations, a hand- 
book and manual of speed..............-.cses $1.50 
Catalog all 1950 U.S. Cars Includes specifica- 
tions, auto, trans. data, 120 Fotos, Charts, 
SIIIIAEES 7. .--cscaceuctacossscpbacauncohaneoraeananaaaeiouennatte $2.00 
Chevrolet Owner’s Handbook. Complete data 
servicing all Chev. cars—'29-'50 Incl. data on 
Powerglide. Wonderful book ...... «eee 50 
Ford Owner’s Handbook. Service data on all 
v8, ‘6’ & ‘60’ models. 
Service Manual Model A Ford ............ voveees$l 00 
German Race Cars and Drivers—Post-war & 
Pre-war. Over 300 Fotos, Complete data Ger- 
man racers, past & present...............0 ° 

Catalog ali British Cars, 1949-1950. 
TREASURY OF EARLY AMERICAN AUTOS. 
Just out! Clymer’s McGraw-Hill book of his- 
torleal cars, songs, cartoons, slogans, data 
Vanderblit Cup, indianapolis, N. Y. to Paris 
Races. 22,000 words of text, 500 illustrations. 
Beautiful 224 page large gift album.......... $5.00 
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Order from Book Department 
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2666 Penobscot Bidg. 
Detroit 26, Mich. 





Complete................ $1.50 | 


Canada. 


sales muscles. Of the 21 American 
makes listed in the registration ta- 
bles, 11 enjoyed the best year in 
their histories, while nine were un- 
der previous peaks. (One was a 
newcomer—the Henry J, which 
bowed in October and wound up 
nineteenth in registrations with 
14,339 sales.) 
ca * * 

HEN, too, while some makes en- 

- joyed their greatest unit volume 
last year, their percentage of the 
market showed a decrease because 
of the extremely high level of sales. 


On a unit sales basis, there was | 


no change in the order of finish for 
the first five in the list of “Top 
Cars.” It was Chevrolet, Ford, 
Plymouth, Buick and Pontiac last 
year just as it has been for the 


past three years. Plymouth pulled | 


ahead of Buick near the end of 
year, following a remarkable re- 
covery from the 100-day strike early 
in the year. 

Following the first five, there 
were several changes. So many, 
in fact, that only DeSoto, Lincoln 
and Willys retained the same 
places in 1950 that they held in 
1949. 

DeSoto again finished thirteenth, 
while Lincoln remained in seven- 
teenth place and Willys once more 
finished eighteenth. 


* * * | 


—— in the lineup included: | 
4 Oldsmobile up from seventh in | 
1949 to sixth in 1950; Mercury) 
jumping from ninth to seventh; | 
Dodge down from sixth to eighth; | 
Studebaker slipping from eighth to 
ninth; Nash advancing from elev- 
enth to tenth; Chrysler improving 
from twelfth to eleventh; Hudson 
slumping from tenth to twelfth; | 
Cadillac rising from fifteenth to 
fourteenth; Kaiser moving up from 
sixteenth to fifteenth; Packard 
dropping from fourteenth to six- 
teenth; Frazer off from nineteenth 
to twentieth; Crosley dropping 
from twentieth to twenty-first, and 
Anglia-Prefect descending from 
twenty-first to twenty-third. 

Austin was again twenty-sec- 
ond on the list but, whereas that 
post was last in 1949, it was one 
notch ahead of the cellar in 1950 | 
due to the introduction of an ad- 
ditional make, the Henry J, on 
the 1950 registration list. 

The 11 makes which established 
individual sales records in 1950 in- 


| 


|.03 percent; Crosley, from 


| percent; 


Each Maker’s Share... 


Total 
Sales 
1950 


1,113,794 
151,300 
115,023 
300,104 
547,367 

1,518,653 

1,166,118 

34,318 
318,217 

2,871,078 
535,807 
101,825 

1,420,399 
372,519 
440,528 
112,055 

11,884 
14,339 
85,832 


| Big Three. Chrysler Corp.'s market 
slice shrank from 21.40 percent in 
1949 to 17.60 percent last year, with 
|the decline again traceable to the 
/company’s labor troubles last 
spring. | 
| Ford Motor Co. was the chief 
| beneficiary as the company’s pene- 
tration moved from 21.31 percent in 
|'49 to an even 24 percent last year. 
|The Ford division went up from 
16.68 percent to 18.43 percent, while 
Mercury improved from 3.86 to 5.03 
| percent. Lincoln slid back from .77 
|percent to .54 percent. 


General Motors almost matched 
Ford’s percentage gain, advanc- 
ing from 42.89 percent in 1949 to 
45.38 percent in 1950. All divi- 
sions of the company, except 
Cadillac, improved their penetra- 
tion. 

Cadillac dropped from 1.67 per- 
cent in ‘49 to 1.61 percent in '50. 
Improvements by the other GM di- 
visions were: Buick, up from 7.70} 
to 847 percent; Chevrolet, from | . ; 
21.32 to 22.45 percent; Oldsmobile, PACKARD 
from 5.57 to 5.89 percent, and Pon- STUDEBAKER 

s f : | WILLYS . 


tiac, from 6.63 to 6.96 percent MISCELLANEOUS 
Losses for Chrysler Corp. divi- TOTAL 

sions were: Chrysler, from 2.70 to 

2.39 percent; DeSoto, from 2.14 to 

1.82 percent; Dodge, from 5.65 to! 

4.74 percent, and Plymouth, from! Obituaries 

10.91 to 8.65 percent 


| 
1 





CHRYSLER CORP. 
Chrysler 
DeSoto 
Dodge 
Plymouth 
FORD MOTOR Co. 
Ford , 
Lincoln 
Mercury 
GENERAL MOTORS 
Buick 
Cadillac 
Chevrolet 
Oldsmobile . 
Pontiac 
KAISER-FRAZER 
Frazer 
Henry J 
Kaiser 
ANGLIA-PREFECT 
AUSTIN 
CROSLEY 
HUDSON 
NASH 





134,219 
175,722 
73,155 
268,229 
33,926 
11,390 
6,326,438 





* * * | ° 
MONG the independents, only OF W. Churchill, 
+% Kaiser-Frazer Corp. and Stude- © 
baker thentaned their market President of 


shares. Studebaker improved from 
4.12 percent in °'49 to 4.24 percent 
in 1950. 

K-F gained from 1.53 percent 
in 1949 to 1.77 percent in 1950. 
Frazer’s share of the market was 
down from .33 to .19 percent, but 
Kaiser moved up from 1.20 to 1.35 
percent, while the Henry J moved 
in to capture .23 percent of the 
1950 market. 


Miscellaneous sales _ increased 
from .10 percent in ‘49 to .18 per- 


ion 8 : : president in 1942. 
cent in '50, while Austin upped its | ; uto ive career 
market slice from .07 to .09 percent. | He began his automotive care 


; i'when he was 24 years old, selling 

Losses in 1950 compared with 1949 | for Winton Motor Co., Cleveland. 
were: Anglia-Prefect, from .11 to|He returned to Detroit in 1921 and 
.21 to .11 


Hudson, from 2.85 to 2.12 


Chrysler-Canada 


DETROIT. — Charles W. Chur- 
chill, 70, president of Chrysler Corp. 
|of Canada, died Feb. 10 after an 
illness of three days. No successor 
|has been named. 

Mr. Churchill had an unusual 
| automotive career, for he had been 
|vice-president of Buick from 1927 
/to 1932 before joining Chrysler of 
|Canada in 1934. He was named 





percent; 
percent; 


Although he was an American 
Nash, from 2.80 to 2.78 citizen, making his home in Detroit, 
Packard, from 2.02 to 1.16|/he was awarded the Order of the 
percent, and Willys, from .59 to .54| British Empire by King George VI 
percent. ‘in recognition of his firm’s per- 
formance during World War II. 


tas 
cluded: Buick, Cadillac, Chevrolet, | . s ¢ ¢ 
DeSoto, Dodge, Mercury, Nash, K-F Names Aide Bullet Kills L. G. Patee. 


Oldsmobile, Plymouth, Pontiac and 
Studebaker. 

The nine whose 1950 efforts were 
not up to those of previous years 
were: Chrysler, Crosley, Ford, Fra- | 
zer, Hudson, Kaiser, Lincoln, Pack- | 
ard and Willys. 

+ * + } 

N PERCENTAGE of market, nine | 
makes showed an improvement 
over 1949. They were: Austin, 
Buick, Chevrolet, Ford, Kaiser, 
Mercury, Oldsmobile, Pontiac and | 
Studebaker. 

The rest of the entries were all 
under their 1949 figures. In the case | 
of the four Chrysler Corp. divisions, 
the blame could be placed directly | 
on the crippling 100-day strike | 
against the company last spring. 

The Big Three got bigger in 

1950 as Chrysler, Ford and Gen- 
eral Motors accounted for 86.98 
percent of the new cars sold dur- 
ing the year. In 1949, the Big 
Three had 85.60 percent of the 
market. 

The independents garnered 12.72 
percent of the 1950 new-car market, 
while miscellaneous and foreign 
registrations accounted for the re- 
maining .30 percent. In 1949, the 
independents had 14.12 percent of 
the new-car sales, while miscellane- 
ous and foreign registrations com- | 
prised .28 percent 

* 


ACTUALLY, Ford and General | 
~% Motors were the gainers in the 


Chevrolet House Trailer 


At Chicago Sports Show 
CHICAGO.—Chevrolet is exhibit- 


For Plane Work 


Kin of Thomas S. Lee 


The appoint- | SAN MARINO, Calif.—Lester G. 


WILLOW RUN. 7 
> ; . see : |Patee, 65, wealthy retired auto 
ae SS: Sere a6 8 See-| dealer, whose wife is contesting the 


resident o iser- > toos ‘ : 

an ecneel taie usar ter Sohm | Wil disposing of the $13,900,000 
Hallett, general manager. Associ- | °State of Thomas S. Lee, was found 
ated with various Kaiser interests SM0t to death in his bathroom. 
since 1933, Lindbergh will represent | Police called it a suicide. 


: : : | Mr. Lee, 45, heir of Don Lee, who 
aiveait’ Gas sMaceratoua haa. | founded the West Coast auto and 


whic ie providing technical e:| fale fortune, plunged to hi deat 
sistance to K-F in preparing for) building. Mrs. Patee and Mrs. Lee 
production of C-119 Fairchild cargo | Pulld ite . : 
prunes Sot She Bey Sess. _ | After Mr. Lee's déath, his auto 
Lindbergh was with Heath Air-| dealership was sold for $1,600,000, 


craft Corp. until he joined Henry J.| and his radio station was sold for 
Kaiser Co. in Oakland, Calif., in 


: : $12,300,000. 
1933. Since then Lindbergh has * * &* 
served in design, sales and manage-| 4Jhert C. Barley, Built 


ment capacities in aluminum, ce-|_, 
ment, housing, construction and First Roamer Auto 
|} other industries in which Kaiser DETROIT.—Albert C. Barley, 74, 


companies are engaged. 


who built the first Roamer car, died 





Is This the Car of 19607— 





ing a special $30,000 house trailer 
at the 13th annual Chicago out- 
doors show at Navy Pier. The 
show opened Friday and will run 
through Sunday (Feb. 25). 

There are camping, hunting and 
fishing exhibits, and vacation dis- 
plays from 18 states, Alaska and 


Automotive News C 


became director of sales for Buick. | 





| drew 


New-Car Sales, 1950-1949 


1950 
Pet. Pt. 
Gain or 

Loss 


—3.80 
—0.31 
—0.32 
—0.91 
—2.26 
+2.69 
+1.75 
—0.23 
41.17 
+2.49 
40.77 
—0.06 
+113 
+0.32 
+0.33 
+0.24 
—0.14 


+0.15 
—0.08 


+0.02 
—0.10 
—0.72 
—0.02 
—0.86 
+0.12 
—0.05 
+0.08 


Pet. Pet. 

Share Total Share 
of 1950 Sales of 1949 
Sales 1949 Sales 


17.60 1,035,272 21.40 
2,39 130,516 2.70 
1.82 103,311 2.14 
4.74 273,530 5.65 
8.65 527,915 10.91 

24.00 1,031,086 21.31 

13.43 806,766 16.68 

54 37,691 7 
5.03 186,629 3.86 
45.38 2,075,155 42.89 
8.47 372,425 7.70 
1,61 80,880 1.67 
22.45 1,031,466 21.32 
5.89 269,351 5.57 
6.96 321,033 6.63 
1.77 73,822 1.53 
19 15,827 .33 
23 

1.35 57,995 1.20 
03 5 ll 
09 07 

ao 21 

2.12 7 2.85 
2.78 2.30 
1.16 2.02 
4.24 4.12 

54 j 59 
18 10 
100% 100% 


ompilations from R. L. Polk & Co. Data 





| here last Tuesday. Mr. Barley man- 
| ufactured the Roamer in Streator, 
Ill, and Kalamazoo, Mich., 
/1914 until 1924. 

He later organized and served as 
president of the Barley-Earhart 
Corp., an automotive parts firm. 
|Mr. Barley retired in 1947. 
| * * * 

Robert L. Stewart 
_.MIDDLETOWN, Oo Robert L. Stewart 
‘7, one of the founders of Ortman-Stewart 
Transportation Co., and member of the 
city planning commission for more than 
20 years, died suddenly of a heart attack 
at his home Feb. 5 In 1924, he and Lee 


from 


| 


Ortman founded the transportation com- 
pany which operates the city bus lines 
exclusively 
* * * 
Walter A. Hughes 
DANSVILLE, N. Y.—Walter A. Hughes 


56, owner of one of the first dealerships 
in Dansville, died Feb. 7 after an illness 
of a year 


; * 
Herbert N. Hicks 
CANANDAIGUA, N. Y Herbert N 


Hicks, 71, proprietor of the West Avenue 
Garage, auto dealership, for 28 years, died 
Feb. 7 while shoveling snow He was a 
|member of the chamber of commerce 


Kiwanis club and several automobile asso 
ciations 


* * +. 
W. L. lliff 


HARRISON, N. J.—W. L. lliff, Eastern 


sales manager. Hyatt Bearings division 
General Motors, died here Feb. 3. Mr 
lliff, 60, had been with Hyatt since 1914 
shortly after his graduation from Stevens 
institute of technology. 
* * * 
James E. Tierney 

\KRON.--James E. Tierney, 52, former 
sales manager of Bennett Cadillac Co 
Cincinnati, died Feb. 7 here, where he was 
employed with Summitt Buick Co. Mr 


Tierney was associated with the automobile 
company in Cincinnati for 11 years 
* * * 
Gibb Leroy Cotton 
ATLANTA.—-Gibb Leroy Cotton, 43, au- 
tomobile dealer here for eight years, died 
Feb. 7 at his home. 
* * * 


Thomas M. Patterson 


OTTAWA -Thomas M. Patterson, 49 
automobile dealer in Kingston, Ont., for 30 
years, died unexpectedly at Kingston 

* * * 
Robert E. Wedekind 

CHICAGO Robert E. Wedekind, 59 
Chicago district manager of Studebaker 
with which he was associated for 20 years 
died Feb. 10 in suburban Evanston 


* 


+ + 
Andrew E, Funk 
FREELAND, Pa (UTPS) 
Funk Chevrolet dealer here. died recently 
at St. Joseph's hospital, Hazleton. He had 
been a dealer since March 15, 1923, and 
the Chevrolet dealer at Freeland since 1939 
* 


Andrew E 


* 


Albert W. Nelson 


SPOKANE, Wash.—Albert William Nel- 
son, 61, automobile dealer and resident of 
the city for the past 51 years, died at his 


home of a heart attack. In 1935 he went 
to Russia to supervise the building of 
American-type tractors 

‘ ‘ * 


Charles V. Yoder 
McALLEN, Tex.-—-Charles Vernon Yoder 
69. founder of Yoder Motor Co. here in 


1929, died at the McAllen municipal hos 
| pital Feb. 15 after an illness of two months 
Mr. Yoder had been active in community 
|affairs for 25 vears and had been in the 
}automobile sales business for 41 years 


Concord (N. H.) Dealers 
Elect Nicoll President 


CONCORD, N. H.—(UTPS)—An- 
M. Nicoll has been elected 


The Excalibur is the latest design by Brooks Stevens, Milwaukee, consultant to Kaiser-Frazer | president of the Concord Automo- 


and Alpha-Romeo Co., Milan, Italy. It's his conception of the car of the future, possibly 1960, 


| bile 


Dealers Assn. He _ succeeds 


he states. Despite the sporty look styling, measurements are conventional. Features include | Clarence E. Huggins 


maximum areas of glass, the use of the same dies for most parts on both the hardtop sedan | 


and the hardtop convertible, maximum vision, elimination of conventional grille work, 35 
cubic feet of trunk space, the firm states. Pants are not placed over the wheel openings 
they don't want a car to look like 


Stevens says ‘people like to see wheels in motion: 


a Pageant of Roses float." 


Other officers named at the or- 


| ganization’s annual meeting were: 
|Richard H. Johnson, vice-president 


and John F. Dalton, secretary- 


| treasurer, 
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Long-Range Blow Feared . 


NADA, Dealers Rap 
20% Excise Idea 


(Continued from Page 3) 
plug the average American’s|the car market, Klugh commented 
chances to purchase a new car.” |that the “present administration in 
he said. “We realize the necessity | Washington is going out of its way 


for additional revenue to finance/|to ‘sock’ an important industry.” 
the vast defense program but this “If we are going in for a > 
tax should be evenly distributed. cjalized sales tax,” he added, “why 
It is obviously discriminatory and/ not go whole hog and impose a 
unfair to force motorists to bear! general federal sales tax at the 
such a heavy proportion of the in-| manufacturers’ level? It is un- 
creased tax load. | fair, not only to automobile deal- 
“Of the automobiles now in op- | ers but also to the general pub- 
eration, 74 percent are owned by | lic, that an industry which has 
families whose total wages an- | Proven to be an economic neces- 
nually, before taxes, are less than | sity should be singled out.” 
$5,000. Credit-curbing Regulation | News of the proposed excise in- 
W forced many buyers to give up | crease pepped up new and used-| 
all hopes of buying a car when {Car sales in Buffalo. One Buffalo | 
monthly payments were pushed | dealership took 24 orders on the. 


beyond the reach of the average (day following Secretary Snyder's 
worker.” announcement — three times the 


McKay pointed out that the pro- | dealer's normal rate. 
posed increase in the manufactur-| Buffalo dealers described cus- 
ers’ excise tax from 7 to 20 percent |tomers as “over-anxious, all trying 
is far more severe than has been|to get in under the wire at the 
proposed for any other commodity | 
and would freeze hundreds of thou- 
sands of motorists out of the mar- 
ket entirely, the majority of whom 
are essential workers now driving 
worn-out vehicles or arranging for 
transportation to essential plants. 

* - * 

KLAHOMA CITY dealers re- 

ported that few “workingmen” 
were among those contributing to 
the lengthening of new-car waiting 
lists. They pointed to the excise tax 
proposal as another factor in the 
elimination of the lower-income 
group from the auto market. 

Criticism of the federal plan to 
tax used-car sales came from J. C. 
Downing, of Atlanta, vice-president 
of NUCDA. 

Downing pointed out that sales 
would be difficult to trace in 
states like Georgia, which do not 
have title laws. Also, he noted, 
used-car dealers would lose busi- 
ness to tax-free individual op- 
erators, who bag 60 percent of 
all trades already. 

Downing maintained that autos 
should be regarded as a major in- 
vestment as is real estate. He fore- 
cast a breakdown in dealers’ rec- 
ord-keeping if the used-car excise 
is enacted. 

An Atlanta new-car dealer, Tom 
Mitchell (Buick), was not enthu- 
siastic over the influx of orders 
prompted by publication of the tax 
plan. He warned that “many of 
them are likely to blow up in our 
faces.” 

+ * * 
(CLAUDE S. KLUGH, general | 
4Amanager of the Pennsylvania 
Automotive Assn., appealed to the | 
public to exhort Congressmen in 
turn to fight against the proposed 
excise boost. 

Expressing fear of an adverse ef- 
fect on defense industry if a larger 
tax drives factory workers out of 





FORD, LINCOLN-MERCURY 
and 


FORD TRACTOR DEALERS 


LIQUIDATE YOUR SURPLUS 
AND OBSOLETE PARTS BY 
SUBSCRIPTION TO 


NATIONAL PARTS 
CLEARING HOUSE SERVICE 


We are a centralized procurement bureau 
for automotive and tractor parts which are 


not readily available through regular 


sources. 


We have listings of parts needed by ex- 


port agents and automobile dealers. 
For complete details 
WRITE to 
NATIONAL PARTS 
CLEARING HOUSE SERVICE 
Dept. AN, 166 Larch 


Teaneck, New Jersey 








Ke ” a weather eye on 
thé industry of which 


YOU a part 





Dealers-Insurance Agents in Ohio— 

Discussing problems of the Independent Insurance Agents of Ohio, Inc., are, left to right: 
Kline L. Roberts, Ohio assemblyman; C. W. Medwick (Ford), Columbus, president of the 
organization; U. S. Rep. Charles A. Halleck; James L. Saeger (Buick), Columbus, president 
of the Columbus Automobile Dealers Assn., and P. W. Griffiths (Chrysler-Plymouth), Marietta, 
a trustee. Officers, besides Medick, are H. K. Folk (Chevrolet), Akron, first vice-president; 
R. E. Reinhold (Buick), Cincinnati, second vice-president, 
Youngstown, treasurer. 


same time.” Used-car prices there |much publicity if we'd put a four- 
were firmer, and a number of new | page spread in the paper. 
used -car lots were opening up in| The president of the Cleveland 
anticipation of a business surge. | Automobile Dealers’ Assn., Marcus 
Fs eas : Feder jr., lashed out against the 
BNeOTING a 35 percent climb in| proposed 20 percent excise tax on 
sales, a Chicago dealer declared | new cars. Said he: 


that dealers “wouldn't have had as | “We hi have become the _Scape- 


and Fred G. Evans (Chevrolet), | 


43 


goat for all industry because the 

government has failed to realize 

that passenger cars are no longer 

a luxury ... Whenever money 

has to be raised, it seems Wash- 
ington chooses to single out the 
auto people.” 

The theme of the essentiality of 
the automobile was reiterated in 
an Automobile Manufacturers Assn. 
statement decrying the excise pro- 
posal, 

AMA Managing Director William 
J. Cronin observed that the average 
purchaser’s federal tax would be 
raised from $93 to $265 if the tax 
goes up to 20 percent of manufac- 
}turer’s cost. 
| “This tax,” he stated, “discrimi- 
nates against the automobile which 
is an essential tool. The theory 
that automobiles are pleasure con- 
veyances which are used only for 
Sunday afternoon picnics was out- 
moded 25 years ago. It’s time fed- 
|eral officials face up to and act in 


- | accordance with the facts as to 


| how American people use their cars 
today.” 
* * : 

GENATOR GEORGE, chairman of 

the Senate Finance committee, 
doubted that any new excise taxes 
| would be made effective before 
|}next July 1—start of the 1952 fiscal 
lyear. 





POLK NEW CAR and TRUCK 


( ( 








Know how many new cars are being 


programs. 


revious year’s sales. Know... 
y 


also 


REGISTRATION REPORTS 


sold each month— 


where —and when. Use facts to determine sales quotas, to 
gauge service potentials, to plan profitable manufacturing 
Use POLK NEW CAR AND TRUCK SALES 
REPORTS, compiled from official license registrations. Now 
greatly expanded in usefulness, they give sales totals by 
makes, by models, by states, by price classes, compared with 
at all times... 
tentials. Write for details on this new, comprehensive service. 


your market po- 


planned direct mail promotions 


mailing lists 
consumer research 
city directories 


LJ) cheat Sewing the automotive ondaitiy and it dealers since 1923 


MOTOR STATISTICAL DIVISION-43!1 HOWARD STREET, DETROIT 3!, MICHIGAN 





44 


FLINT. — Buick’s “dream” con- 
vertible with a 
supercharged V-8 engine was un- 
veiled last week. 

Labeled the XP-300, the 
miles per hour, was built for ex- 
perimental purposes only. 

It was to be displayed for the 
first time at the Chicago auto 
show, which opened Saturday. 

The car is painted a Venus white 

and has chrome louvers extending 
down the sides of its fenders. 
Mounted on a 116-inch wheelbase, 
it has an overall length of 192.5 
inches and stands 39.1 inches high 
at the cowl, It is 80 inches wide, 
with an overall height of 43.4 
inches. Ground clearance is 6.6 
inches. 

Its body panels are of heat- 
treated aluminum, which reduces 
total weight of the car to 3,125 
pounds. 

The car was designed and super- 
vised by Charles A. Chayne, former 
Buick chief engineer, now vice- 


Mayfair Hardtop, 
Convertible Added 
To Packard Line 


DETROIT.—-Two new additions 
to the 1951 Packard line—the May- 
fair, a new sports hardtop and the 
convertible, made their debuts over 
the weekend. 

Karl M. Greiner, Packard sales 
vice-president, said that “the May- 
fair combines the graceful lines 
and visibility of convertible styling 
with the ruggedness of a rigid-top. 
The convertible modernizes the tra- 
dition of open-and-closed car styl- 
ing for which Packard has long 
been famed.” 

Their inclusion in the new 1951 
line, he added, “renews the em- 
phasis on design advances char- 
acterizing our full range of model 
offerings.” 

The two new cars, mounted on 
the 122-inch wheelbase of the 200 
series, incorporate the vertically- 
barred grille of the larger 300 and 
Patrician 400. Another exterior 
styling note, repeated only on the 
Mayfair and convertible, is the 
four “jet louvers” streamed along 
their flared rear fenders. Massive- 
ness is achieved with the heavier 
front and rear bumper guards of 
the 300 styling. 

Packard's 1951 Fashion Forum 
interior theme is carried out in 
both cars in red and ivory, and 
black and ivory, with seating in 
genuine top-grain leather and 
striped woven plastic fabric, In- 
strument panels match interior 
color schemes. 

In the Mayfair, headlining is in 
harmonizing two-tone and the 
“convertible effect” of its interior 
is emphasized by three stainless- 
steel crossbows. Tan or black top 
is available in the convertible. 

The Mayfair is offered in two- 
tone exteriors of black and Pack- 
ard ivory, sunset red and twilight 
taupe and sunset red and Pack- 
ard ivory. It is also available in 
11 solid colors standard through- 
out the Packard line, as is the 
convertible. 

Both cars are powered by the 
150-horsepower Packard Thunder- 
bolt engine. increasing to 155 horse- 
power with Ultramatic at 7.8-to-1 
compression ratio described as the 
highest in the industry for full-size 
engines. 


Packard's New Convertible— 


car, | 
which is designed to drive at 150 
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_president of engineering for Gen- 


300 - horsepower | eral Motors. The XP-300 is a com- 


| panion to the previously-announced 
|Le Sabre, designed by Harley J. 
Earle, GM styling vice-president. 


Buick declined to put a price 


tag on the single-seat car, em- 
phasizing that it is purely an 
experiment and will be used only 
as a “testing laboratory.” 

Ivan L. Wiles, general manager 
of Buick, said “it presents many 
features of advanced thinking in 
car design, some of which will be 
found useful in future models, But 
for the present Buick has no plans 
for putting the XP-300 into pro- 
duction.” 


V-8 engine would be impractical 
for use in a standard car, Wiles 
said, 

“The materials in this engine, 
plus the unique features of its de- 
sign, would make the cost prohibi- 
tive for use in production cars,” 
Wiles said. 

Chayne said the engine had a 
10-to-1 compression ratio and could 
use nothing but the highest prem- 
ium fuels. 

“Even then it will knock dur- 
ing wide open acceleration unless 
the gasoline is mixed with methyl 
alcohol,” Chayne said. Its dual, 
aircraft type carburetion system 
provides for automatic injection 
of methyl alcohol into the intake 
manifold when needed. 


type, designed for maximum rig- 
idity. The rear end floats on coil 
springs and the front end is sus- 
pended on torsion bars. Its tires 
are specially designed for high- 
speeds, 

The experimental engine has a 
piston displacement of 215 cubic 
inches, compared to 263 inches for 
an engine in a Buick Super model, 
yet it develops 300 horsepower with 
supercharger. It transmits its power 
to the rear wheels through a spe- 
cial Dynaflow unit at the rear of 
the car. 


The body and frame structure are | 
welded into one solid unit, and when | 


the doors are closed, hydraulically- 
operated steel bars slide into place, 
like the bolts on the door of a vault, 
making the door a structural part 
of the body and frame assembly. 

The exterior design of the XP- 

300 is basically that of a sport 
car. The hood slopes downward 
toward the front, giving it a race- 
type profile, with excellent vision 
despite the low seat. The front 
bumper has an opening in the 
center to permit air to reach the 
radiator. Vertical grille bars, 
shaped to a concave surface so 
they are protected by the bumper, 
are set in the opening. 

The fender starts dropping from 
the front headlight right through | 
to the rear bumper. The rear fender | 
flows out of this normal front fen- | 
der shape, with the body nestled 
between the two nacelle-like fen- 
ders. Two fuel tanks, one for methy] | 
alcohol (methanol) and the other | 
for premium-grade gasoline, are | 
set behind the front seat, 

The windshield, made of E-Z-Eye | 
glass with a shaded band across the 
top, is curved at the sides to such 
an extent that the side pillars are | 
vertical instead of slanted. | 

The rear deck is extremely long | 
due to the single-seat styling, It has | 
a long, sweeping taper which ends 
up in a circle similar to the rear 
end of a jet engine. This circle 
houses a sealed beam floodlight 


a i 








The 300-horsepower supercharged 


The chassis frame is of the box-| 











Buick ‘Dream Car’ Shown 


Experimental Job Boasts 300-H.P. Engine, 
Aluminum Body Panels 


| Looking Within Nash Healey 


le 
| 





Twin Carburetors, Overhead Valves— 

The Nash Healey Dual Jetfire engine has overhead valves and is designed to use premium 
fuel. It has two S. U. horizontal British carburetors (foreground above) working in conjunction 
with an oversized ‘'Sealed-In Iso-thermal'' intake manifold. Manifold passages are formed 
directly in the main engine castings, water cooled on two sides, providing even gasoline | 
distribution and improved temperature control. 





New Nash Healey 
Can Hit 125 MPH 


April Deliveries Due 
For $3,750 Roadster 


DETROIT.—The 1951 Nash Hea 
ley, a two-passenger sports car fea 
turing a claimed top speed of 12 
mph, was announced by Nash Mc 
|tors Thursday. 
| The low-slung automobile, only 
|38 inches from road to hood top, is 
|described as “the first American 
|sports car introduced by an estab- 
\lished automobile manufacturer 
|since the mid-20’s.” 

H. C. Doss, sales vice-president, 
disclosed at a preview of the 
Nash Healey sports car in Chi- 
| cago that deliveries will start 
| Sometime in April “in a limited 
| Manner.” 
| He said that the price of the car 
had not been set but wili be “in 
the range between $3,750 and $4,000, 
f.o.b. New York.” 

The first production run calls for 
105 cars, of which 75 will be for 
the American market, Doss added. 
In the main, he asserted, materials 
will come from England “where 
materials are available at present.” 


Doss revealed further that 
Nash will introduce “the so-called 
hardtop” in April for its regular 
production lines. 

First public showings of the new 
sports car are now taking place at 
the Chicago automobile show. 

The new Nash Healey soon will 











Underside View in Rear— 


The box section frame of the new Nash Healey sports car rear suspension is particularly 
massive-looking, as indicated in this underside view of the rear end. Note the two cross 


chassis frame. 


junit which serves as a_ back-up 
light. 

A tapered chrome molding, or 
| fin, extends down the center of 
the deck. This fin conceals hinges 
which permit the luggage com- 
| partment to be opened from 
| either side. An automatically ex- | 





IR. I. to Require 
Car Inspection 
For Registering 


PROVIDENCE.—Although Rhode 
| tending radio antenna rises out (Island has no compulsory inspec- 
| of this molding near the rear. |tion law, every car to be registered 

Two round “bombs” in the center | in the year starting Apr. 1 will have 


members—the upper is a part of the Healey body and the lower a welded part of the} 


undergo engineering tests at Day- 
tona Beach, Salt Lake Flats and 
the Indianapolis Speedway. An ex- 
perimental version of the sports car 
was listed among winners of the 
1950 Le Mans (France) Grand Prix. 
The new sports car averaged 87.6 
mph in the 24-hour 2,100-mile rac- 
ing classic. . 

Joining American mechanical en- 
gineering and designing with Brit- 
ish sports car body building, the 
Nash Healey represents the com- 
bined skills of Nash Motors and 
Donald Healey Co., Warwick, Eng- 
land. Engine and major mechanical 
parts are manufactured by Nash 
Motors in the U. S. with bodies 
built in England using British ma- 
terials, Doss said. 

The Nash Healey is powered by 
the new Dual Jetfire Ambassador 
six-cylinder higher-compression 
engine. It has overhead valves 
and is specially equipped with an 
all-aluminum racing head and 
other major modifications for 
high speeds. 

Designed to use premium fuel, it 
has a new type aluminum cylinder 
head offering a compression ratio 
of 81:1 with developed power of 
125 h. p. at 4,000 rpm. It has two 
British S. U. horizontal carburetors 
working in conjunction with an 
oversized Sealed-In-Iso-Thermal in- 
take manifold. 

Its seven-bearing crank shaft is 





area of the rear bumper are actual- | to be inspected. 
ly exhaust outlets. | The ruling, affecting some 225,000 
A novel arrangement permits the |car owners in Rhode Island, has 
Riviera-type back window to be/been issued by Laure B. Lussier, 
|lowered while the top remains in |registrar of motor vehicles, under 
|position. The top itself may be | provisions of a law which says he 
folded and removed completely and |may not register a vehicle until he 
stowed in a compartment behind/is convinced that it is in safe me- 


the seat. | chanical condition. 
The headlights and parking | The inspections, which will in- 
lights are suspended in open |volve both new and old cars, will 


grille work housed in chrome |be conducted by approximately | 
bezels. This open grille work per- | 1,200 approved inspection stations | 
mits additional cooling air to en- | between Feb. 28 and March 31. 

ter the grille compartment. A Up until thi Is 
Buick “bombsight” ornament is ° ; ee eee 


. ‘ D |inspection as a prerequisite to reg- 
worked into the design of each | istration involved only autos of 
headlamp bezel. 


|1945 vintage or older. 
The instrument board is func- |——-—— 
tional in design. It is recessed un- 
der a long cowl and is equipped 
with aircraft type, round-faced in- 
struments. The combination speedo- 
meter-tachometer, which shows en- 
gine revolutions per minute as well 
as miles per hour, is mounted over 
the steering column and directly in 
front of the driver. 
Other instruments are arranged 
in a “T” formation across a shal- 
low board and on a pedestal which 
extends along the floor between the 
two passenger compartments. 


The cockpit of the car is done in 
blue with a chrome finish, contrast- 
ing to the cold blue-white of the 
exterior of the car. The seats and 
cockpit panels are trimmed with 
full leather in a narrow vertical 





100 percent counter-balanced, pro- 
viding uniform load carrying abil- 
ity to meet the increased thrusts of 
the higher compression ratios on 
main bearings. 

The engine’s sealed-in intake 
manifold passages are formed di- 
rectly in the main engine castings, 
water-cooled on two sides, provid- 
ing even gasoline distribution and 
improved temperature control. This 
temperature control makes possible 
use of the more efficient higher 
compression ratios by squeezing 
maximum power from the gasoline, 
according to Doss. 

The sports car’s front end ap- 
Nearance is achieved with a low 
hood and car-long horizontal body 
lines. The front grille follows the 
design of the familiar Nash Airflyte 
chrome barred racing air scoop. 

Body panels, as well as many 
structural parts, are made of 
aluminum. The new car, with a 
curb weight of about 2,600 
pounds, has a wheelbase of 102 
inches, an overall length of 170 
inches and width of 66 inches. 

Another major feature of the new 
car is its chassis, utilizing the Hea- 
ley “trailing link” front end sus- 
vension, providing improved road- 
holding, “cornering” and _ driver- 
response characteristics. Coil spring 
suspension is used at all wheels. 

In the front-end suspension of 
the new sports car, each wheel is 
mounted on a “swinging arm” 
pivoted ahead of the wheel center- 


Along with the new 195! Packard Mayfair, the sports hardtop just unveiled by the company, 
the softtop convertible was introduced. Like the Mayfair, the convertible features new interior 
color schemes and such exterior styling notes as a vertically-barred grille, four "'jet'’ louvers 
along the flared rear fenders and massive front and rear bumper guards. Wheelbase is 
122 inches. 





pleat.. 

Hydraulic jacks, operated from 
the instrument panel, permit lifting 
the car for a tire change, before 
leaving the seat. 


Leather & Latex— 


Nash Motors’ new Nash Healey sports car 





line. This arm is cushioned against 
a coil spring. In passing over road 
irregularities each wheel deflects 





has an instrument panel of functional design 
with leather finish. 


vertically in an are without change 
of tread or camber. 
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$5 Million Worth of Exhibits Featured . . . 





Lavish Chicago Show Opens 


(Continued from Page 2) 


with clock-like precision during the | 


week, 

Nor were rehearsals confined to 
the cast of 100 taking part in 
“Transportation U. S. A.” under 
direction of Will J. Harris, its pro- 
ducer. 

Dealer salesmen for all makes of 
passenger cars and trucks which 
occupy in excess of 150,000 square 
feet of space in the amphitheater 
received “rehearsals” also at meet- 
ings. They were given refresher 
courses on their lines, coached in 
handling the crowds at the show, 
and assigned to duties on a dealer 
and salesman rotation basis, 

Executives from a number of 
factories were on the scene early 
for the double purpose of meetings 
and attendance at the preview and 
public opening. 

Those who were not here to see 
the curtain ring up will check in 


this week and they will represent |turned out especially for the show | 
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every manufacturer whose products 
are on display. 

Last week’s factory activities got 
under way Tuesday when Nash 
executives headed by H. C. Doss, 
vice-president in charge of sales, 
hosted Cook County dealers, the 
press, radio and television at an 
unveiling of the Nash Healey 
sports car which then was moved 
to the auto show for its world 
premier. 

The following two days were 
given over to Plymouth, Oldsmo- 
bile, Kaiser-Frazer and other 
meetings. 


Another 
scored by 


world premiere was 
Buick which exhibited 
its brand new sports car, Oldsmo- 
bile exhibited models of its new 
Super Deluxe 88, which will go into 
production next month. 

Ford drew the honor of display- 
ing the only line of cars and light 
trucks built locally. They were 


ACCESSORY 
ADVERTISERS— 


Automotive News 
Is Carrying MORE 
Accessory Advertising 
Than Ever Before! 


25 cents out of every dollar the Car 
Dealer is paying to the Automotive 
is for ACCESSORIES. 


It's 


AUTOMOTIVE NEWS which blankets 
your important Car Dealer Market. 


It's easy to see why. AUTOMOTIVE 
NEWS blankets the all-important Car 


Dealer Market. 


And it's the Car 


Dealers who are the big outlets for 


accessories! 
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and Sells the Decision 


Men of America's 
LCP hee 









NEW LIFE for 
LIVE DEALERS 
with the “BIG 4” 











DEALERSHIPS STILL OPEN 
FOR MEN WHO WANT 


ACTION anv PROFIT wn 
ILLINOIS — MICHIGAN 
INDIANA — WISCONSIN 
OHIO—MINNESOTA—IOWA 








































|at the big Ford plant on the far 
southeast side of Chicago. 

Ford led off preview day with a 
reception in the afternoon, On 
hand to do the honors were Benson 
Ford, general manager of Lincoln- 
Mercury and vice-president of the 
Ford Motor Co., along with other 
officials eastbound from the Pacific 
coast. 

During the afternoon, a group of 
Detroit newspaper, trade paper and 
magazine writers arrived as guests 
of General Motors to take in the 
preview and attend the opening 
| Saturday. 

Just before preview time, N. K. 
VanderZee, vice-president, and 
other Hudson officials entertained 
at a dinner in the Saddle and Sir- 
loin club adjoining the amphi- 
theater. 

In honor of Motor Truck day to- 
|day (Monday), GMC has scheduled 
la buffet supper followed by a visit 
| to the show. 

Automobile Old Timers day to- 
morrow will be highlighted by a 
luncheon meeting expected to draw 
nearly 1,000. The bars were let 
down so that non-members have 
been made eligible to attend. A. 
vanderZee, vice-president of Chrys- 
ler Corp., will deliver the keynote 
|address at the meeting. 
| International Harvester will ob- 

serve Washington’s birthday by 

dedicating a newly completed 
branch near the amphitheater. 

James F. McManus jr., chairman, 
and other members of the executive 
show committee, including Frank 
H. Yarnall, president of the Chi- 
cago Automobile Trade Assn.; 
James F. Goodwin, vice-president; 
Roy H. Keeling, treasurer, and 
M. F. McCarty, a director, stood on 
their prediction that attendance 
bids fair to equal and possibly ex- 
ceed the all-time high of 478,000, 
which was set last year and which 
established a national peak for 
automobile shows. 

McManus recalled that the 1950 
total was attained despite the 
winter’s worst weather, marked by 
such varied conditions as extreme 
cold, snow, and icy streets. 

“If ever proof were needed that 
nothing can keep people away 
from the Chicago show or curb 
their keen interest in automobiles, 
it was furnished last year,” he 
commented. 

Dedication ceremonies were pre- 
sided over by Mayor Martin H. 
Kennelly, who opened the show 
officially; Yarnall; McManus, Ed- 
ward L. Cleary, show manager, and 
Randall H. Cooper, president of the 
State Street Council, the members 
of which outfitted the community 
and suburban “queens” who add 
glamor to the 21 makes of 1951 cars 
in the central arena spectacle. 

Passenger car makes being ex- 
hibited in complete lines on the 
entire second floor and part of the 
first floor are: 

Buick, Cadillac, Chevrolet, 
Chrysler, Crosley, DeSoto, Dodge, 
Ford, Frazer, Henry J, Hudson, 
Kaiser, Lincoln, Mercury, Nash, 
| Oldsmobile, Packard, Plymouth, 
Pontiac, Studebaker and Willys. 
On the first floor also are the 
|following makes of motor trucks: 
Chevrolet, Diamond T, Dodge, 
Ford, GMC, Hendrickson, Inter- 
national Harvester, Studebaker and 
Willys. 

“Transportation U. S. A.” in the 
central arena, with facilities for 
15,000 at each performance, is a 
fast-moving, timely 50-minute stage 
show which goes on at 3:30 and 
9 p.m. daily. 

A last minute addition among 
passenger cars was a model of the 
new Muntz Jet. 

By way of giving a military touch 
to the show, the naval air reserve 
training command at nearby Glen- 
|view took over 3,000 square feet 
ito exhibit an Allison turbo pro- 
|peller, a 22 foot plastic carrier 
jidentical in design with the U.SS. 
Midway, a Norden’ bombsight 
which gave visitors a chance to try 
their skill at “bombing” a ship at 
sea, a plastic tank, four Arctic flying 
suits, submarine and aviation tor- 
pedos, and other equipment, 

The GMC truck space was the 
scene of a diesel engine training 
school in action. 

National Truck Leasing System 
figured as an exhibitor for the first 
time, its space being manned by 
Willett Truck Leasing Co., Chicago. 
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The newspaper story in Los Angeles for the year 1950 is a 
continuing story of the success of the West’s outstanding sales 
medium—the Los Angeles Times. 

During 1950, The Times published 39,157,453 lines of 
advertising—38% of all newspaper advertising in the five- 
newspaper metropolitan Los Angeles field. 
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26.8% | 38.0% | 14.7% | 11.6% 
LINAGE PERCENT 

THE TIMES ..... 39,157,453... 38.0 
Examiner ...... 27,629,818... 26.8 
Herald-Express 15,170,086... 14.7 
Daily News 11,945,453... 11.6 
The Mirror ..... 9,112,994... 8.9 








TOTAL LINAGE .. 103,015,804. . .100.0% 


CLR ge | aera 27,173,416.... 26.4 
SUNDAY TIMES ....... 11,984,037.... 11.6 
DAILY EXAMINER ..... 17,892,174.... 17.4 
SUNDAY EXAMINER ... 9,737,644.... 9.4 


In addition to its commanding leadership in total advertising 
The Times also led the field during 1950 in every other 

major advertising classification; in Total Display Advertis- 

ing (35.5% of the field), in Total Retail Advertising (36.4%), 
in Total Department Store Advertising (42.5%), in Total 
General Advertising (32.9%), and in Total Classified 
Advertising (45.7%). Times daily and Sunday circulation 

is the largest in Los Angeles, the largest west of Chicago, 
with three of every four daily Times readers taking the 
newspaper by home-delivery. 


“This Week’ and “American Weekly” linage excluded 
from all figures. SOURCE, MEDIA RECORDS. 


LOS ANGELES 


REPRESENTED BY CRESMER AND WOODWARD, 
NEW YORK, CHICAGO, DETROIT, ATLANTA AND SAN FRANCISCO 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 





Used Cars the Big Headache .. . 








Ceilings Slowed by Lack of Staff 


(Continued from Page 1) It is the long-range problems to 


trols under the markup, or percent- |which Johnston intends to devote 


age, plan. It is the used-car prob- | himself, 


: A ‘ lems, it was said, will be the chief 
tim that has them nearly nuts at| esponsibility of DiSalle and WSB 


(Eprror’s Chairman Ching. 
think it Another development on the in- 
else?) flation front last week included a 

Automobile service, they say, is demand from the Committee for 
easy, for that is represented by a| Beonomic Development that the 
flat price based on labor charges, President’s budget be cut sub- 
and would move automatically as| stantially in non-defense items, 
wages go up or down. | that taxes be increased quickly in 

Not only is fixing and enforc- all brackets and that the Federal 
ing used-car prices and controls | Reserve Board use its powers to 
a tough problem, one staff mem- restrict bank credit. Price-wage 


ber told Automotive News, but | controls could not be effective 
there seems to be a crying need ———————— ——— 
for it. 


Complaints against used-car lots DiSalle to Seek 
are said to be coming in almost as} Industry Advice 


fast as those against the price of 
ham and eggs. Most of these com- ° ° 
plaints are to the effect that used-|QOn Price Action 
car salesmen are paying no more - 
attention to the freeze than if it). WASHINGTON.— Plans to set up 
had never been ordered | industry groups to consult with and 
‘ . oor | advise him on matters pertaining to 
, j}issuance or modification of price 
pany ar CG aneckh Gave ane were announced last week 
s é 5 , | by Mich V. Di i irec- 
rapidly as possible to supplant the leoe, — ss 
initial price freeze with specific | DiSalle ‘a the tote 
regulations for each industry, For|  jPable sal e industry com- 
some industries, he said, this was|™ittees would be appointed as the 
about five or six months away. ;need for them arises. Eligibility to 
It is not believed, however, ad bo ae sr ae = ” ee 
automotives are included in the |W! epend on the applicants 
status in the industry affected. 


latter category. 2 
It is believed, though, that if | He said the committees will con- 
the used-car complaints continue | fine their work to providing infor- 
|mation, advice and recommenda- 


to pile up in volume and in the | ™ ‘ ‘ 

present unhappy tenor, there may | tions. Legislation provides that the 

be a sudden, sharp crackdown in | Office of Price Stabilization may 
consult such other persons or 


that field. : f : 
Enforcement is getting pretty| groups, including trade associa- 


well set to make serious trouble/tions, as it may deem appropriate 
for violators, and Economic Sta-/or desirable. 
bilizer Eric Johnston and his pric-| “Every attempt must be made,” 
ing chief are in deadly earnest | DiSalle said, “to assure fair repre- 
about their jobs. | sentation for independent small and 
* * *& for medium and for large business 
OHNSTON disclosed that price | enterprises, for different geographi- 
control violations will be prose-|cal areas, for trade association 
cuted by 96 special assistant U. S.| members and non-members and for 
attorneys. He said “complete agree- | different segments of the business 


Note: What do you 
will do to everybody 








while short-range prob-| 




















(U. S. PRODUCTION ONLY) 
iL Week Week Jan. 1 Jan, 1 
Ended Same Ended Feb., to to 
Feb. 17, Week, Feb. 10, 1950 Feb. 18, Feb. 17, | 
1951 1950 1951 to Date 1950* 1951* 
CHRYSLER 28,136 26,877 63,807 100,750 153,310 
Chrysler ........ 3,719 3,312 7,845 14,922 16,245 
DeSoto .. 2,950 2,520 5,873 10,964 11,899 
Dodge 7,441 7,206 16,680 28,235 39,029) 
Plymouth 14,026 13,839 33,409 46,629 $6,137 
FORD . 27,681 28,985 22,303 55,554 190,131 172,377 
SED a thvsstsvevenvererds 21,861 22,422 16,466 41,813 147,682 132,316) 
SEEN. cc décsindevvnyssavcaeek 482 604 383 1,152 4,256 4,467 | 
OO) 5,338 5,959 5,454 12,589 38,193 35,594 | 
GENERAL MOTORS .. 60,769 49,857 28,110 103,321 358,920 314,050) 
Ee 8,626 8,503 22,476 61,440 58,317 
Cadillac ditccintticictch’ ae 684 2,246 5,484 6,553 15,784 
Chevrolet. ...................... 30,004 25,476 7,363 45,995 183,417 155,796 
Oldsmobile ‘ 3,665 7,083 4,736 13,679 49,754 34,276 
ID sv sinccsitsvestaccee 7,824 7,988 5,212 15,687 57,756 49,877 
KAISER-FRAZER 5,214 1,395 7,714 3,573 21,666 
Frazer jets ; ‘ ; 3 
Kaiser .. 5,214 1,395 7,714 3,570 21,666 
CROSLEY 224 156 222 520 750 1,496 
HUDSON 4,071 2,781 4,337 9,276 18,012 29,061 
NASH ......... 3,113 3,722 253 4,291 24,409 14,695 
PACKARD ......... 2,128 1,506 2,173 5,159 9,115 12,591 
STUDEBAKER _........... 4,826 5,632 2,890 9,632 38,241 35,970 
WILLYS-OVERLAND?+ W722 62 279 1,207 283 4,859 
Total Cars, U.S. . 136,934 92,701 88,839 260,481 744,184 760,075 
+includes station wagons and Jeepsters. *Revised. ot 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan, | Jan. 1 
Ended Same Ended Feb., to to 
Feb. 17, Week, Feb. 10, 1950 Feb. 18, Feb. 17, | 
1951 1950 1951 to Date 1950* 1951* | 
CHEVROLET . 9,988 8,963 3,048 15,708 59,284 56,852 
CROSLEY ............ s 20 2 17 41 69 118 
DIAMOND T ..... er 190 143 187 414 688 1,317 
SEE ck cidiicdai ceva teavasseacnene 98 37 84 211 458 691 
DODGE .............. f .. 8,745 . 3,924 9,196 8,733 21,829 
FEDERAL 23 35 55 738 201 297 
FORD .............. lesseapanesstaadnse . 6,333 7,130 4,401 12,532 45,447 39,940 
CI 2,370 2,187 1,824 5,047 14,187 17,224 
INTERNATIONAL ...... 3,840 3,256 3,606 $,658 12,816 25,430 
EE sisictinsiepsisssedesensptvsneece 3380 218 373 941 1,752 2,597 
SS Aer 299 65 257 733 335 2,182 
STUDEBAKER.  .............. 701 933 748 1,633 7,051 5,489 
adi sednanepicsuaniirins 409 222 280 828 1,422 2,274 
WILLYS-OVERLAND .._ 1,657 24 559 2,497 2,874 8,900 
MISCELLANEOUS ...... 268 163 249 624 1,371 1,817 
Total Trucks, U. S. .... 30,321 23,378 19,612 59,141 156,679 186,907 
Total Cars, Trucks 
Ue So cececcccecscceescecceeseees-- 167,255 116,079 108,451 319,622 900,863 946,982 
~ Total Cars, Trucks 
IR, sckdshoiucncigevesvaheses 10,126 7,512 9,917 23,843 51,056 62,718 
Grand Total 
Cars and Trucks 
U. S. and Canada ...... 177,381 123,591 118,368 343,465 951,919 1,009,700 
‘Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 
Drive, Sterling, Nash, etc. | 
Output Packard Cancels 
(Continued from Page 1) 
be based on volume in the three Sales Fete; Pays 
months prior to that. Wi C h 
Reports from Washington grow uuners as 
louder, that the National Produc-| ppTROIT.— Packard has can- 
tion Authority will soon issue Nn | celled a mid-winter jamboree for 
order that may cut auto maker's | 347 Jeading retail salesmen due to 
use of steel and other materials by the national situ- 
25 to 40 percent. There was a pos- aties, bat wit 
sibility that this order might come h th ith 
last Friday. jonor them With | 
cash awards and 
Should the order be based on lid sa 
first-quarter volume, then—if the —— ee Soe 
cut was the full 40 percent—U. S. Karl M. Grei-| 
production of cars April through ner, sales vice- 
June and, perhaps, through the bal- president, ex- 
ance of 1951 would be limited to plained that the 
about 300,000 a month. change in plans 
a. S '2 for the Packard 
master salesmen’s 


| i IS impossible to even hazard 
what effect such a possible steel 
order might have on truck build- 
ing, inasmuch as so many of them 
will be in the military category. 
However, truck production is ex- 











club resulted from 
“the heightening 
urgency of the national situation.” 

National grand master salesman 
is W. C. Mayor, Jamaica, N. Y. 


W. C. Mayor 


pected to suffer the lighter blow|Mayor amassed 3,711 points last 
from anything that may be hurled | year. 
out of Washington. W. P. Marks, Lancaster, Pa., 


Meanwhile, although they have 
their fingers crossed about the last 


half of March, U. S. plants hope to} 


build 1,510,000 cars in the first quar- 
ter of this year. Privately, 
don’t think that this will be more 
than a drop to fill one of the big- 
gest buckets of demand in history. 


they | 


;}earned the title of assistant grand 
| master. 

Following is a list of top retail 
sales leaders: 

M. C. Bridges, Greenville, S. C.; 
|G. W. Ferguson, Springfield, Mass.; 
R. L. Carlson, Evanston, Ill.; G, H. 
Bolon, Columbus, O.; W. M. Brown, 


Production during the last half | Dallas. 
of March, say informed sources, C. J. Slubowski, Wyandotte, 
will depend a good deal on how |Mich.; S. J. Gandy, Tulsa, Okla.; 


much success the auto industry 
meets with in lining up substi- 
tute materials. 

There is also a good deal of ap- 
prehension about how the public 
may greet “undressed” models. 


Some auto officials recall that for 
a while in the early period of World 
War II, 1941 models commanded a 
higher price on used-car lots than 
did some 1942s. 


J. J. Rehwald, Santa Monica, Calif.; 
R. H. Mohrbacker, St. Paul; Mayor 
and Marks. 

L. H. Clark, Canton, O.; W. H. 
Leever, Medford, Ore.; Farrell See- 
vers, Hawthorne, Nev.; D. J. Row, 
Lincoln, Ill.; W. G. Christensen, 
Salt Lake City; M. D. Messinger, 
Monterey, Calif.; F. J. Klein, Bing- 
hamton, N. Y.; J. R. Sandy, Nor- 
folk, Va. 





or industry affected, under the 


ment” has been reached between , 
the Department of Justice and the | regulation.” 
OPS on enforcement of price and DiSalle said he might initiate 


wage curbs. 

The special attorneys will be 
sworn in as employes of the Justice 
department, but they are to work 
closely with regional OPS offices, 
Johnston said. 

No solid substance could be found 
to support reports that NPA would 
restrict car makers to standard 
sedans, barring other models. Nor 
is there anything at the moment 
to rule out 52 model changes, tool- 
ing for which is well advanced and 
no threat to defense tooling. 

Meanwhile, DiSalle said he was 

thinking about “some pretty good 
rollbacks” of prices in particular 
fields, especially on basic materi- 
als. But his agency, he said, was 
particularly concerned just now 
with attempting to control profits. 

At the moment, DiSalle said, he 
was thinking about allowing each 
industry to pick its own profit mar- 
gin, based on some period before 
last June 25 and allow the indus- 
try to add that to its costs. 

+ ea * 
PPOINTMENT of Theodore Yn- 
tema, vice-president and finance 
officer of the Ford 
Motor Co., as 
chief economist 
of the ESA was 
announced by 
Johnston last 

week. 

Johnston said 
his new appointee 
will set up a com- 
mittee of econo- 
mists to study 
long-range stabil- 
ization problems. 





T. O. Yntema 





Plymouth Puts ’50 Output 


At Near-Record Level 


DETROIT.—Plymouth built 550,- 
995 cars in 1950, not counting those 
produced for export, it was an- 
nounced last week by President D. 
S. Eddins. Automotive News’ tabu- 
lations show that, including export 
jobs, Plymouth produced 569,871 
cars last year. 

Eddins pointed out that despite a 
100-day strike that started in the 
first quarter, Plymouth’s 1950 out- 
put of cars fell only 4,008 short of 
1949, the best production year in 
the Chrysler division’s history. 


meetings of the advisory groups on 
his own, or call meetings when re- 
quested by three committrve mem- 
bers. 


- - Classified 


FOR RATES, ETC., 


| without these things, the comm it- 
| tee said. 

| Labor representatives on the 
Wage Stabilization Board last week 


presented their proposals fi a 
“catchup” wage formula, ‘heir 
|plan was quite different and much 
}more liberal than formulas _pro- 


| posed previously by public mem- 
| bers of the board. 

| Industry members of the tri- 
partite board are not believed as 
lyet to have given their ideas of 
|a proper policy for equalizing re- 
leent wage increases of American 
workers. Despite that omission, and 
despite the wide difference between 
the two views now on the table, 
WSB Chairman Ching hoped a 


policy would be hammered out by 
the end of the week. 
| * * x 


| JT WAS reported last week that 
|4 the government is not going to 
make any new purchases of copper 
or zinc for its stockpile so long as 
these metals remain scarce. 

It was said that stockpiles of 
both metals have reached such size 
that defense officials see no need 
for immediate large additions. 

Chief Mobilizer Charles E, Wil- 
son reportedly told members of 
the Senate Banking committee 
that the copper shortage is not 
as acute as claimed in some quar- 
ters. He suggested to the com- 
mittee, it is understood, that if 
the two cents a pound copper 
import tax is lifted, enough of 
the metal could be imported to 
provide for U.S, needs generally. 

Meanwhile, a technical commit- 
tee of the American Iron and Steel 
Institute announced new alloy 
steels, leaner in alloy content than 
|the national emergency steels of 
World War II. 

The new steels, designed to re- 
place the more heavily alloyed 
standard steels, were developed by 
members of the committee through 





pany laboratories, it was said. 

Joseph E. Keller, of Dayton, O., 
has been appointed advisor to the 
Defense Transport Administration 
on federal-state transport relations, 
DPA Administrator James Knudson 
announced last week. 





Want ads - - 


SEE NEXT PAGE 











Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 





HELP WANTED 


THOROUGHLY EXPERIENCED parts 
manager needed by Chrysler-Plymouth 
dealer in Pennsylvania. None other need 
apply. References required. Apply Box 
4792, c/o Automotive News, Detroit 26. 





SECRETARY BOOKKEEPER—FEMALE 
PROCESSOR OF 
NEW AND USED CAR DEALS—FEMALE 
PARTS MANAGER— 
CAPABLE AGGRESSIVE MAN 
Above three employes needed by large mid- 
west distributor with most modern building 
facilities. Please write giving full details of 
experience and salary desired. 
Box 4788, c/o Automotive News, Detroit 26. 










POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 















SALES MANAGER—General Manager, 29 
years old, married, family. Presently em- 
ployed as used-car manager for large 
volume dealership, doing districts number 
one job in city of over 700,000 popula- 
tion. Experience in all phases of new and 
used car merchandising, advertising, etc. 
Can accept full responsibility. No future 
advancement possible with presept em- 
ployer. Would like midwest or west Ford 
or GM dealer on salary and profit shar- 
ing basis. AAA-1 references from present 
employer, factory, etc. Write Box 4793, 
c/o Automotive News, Detroit 26. 


POSITION WANTED 


CHEVROLET PARTS MANAGER desires 
position with Chevrolet dealer in Illinois 
or Missouri location. 12 years’ experi- 
ence, can handle large inventory and all 
phases of managing and operating a 
Chevrolet parts department. Best of ref- 
erence. If offer is satisfactory, can be 
available with reasonable notice to pres- 
ent dealer. Box 4810, c/o Automotive 
News, Detroit 26. 

SALES REPRESENTATIVE. Wishes line 


to present original equipment manufac- 
twenty 


turers in automotive industry; 
year’s experience. Familar with asphalt 
products, rubber, adhesives, machined 


parts, stampings. Excellent contacts. Box 
4811, c/o Automotive News, Detroit 26. 


EXECUTIVE SERVICE MANAGER, 37 
years of age, married, 17 years’ experi- 
ence with Chevrolet. Well qualified, sales 


minded, presently employed, interested 
only in good position with future. Box 
4812, c/o Automotive News, Detroit 26. 





GENERAL OR SALES MANAGER. Long 
time successful record with big volume 
dealer, Thorough knowledge of all phases 
of business, including parts and service. 
Can prove it. Consider purchase part 
interest. Available March 15th, Prefer 
location in or within 150 miles New York 
City. Box 4809, c/o Automotive News, 
Detroit 26. 

ACCOUNTANT-OFFICE MANAGER, expe- 
rienced business manager. General Mo- 

Packard and Chrysler systems, 25 


tors, 
years’ accounting experience, 15 years 
public accounting, part auditing automo- 


bile agencies, middle aged, college grad- 
uate. Available immediately. Box 4817, 
c/o Automotive News, Detroit 26. 

GENERAL OR SALES MANAGER, 36 
years old, now employed as general sales 
manager of a very successful volume 
operation (12 years’ experience). Wishes 
to make change. Box 4806, c/o Automoe- 
tive News, Detroit 26. 

SERVICE MANAGER. 15 years’ experience 
on Chevrolet and Pontiac. Understand 
all makes of cars, service promotion 
work, systematizing and personal mar- 
agement. Best references. Prefer sout! 
or southwest. Box 4807, c/o Automotive 
News, Detroit 26. 

PARTS MANAGER. Capable, aggressi\e 
and efficient. 16 years’ experience in all 
phases of jobber and car dealer paris 
operation. Age 36, married, excellent 
health, sober, willing to invest in busi 
ness, Available March 1. Write Box 
4808, c/o Automotive News, Detroit 26 


cooperative research in steel com- 


=| 


| 


° 
ee ee 


|| 





DEALERSHIP AVAILABLE 


‘ALERSHIP IN NORTHERN Black ‘Hills 
)f South Dakota, Complete shop equip- 
nent, stock, fixtures. Actual cost value 
)f parts, tires, accessories, office fixtures 


CLASSIFIED WANT AD DEPARTMENT 
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ACC ESSORIES FOR SALE 


GOODY EAR TIRES -100% first for 750-16 
truck. List $49.15, our price only $24.57 
pius $2 tax. Royal Sales Co., 1121 North 
__ 66h St. , Philadelphia, Pa Pa. 




































































rver $20,000. Value of complete modern 
ACCESSORIES WANTED 
hop, wrecker, tools, etc.—§$8,000. One| ' " ) P PT) TY Tae ne automotive industry n in ' seni a oe a —$—— - 
of Big Three’’ dealerships available if | LAUT: A A alae LE al tel A li pis He - : Maine to California. Lo WANTED. Four 7.00x16-6 ply white side- 
an qualify. 1950 gross sales $147,000. | Rates: EIGHTEEN CENTS (18c) PER WORD for each insertion. Cash advance. Position Wanted Ads accepted at half wall tires. Write Box 112, Salem, W. Va. 
omni it- 0'x140’ building; long term lease. Man- | i BUSES FOR SALE ae 
iger and part owner called into service. | rates to encourage this classification for the benefit of our employing readers. Count initials and groups of numbers —eee 
Will sacrifice for $26,850. 608 Fifth Ave- BUSES PUK SALK, 1947 Studebaker Su- 
on he nue, Belle Fourche, s. Dak, as one word. Ads may be signed with your full name and address at regular rates, but if siqned “Box No perior, 54 passenger; 1948 Ford Superior, 
Sei eer 36 passenger; 1942 Reo Wayne, 6U pas- 
st week Oe Ce menniras | core Of Automotive News, Detroit 26, Mich.” add One Dollar ($1) per insertion for address and extra ser senger; 1voU_ international Wayne,” 60 
fi a Pontiac and GMC. aie tami a. replies are forwarded, unopened, the same day received. Display Ads: $9.80 per inch, per insertion passenger Stash tae tee Ga sea 
° 500, s f y 65, - | * s x e 
elr 00 people. Located in the most pros- | WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, MICH N. 33rd St., Philadelphia 4, Pa. one 
d 1¢ perous ranching and farming section of | _ BA 2-7605. 
as texas. Building is new and well ar- | “TRUCKS WANTED 
- vrO- ranged. Large lot on major highway. Due 9 ; . - 
c mem- to other business interests, will sell this z a. —— oe ee ai a a “ar ta a RECKER WANTED, [ogy Fo. 
going and prosperous business at inven- | age chassis. Give a , = 
— Pa wn SS Se See, USED CARS FOR SALE USED CARS FOR SALE PARTS FOR SALE a a ee ee 
he tri- e . — , Pa . - — 
=e = —_ ams | BUS CHASSIS | , ke and 
ae ad as DEALERSHIP IN VIRGINIA, handling cuaatity, Wire, write or cal savising 
ideas of popular General Motors car and doing BUICK PARTS make, quantity, wheelbase, special equip- 
ring re- good tire and recapping business. Net BIG AUTO AUCTION —_— A U T oO ee ment, location and price. Superior Coach 
rice profit for 1950 was $60,000. Modern “ ‘ Sales Co., 3724 North May Ave., Phone 
merican building, 44x150 and used-car lot avail- Every Monday Ever WORLD'S LARGEST DEALER 9-4458, Oklahoma City, Okla. ’ 
i ame Ss tae-mem Sess. Deters eos We never + AUCTION OF GENUINE BUICK PARTS’ WANTED TO BUY Modern heavy duty 
; os Will consider $40,000 down. Box 4818, at ss wrecker with or without chassis, preter 
e table, c/o eneases’ Gua. Detroit 26. Wholesalers: We are Quantity Holmes. State best price and condition 
, ‘ a. iene Se IER, OHIO —At— Shippers of All General Motors and include snapshot. The Gutermuth 
ed & . MONTPEL de sna 
y LEADING INDEPENDENT car dealer- Parts Same Day Service Co., Box 312, Elizabethtown, Ky. 
out by ships. Two locations large midwestern Northwest Part the State On Mail Grden ont ‘ee irie 
cities, Will sell part interest of one or ' s jusres. | 
both in order to secure proper manage- HORSEHEADS, NEW YORK All Shipments on Cc.O D. Basis 
‘ ment. Box 4814, c/o Automotive News, EVERY FRIDAY re | WANTED TO BUY 
ek that Detroit 26. | 
oing to FOR SALE—Popular made truck distribu- We ROBERTSON BUICK CO. | TRACTORS—Crawlers, any size or make, with 
copper torship in the largest city in the south eas eee. eee aia side aged alae —At— “EDGE OF THE LOOP" or without equipment. Also farm tractors, 
lo bssed Sell for inventory. No real estate. Good a week een epee eee ey ee 1000 S$. W. h any kind. 
ng as lease. Box 4816, c/o Automotive News, week. Sale begins at 12:30 P. M. in new, sate | — TRAILERS—Lowboy, Platform, Stake, Stock 
" ‘ Detroit 26. : modern sales pavilion. DANVILLE, PENNA. All Phones Wabash 2 1030 Van, Dump, Refrigerated. : 
jiles o KOR SALE, Prosperous automotive and VERY WEDNESDAY a : i 
oh dine eau aualenthin With Gare end tus MONTPELIER AUTO eny Warren TRUCKS—Pickups, Panels, Dumps, Stakes, Util- 
© need garage equipment. Sacrificing to cash AUCTION COMPANY ity, Tractors, Tandems. 
ns LV CCC You will always find real action at PHONE, WRITE or WIRE condition, general 
Ss. 7 earwater, Fla. Woodruff, Jenkins, Drake, Co-Partner Both these auctions. description, make, model and please state 
 Wil- DEALERSHIP, located in midwestern state. oO L D Ss M oO BIL E your lowest cash price. 
prs If you are really interested in a good 
Po independent dealership, stop on this one R. D. WEST, Prop MR. ARTHUR or MR. MORRIS 
mittee and write for more information. Box | . e A : 
i |] Jos. E. Joh Tex Rickard 
is not 4819, c/o Automotive News, Detroit 26. os. E. Johnson ex Kickar 4169 Manchester Ave., St. Louis 10, Mo. 
quar- DEALE > WANTE THE TUESDAY SALE—11:30 A. M. | Auctioneers Phone: FRanklin 2104. 
oom. - E ee WA: TED , a 
. DEALERSHIP WANTED, “handling GMc | F Oo R T w A Y N E 
hat if 7 mae srecume. Would preter ‘ord or | ’ Jordan 4 6618 
0 r Chevrolet—200 to 500 units. Have capitai | o iNTIOUE CARS WA : 
oo to buy outright or would buy % interest AUTO AUCTION AUTOMOBILE ___ANTIQUE CARS WANTED 
5 it and take active management in the case GAGE d DRUMMY INC 
ed to of someone who wants to retire. Can 
orally obtain loon" okay. 26. 4779, c/o Auto- | —DEALERS ONLY— A U Cc T ! oO N - 7 , WANTED 
7 i motive News, Detroit 26. i i 
mmit- - | (In the Heart of the Nation) Le setts eee eet Stem Seieene Loop 21710 Woodward Ave. 
o»mmi /2 Mile East of lilinois State Line on Route 30 
as ] DHALERSHIP WANTED. 200 car - mini- | DETROIT 20, MICHIGAN E RLY M DEL PACKARD 
“we mum. none of “Big Three’’ located in | Phones: E °!2%4 EVERY FRIDAY—11 A.M. : A Oo 
allo estchester County, New York, Connecti- ° -5209 
t aan cut or western Massachusetts, Factory 200 Cars Average 24 Hours Service on Shipments FOR DISPLAY PURPOSES 
approval assured, ample capital. Replies Open all night, Monday night 75% Actually Selling 
els of strictly confidential, Box 4780, c/o Auto- | No Reservations Cars guaranteed against cracked blocks, | Will Buy Outright 
motive News, Detroit 26. | bad transmissions and differentials. or 
to re- DEALERSHIP DESIRED, — Substantiaa WEBSTER-MARKER MOTORS, INC. STRICTLY WHOLESALE . 
ll d General Motors franchise, Buick pre- | 394 w in S fw. lad Dealers Buy - - - Dealers Sell | TRADE 1922 CHEVROLET 
. ab : ferred. Buyer possesses adequate capitai 2 - Main St. ee George Lawson and Bud Fennema D oO D G E T R U . K TRNG CAR. PERFECT CONDITION 
pe y and will meet most rigid persona: and OWNERS 
ea) oe cy PO | Automobile Auctioneers | PARTS PACKARD 
. Detroit 26. SHELDON OLDS. DYER AUTO AUCTION le MICHIGAN AVENUE 
YOU CAN TAKE IT WITH YOU. G. M 8421 Michigan, Detro | one —Dyer, In | Chrysler — DeSoto — Dodge — Plymouth 
on, O., dealership wanted in or around Cuicago. Always @ selection of good used cars. Res. Lansing, IM}. 730 & 107R 2347 S. MICHIGAN 
to th Have factory approval. Ample finances - : For Hard To Get Parts 
Sates Why give it back. Confidential. Box 4501, Wholesale CHICAGO 16, ILLINOIS 
ration . " on — - 
: c/o Automotive News, Detroit 26. Write, wire or telephone 
ations, = 
‘udson DEALERSHIP WANTED. 150-600 car. | ®. & E. QUINLAN AUTO AUCTION RAYNAL BROTHERS ————— 
s Location not important. Factory | sed Car Manager TIM ANSPACH DODGE DEALERS . ¢ LLAD 
proval assured. Sufficient capital. Con- Tiffany 6-4800 75 Ww, EK fF. NE a. od -e oo 
ceeaiaenane / i ¢ ois rinding and metalizing. Jo . Hughes 
non, bem ss wi dliveccmmitn ™ Y ace _ | 9103 Chalmers Detroit 13, Michigan Motor «co, Inc., Commerce 8t., 

er ee eee Ries ial . Lynchburg, V! 

GENERAL MOTORS, Pens or Studebaker— (For Dealers Only) Phone LAkeview 6-1300 y s 
190 cars and up. Florida or similar cli- D } W | EVERY MONDAY... 12 NOON 
mate, Qualities. Centiaential. Bos 4774, eaters eicome Member of N.U.C.D.A. and N.AA.P.A. || Most complete stock in middle west — Cee ere weqeens 

nananiinaeraneel uae -_ . 

BUICK OR CHEVROLET DEAL. 200-600 Chicago Headquarters he —— scrcatoal ie th Uk cae Ca 
units. Any location, Assured factory ap- USED CARS WANTED a ~ = og oeted'b slotte 
proval. Confidential. 1110 Bryan St., USED CARS WANTED. Idaho dealer PARTS WANTED rackets or slotted bumper. 

South Bend, Indiana. : wants buying representative near eastern — acs aaa ALL noe te oF 4 FILLED 

120-200 CAR DEALERSHIP WANTED in | WHOLE ALE factories. Cars and trucks, latest mod- | WANTED. Kaiser-Frazer 47-51. Any condi- 

ao a a one _ aan ro els. ae, a. = 4787, c/o| tion for parts. Also buy dealer parts and Cc. HOWARD 
‘factory approval assured. eplies strict- Automotive ews, troit e accessory stock, if . s zht ay ° 
ly contidential. Box 4813, c/o Automotive 200 sree CARS — 200 aeoctinn, aoe sil auieesile oa 1498 OVERLOOK DR AKRON 7, OHIO 
—_—_—- News, Detroit 26. | aijnataniaewianmbediaiaglie aieiaate = eS 
; , 7 — ALL MAKES — Ail MODELS 
desires . 
NEW CAR DEALERSHIP, only GM. Buy : : 
poe whole or half interest. Automobile back- 41's to 50's 
ver i- 
ground. Replies confidential, Box 4800, CADILLACS WANTED M M C > 
and all | 
ting 2 | 0/0 Automotive News, Detroit 26. _/  CKER AND DEAL aney Motor Co. Auto Auction 
of ref- WANTED. GENERAL MOTORS dealership. 
can be 100-300 cars, Replies strictly confiden- Packard Michi an Ave | Joe Newell... King of the Cadillacs DEALERS ONLY 
o pres- tial. Former General Motors dealer. Box g . 
ymotive 4796, c/o Automotive News, Detroit 26. PACKARD-MICHIGAN AVENUE | wants | to 100 used Cadillacs at once. Always a Buyer for Your Car 
scabies REAL ESTATE FOR SALE 2347 S. MICHIGAN 1946's to 1950's. We have just delivered over | Ps 
Me ON THE EAST COAST of Florida, in re- : | $2,000,000 worth of Cadillacs in Galifornia Murfreesboro, Tenn. Huntsville, Ala. 
twent stricted club property with golf, tennis CHICAGO 16, ILLINOIS 
asphait and superb oe is t attractive — Every Thursday 11 A.M Every Friday 
ahi artly furnished on about an acre of well | ; E 
.chined ee oe ground. “it has" four ‘double JOE NEWELL Phone 111 Phone 3188-J 
ae bedrooms and three baths, living-dining | : ; | 
_ * room with fireplace, built around = Philadel hia’s is now believed to be Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 
, ‘ patio. Kitchen and garage eally —_ p 
—— for winter retirement. Asking $22,000 The Largest Cadillac Operator 
, Sales Write P. M. Soutter, 608 Terrace Plaza, In The Entire United States 
seated | Cincinnati" 3, ‘Oho «Ble DEALER AUCTIONS | | 
>. Box & ——_—_——————— | . i] 
it 26. DEALER ‘SERVICES Before you sell a Cadillac... | 
Long — TUESDAY THURSDAY phone, wire or write | ey u scri tion r er: | 
volume 
rolums INVENTORY SERVICE 12 NOON _ 12 NOON JOE NEWELL | ! 
pari apes gent yd GILBERT — ROBINSON | | 
Prefer SHOP and OFFICE EQUIPMENT Ne Rote see | Send Automotive News to Address Below | 
ae COAST to COAST Automobile Auctioneers HOLLYWOOD 28, CALIF. HO 9-3607 | | | 
NewS, . 
© Accurate |6600 N. Broad St. Phila, Pa. | | for One Year $8 [[] or Two Years $14 [_] | 
- 1 | 
“ine. @ Counted by Expert Partsmen PLENTY OF CARS AND BUYERS | | for which check i is | attached ["] or r send bill ia. ! 
ns, 25 S ceccmeed | — WEEKLY PRICES MAILED ON REQUEST | i Fin EE OMICS | 
years’ a - 
‘ c @ Complete With Automatic Tel. Livingstone 8-3000 
tomo- Sok Ueniee! Sretem 9 CARS WANTED — | AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. | 
4817 @ Priced With Authorized Publications | 1949 and 1950 Hudsons, Packards, Lincoins | | 
’ + seed to Bu aan Saeerenee and Nashs. Any Body Style. To 
ae @ Quality at Low Cos For Exvort NN Ont ttt e tere eet ee eect eee eeeeneeneeeeeeeeeteneneneeeeeeeesenensens 
%, 36 K . Pp 
| ‘sales Talbot's Automobile Dealers EN S ne As FER'S c | | 
olume Inventory Service | jq Unity jane . J. SCHOUWEILER J TTT TT ttt eee t eee e eect ence eee eeceen seen es eeeeeeenen anne eeeeeneeans | 
Vishes 4690 N ores 7 it 13, Michigan | AUTO AUCTION 16480 East !4th St.—San Leandro, Calif. | | 
tomo- Valley 2.9377 Valley '1-7765 i] in oniieveny' fans tion es 1943 Phone Lockhaven 9-1464 fi SPAEAN ASOD SESNSA See ER ene ETet Donen eeneeueNsenecassseassucesy eR aeNNE | 
rience Sectors et a is of America 
rience -—e a NS 
stand INSiANAPOLE INDIANA PARTS FOR SALE t RN MAR SP ane ie ee eet ST Bete BOB. i ccaaccs 
notion utch Stuart, Auctioneer GENUINE STUDEBAKER PARTS, Sheet 
man- INVENTORY SERVICE 15 N. Illinois St. Phone Lincoln 5383 metal grills, tie rods, king pins, eI UR ogo eg ae i eis Cee Let am Ss oi chenoeecien eee | 
sout) Parts and Accessories Depts. —— gauges, etc. Also special Kent Moore | } 
notise Full-time experts. No pickup, part-time help; tools. One inside neon sign and one set 

qquticentiat a: unblesee. Certified seperte, wood cutout letters, 4 feet high. Write | | TRADE CONNECTION: | 

essi.e so specia uy-se service perience us your needs. Waukegan Motor Sales, 

in all ereqateation = le business since 1999. Free AUTOMOTIVE NEWS | __519 South Genesee Street, Waukegan, III Cer oe * oy Dealer () Manufacturer (1) 
arts booklet on Parts Department operation sent |GENUINE 1951 FORD jIMPERS—$10 | Jobber Insurance Financial Supplier 

allen on request. Call or write for service details. WANT ADS each, $19 a i fy a = | 0 PP 0 
busi Automotive Inventory Service Co. GET RESULTS Order now by wire. Clark’s Auto Wreck- Perr rece cece teen esc tee cece ee eeeeeeeeeeeeeeeeeeees | 
Box 9900 Freeland, Detroit 27, Mich. WE 3-6449 ing Co., 1027 West Gwinnett, Savan- 2-19-51 

it 26 nah, Ga. a J 
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FEATURED ON TV:— 1 Hauser’s Grand Marquee. 


ight o oy TE 
BO 10:00 every Saturday nig ily Circle. 
wer -TV 9:30 every Wednesday night on Hauser’s Family Me 


POST 
IN THE SATURDAY EVENING ‘ 
ie ppp monthly (your customers) see each a 


_withstands a heavier 
NGEST GUARD MADE—w! : 
— than any other guard because of its — 
/ nal design and the method by which it ts brac 


to the frame. 


DUE TO MATERIAL SHORTAGES, THE ERIE FENDER-TO-FENDER KARGARD IS NOW AVAILABLE IN LIMITED QUANTITIES ONLY 


% Complete line NOW AVAILABLE for Both front and rear of: — 
¢ 1951 MODELS 1950 MODELS 
1951 BUICK 1951 NASH AMBASSADOR (without fender 1950 BUICK (Special, Super, Roadmaster) 1950 NASH (Statesman, Ambassador) 
1951 CHEVROLET arms) 1950 CHEVROLET 
60 P i ne ‘ 
1951 FORD 1951 NASH RAMBLER (without fender arms) 1950 CHRYSLER ie re ee cee ee 
1951 HUDSON (Pacemaker) 1951 OLDSMOBILE ec or weeeeeees Ca eae 
1951 HUDSON (Commodore, Super, Hornet) 1951 PACKARD oer a t9SO CROSMEIHE (90) 
1951 KAISER 1951 PLYMOUTH 1950 DODGE 1950 PLYMOUTH 
1951 HENRY J 1951 PONTIAC 1950 FORD 1950 PONTIAC 
195) LINCOLN (without fender arms) 1951 STUDEBAKER (Champion, Commander 1950 HUDSON (Commodore, Super) 1950 STUDEBAKER (Champion) 

1951 MERCURY Land Cruiser) 1950 HUDSON (Pacemaker) 1950 STUDEBAKER (Commander.lond Z 
1951 NASH (Statesman) Soon available for other 1951 Models 1950 MERCURY Cruiser) i : 
ei . ; 
Ke Two Guards in one — Bumper Guard and Fender Guards! Also available without fender arms. ee 
ey ES 
a & : P= . aan a a as 

e OS te ee eee Riker SOS eS wae tN Z e $ oes 
% . o% Seg UR ake 3 ei 2 SRS Mg ¢ By : “ se <8 a le Se bse ig aM ies ate oe 
¥ 7 . 
aun MANEUACTONISS OU een os 
ERIE oD EEL CAR COMPANY. INC. ___- ~---— ari ya H SALES COMPANY 
PRESSED STEEL CAR ©” -—-—-— General Sales CHICAGO 1, ILLINOIS 


——_— 
awe oeoeoe™™ 
—_—— 


75 £. WACKER DRIVE: 
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